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So, another bumper issue from the PP team here, with the inclusion of the 48-page 
Turning Pro section, this time concentrating on education in the photo sector, from 
university courses to workshops and further education channels. We interview Holly 
Wren who has ‘graduated’ through The Prince’s Trust, and is now one of their 
ambassadors. We also take a closer look at some professionals in their first year to 

see what we can learn from their experiences so far.
In the main magazine we have an eclectic mix, starting with the Taylor Wessing Portrait prize winner 

and runners-up. We have a Big Interview with ex Friends actor turned pro celebrity portrait 
photographer, Brian Bowen Smith. There is no doubt he has made the right move to now work behind 
the camera.

Drones. No, not the military type but those remote control platforms for loading a 4k CSC or DSLR 
to. We take a closer look at their development and how they are being used by pros to make money 
around the country. 

If you have a passion for fine art and architecture, Connie Zhou’s Working Pro feature will have you 
gagging for your remote release and tripod. Boy has she got talent. 

We have an in-depth review by a professional wedding photographer on the Nikon D750; the camera 
is really taken to task by Ross Harvey and makes good reading.

In our ‘art’ section, we interview a Dutch photographer who has shot a project photographing 
clouds... yes, actual clouds, inside buildings! Clever stuff.

And our regular columnist Craig Fleming interviews Bob Carlos Clarke’s widow about the man and 
how his influence is still felt eight years after his death.

We have our regular business advisors and columnists, though you will see a new name, Richard 
Corman, among the ranks – he shares his experiences in his new regular ‘letter’ from America.
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48 page special

we talk to...
80 Big Interview: Brian Bowen Smith
From Herb Ritts to Jennifer Aniston, Brian recounts his 
colourful career to Will Roberts. 

113 Working Pro: Connie Zhou
Architecture photographer Connie Zhou talks 
skyscrapers, success and capturing the working heart 
of the Google enterprise. 

133 Art: Berndnaut Smilde
Visual artist Berndnaut discusses his recent project –
creating an indoor climate complete with clouds.

139 Archive: Bob Carlos Clarke
Lindsey Carlos Clarke and Ghislain Pascal remember a 
late husband and friend’s life on the edge. 

business...
103 Personal Finance: Tax Return 
Adam Aiken uncovers what you can claim for, in order 
to reduce that tax bill.

104 Marketing: Google Analytics
Brodie McIntosh sheds some light on web statistics and 
how to ensure you’re engaging visitors from the  
word go.

106 Kevin Mullins
Kevin ponders procrastination and upping his game to 
meet changes in the wedding industry.

gear
91 TIPA Survey
It’s that time again. The annual TIPA survey is here to 
find out about your photography habits. 

95 Dronography
Are the skies set to darken with their shadow? Edmond 
Terakopian explores the future of the drone.

120 What’s Hot
We check out the RED Epic DRAGON 6k camera.

122 In the Frame
Adam Scorey takes a look at the high-end framing 
option, on offer from One Vision Imaging.

125 Review: Nikon D750
A worthy opponent for the D3S? Wedding photographer 
Ross Harvey puts the new Nikon through its paces.CO
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Starting on page 31, this month’s PP includes a 
48-page special of Turning Pro – our guide for 

photographers starting out in the industry including 
business advice, inspiration and training tips. 
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An industry epidemic
hotographers’ sickness. That is what I am going to 
talk about this month, and I use the word ‘epidemic’ 
because it translates to mean extremely prevalent; 
widespread. From my experience of meeting and 

communicating with lots of photographers, there is a serious 
problem out there surrounding confidence, which for some can 
become quite debilitating. 

I thought that the December issue offered a good opportunity to 
tackle this subject – we are all at the end of another year and 
staring into the promise of the one ahead. Or maybe some of you 
are seriously considering whether to carry on or not? I read a lot of 
photography magazines but I can’t recall ever reading an article 
that openly discusses the confidence issues that plague 
photographers. Yet one brief post from me on Facebook recently 
demonstrated, quite clearly, that people are 
not only happy to talk about it, but need to. 

Becoming a full-time photographer is often 
a shift from living a dream inside your head to 
something that others can see. It is often at 
this point that the doubts and fears begin to 
take hold – the kind of thoughts that are 
telling you that you are just not good enough. 

I’m sure we all know that crises of 
confidence are common amongst creatives in 
all fields. Meryl Streep once said: “You can 
have a perfectly horrible day where you doubt 
your talent… or that you’re boring and they’re 
going to find out that you don’t know what you’re doing.” She is 
talking about a very specific problem – fraud fear – and I know it is 
something that many photographers can identify with. The reality  
of this insular experience is a horrible feeling of vulnerability which 
can lead to a negative impact on the creative process and the 
quality of our work. 

Now I happen to believe that you become a better photographer 
the more confident you are, and believe in your ability. It’s 
complicated, isn’t it – which comes first, the chicken or the egg? In 
truth, if you aren’t able to believe and trust in your abilities then you 
need to address the reasons why. You need to work out what is 
stopping you becoming the photographer that you want to be. 

One of the most common problems is constantly comparing 
yourself to other photographers and finding your skills lacking. This 
is truly a losing game and you would be far better to focus on you. 
You can only be the photographer inside you and not a replica of an 
idol. Focus on what you can control and don’t lose sleep over the 
things that you can’t. A few years ago I had started putting myself in 
situations where my lack of knowledge could let me down, and I 
knew it. I was constantly on edge about the stuff that I didn’t know 

– and if I’m totally honest, I had no idea what I didn’t know. I solved 
this problem by getting training and learning to control light, which 
increased my confidence hugely. I talk about photography being like 
an enormous jigsaw puzzle and each piece of the puzzle being a 
nugget of knowledge. Every time I learnt something new, the puzzle 
became more complete and, in parallel, my confidence built. 

At this point I am going to emphasise the fact that you have a 
choice here. You may be someone who hates the technical aspects 
of photography and find you get the results you want without really 
knowing how or why. This is absolutely fine, as long as you are not 
taking on commissions that will expose your lack of knowledge. A 
very simple example is that of winter weddings – to do a low light 
celebration justice, you need the right kit and you need to know how 
to use it. The benefit of training means that I can now walk into any 

scenario (within my niche of lifestyle) with the 
confidence of knowing that I can deliver strong 
imagery – maybe not my best, but certainly of a 
high enough standard for my clients. 

Practice – there is no substitute for hard work. 
Knowledge should help liberate you and allow 
you to make pictures that you love. But only with 
some hard graft as, after all, “your first 10,000 
photographs are your worst” – according to Henri 
Cartier-Bresson.

Be nice to yourself – try to forgive your 
mistakes, learn from them and move on. Getting 
to this ‘happy place’ tends to need some serious 

work and a plan. A plan will keep you focused and moving in the 
right direction rather than in a static state listening to the doubting 
inner voices. Take the time to sit and identify your weaknesses and 
work out what it is going to take to change the situation. This 
process alone, the act of recognition and positive action, will make 
you feel so much better about yourself and your business. Trust me. 

Finally let’s consider that our end goal is often to be ‘successful’, 
but what does that mean? Sometimes it is important to just 
remember the reasons why you wanted to do this in the first place. 
You might find that you have been taking on commissions that not 
only sit outside your comfort zone but are also at odds with what 
you most enjoy about the craft of photography. Work out what you 
most want to shoot and then skill up to ensure that you can deliver 
work that you are proud of. 

So that’s another 12 months of columns from me – for better or 
for worse. Thank you for reading! I salute you all. Enjoy the 
festivities and good luck with the year ahead. 

pp@katehopewellsmith.com  
@Kate_H_S_Photo        www.katehopewellsmith.com

KATE HOPEWELL-SMITH indentifies the ‘epidemic’ that’s photographers’ crises of confidence

P

 “Your first 
10,000 

photographs  
are your  
worst.” 

Henri Cartier-Bresson
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hen I arrived in 
Stockholm in late 
September, one of my 
big plans was to meet 
Anders Petersen, a 

Swedish photographer I admire a lot. But 
when my bag was stolen – along with my 
Leica – just hours after arriving in Sweden, 
that treat for myself had to take a back seat.

Between teaching and dealing with the 
administrative hassles of getting the 
paperwork, including a 12-hour train ride 
from Stockholm to Copenhagen to secure a 
document that would allow my safe 
passage back to Singapore, I was too 
exhausted, both physically and mentally, to 
even try to meet my hero. When things  
were more settled, I found time to make  
two visits to Petersen’s exhibition at  
the Fotografiska: a truly stunning space  
for photography. 

On my second visit to Stockholm, just 
hours before I was to fly home to Singapore, 
I journeyed to Fotoantikvariat, a specialist 
bookstore in Södermalm, to see what 
Petersen books might be available. Karl-Erik 
Jagare, the friendly owner, proudly declared 
that the Swedish icon was a personal friend 
and a regular at the bookstore. In fact, 
Petersen, whose studio was about 20 
minutes’ walk away, had visited just a few 
days ago. 

Now 75, Jagare is a photographer 
himself, and he totally understood what it 
was like to be obsessed about a 
photographer and his work. In his younger 
days, the father of four went to Chile with 
the intention of meeting Sergio Larrain, the 
famed Chilean photographer I also adored. 
But Jagare soon found out that the master 

didn’t want to meet anyone who wanted to 
talk about photography. The Swede ended 
up staying in Santiago, for a decade, as a 
social worker. 

Jagare thought I was Japanese and it was 
not hard to imagine his assumption. It was 
both good and bad that he didn’t ask if I was 
Daidō Moriyama. The Japanese master has 
a similar style to Petersen, and enjoys a 
huge following in Sweden himself. “Anders 
is very fond of Daidō,” the bookseller told 
me, “they are good friends. But Japanese 
books are hard to come by in Stockholm. 
Whatever I can bring in are usually sold  
out instantly.”

Jagare wanted to know if I knew Anders 
and when I said I didn’t but that I had 
contemplated paying him a courtesy call, he 
egged me on. “Go ahead. He is a friendly 
chap. He might just be a little busy  
printing these days, but you should just  
ring his doorbell.”

With this, I passed the ‘Jagare test’, and 
proved to him that I knew the difference 
between Frank and Klein.

After telling me that Petersen’s Soho and 
Rome were new books that can be found 
easily, Jagare went to his back room to 
retrieve a beautiful copy of first edition Café 
Lehmitz, one of Petersen’s most famous 
books. The asking price was 3000 Swedish 
Kronors – about £300. I wanted the book 
badly, but didn’t have enough cash to pay. 
My friends all offered but I declined, 
because it just did not feel right to borrow 
more money for something so extravagant. 
Jagare was observing me and then made a 
most unbelievable offer: “If you really like 
the book, you can take it first then send me 
the money when you return home,” he said.  

I was touched and told him I would consider 
that at lunch. 

While walking to the restaurant he had 
recommended, I told my friend Samuel that 
I would like to leave Stockholm happy, so I 
wanted to take up Jagare’s offer. I reasoned 
that this would bring closure and I could 
start trusting others again. Sam agreed that 
I should and we walked back to the 
bookstore. I also decided that perhaps I 
should just offer all the cash I had – 2400 
Kronors – and see if he would be willing to 
accept that instead of waiting for my 
remittance. Jagare suggested that I pay a 
small deposit with my cash and pay the rest 
later, but he insisted several times that he 
would only take my cash if I could afford to, 
otherwise, the offer to pay from Singapore 
was still valid. 

In the end, I gave him 1500 Kronors, and 
he asked if I needed a receipt. I reminded 
him that I was the one who still owed him. 
He shrugged and said it was okay. The only 
guarantee he got from me was a name card, 
a handshake and a promise to pay.

Did he have to do it? Not really. Jagare 
only knew much later about the loss of my 
beloved Leica. He had no idea the value of 
his kind gesture was way higher than 3000 
or 1500 Kronors. It is priceless. I was at 
peace now and could finally fly home happy. 
Thank you. 

www.fotoantikvariat.se/?p=photobooks
www.eastpix.com

www.taykaychin.com          
kaychin@taykaychin.com            
facebook.com/kaychin
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Following a sudden turn of events upon his arrival in Sweden, TAY KAY CHIN  

recounts how the kindness of a stranger turned disaster into a happy ever after

Something only 
booklovers will 
understand
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I forgot what my 
column’s called… 
He’s not a total scrooge – he’s bought new gear! But 
despite his search for the best deal, has CRAIG 
FLEMING lost out… again?

I remember buying my first 
Macbook some years back. I researched it 
online for weeks – made sure I was getting 
what I needed. Then one Sunday afternoon I 
headed off to PC World and bought one. It 
wasn’t until the Monday morning that I set it 
up for the internet and, when I did, Safari 
opened up straight to the Apple page, where 
they proudly announced the launch of… Yup, 
you guessed it, a shiny new Macbook. 
Annoyed was an understatement. I’m not 
one of those queuing-up-in-a-sleeping-bag-
for-a-week geeks, but pissed off didn’t even 
begin to cut it. I went back to the store only 
to be told they had no idea when Apple 
launched things, they just get told that day. 
“Well, can I swap it?” I asked. 
“Not unless it’s faulty, is it faulty?” he said.
“Yes, it’s got jam on it… ” 
“Did it have jam on it when you bought it?”
“Fine… ” 
And that was that. I was left to play with my 
jam-splattered, obsolete piece of Macbook 
alone. So lesson learned. 

Last week I ordered a 5D Mark III online. 
Yes it was a grey, but any opportunity to 
give the Chancellor a middle finger salute 
and I’m in, plus the saving was huge and I 
have a dog to feed. Forty-eight hours later 
Calumet dropped the price of the Mark III by 
about £200, and also offered a free battery 
grip. So if I’d waited two days longer, I could 
have had it for much the same price as the 
grey, and without the risk of the courier 
people mistaking my package for a 
basketball (that came out wrong), like they 
did the last time. So it seems I didn’t learn 
my lesson at all. 

Then again, the Apples and Canons of this 
world don’t help, and neither do the 
‘rumours.com’ sites that are giving us 
nothing more than something they’ve heard 
from someone about something that might 
be being developed somewhere… . 

There’s only one reason to try and keep up with the latest cameras, and that’s if you 
do weddings. Those of you that do will all know Uncle Dick who sidles up to you at 
weddings, shooting over your shoulder with a better model than your own and then 
delights in telling you so. I only do one a year, and there’s an Uncle Dick at every one. 
Luckily, next year I’m not doing any because they are the domain of the devil – a fact 
which I might have mentioned before.

What I will be doing next year, though, is running a series of lighting workshops for 
fashion. I’ve researched other fashion lighting workshops and, unfortunately, I don’t 
have any of those hand-on-hips, elbows-out, wonky-horizon shots that people tend to 
use when advertising fashion lighting workshops. Nor do I have a shot of a girl in her 
pants lit from behind a venetian blind, who’s applied her makeup with a budget range 
B&Q paint roller, but I might shoot some just for marketing purposes. Then again, I 
probably won’t bother. I do have a joke about a venetian blind though: How do you make 
a venetian blind? Well you’ll need some fine-gauge cord, about 10 metres, and about 30 
plastic slats, and a drill. Oh sorry, it wasn’t a joke at all! It was an excerpt from my 
latest venetian blind workshop. Disclaimer: The previous sentence is not true. Please 
don’t contact me or the editorial staff of Professional Photographer about booking on a 
homemade venetian blind course.

On a recent shoot I asked the team why makeup artists always have better cars than 
me. It’s not hard I know, but I was told it was because I was tighter than an elephant’s 
leggin’s. That is fairly true, but the last makeup artist I worked with had a Range Rover 
Evoque, and the one before that drove a Mercedes with a roof that disappeared into the 
boot at the touch of a button – it looked amazing, even though it did bugger up a 
birthday cake she was taking to her nephew, which she’d forgotten was in there. She 
hasn’t forgiven me for that, but I still don’t see how it was my fault. It seems the 
demand for makeup artists is at a peak, so any of you wannabe snappers out there 
considering getting into photography, think again. The money is in makeup. Think about 
it – they just have to turn up, then go home… that’s it. No retouching for three days after. 
There’s nothing, and you get to drive a fancy car. I’m seriously considering retraining. 

By the time you read this Christmas will, yet again, be ‘but a few sleeps away’ and the 
world will glisten under a blanket of freshly-fallen snow, while children laugh and frolic 
to the sound of distant sleigh bells, and deer dance with bear merrily hoof in paw under 
a moonlit woodland glade. Or you might just be maxing out your credit card in a 
crowded mall that’s infested with influenza, whilst shopping for nine hours at a time to 
buy things for ungrateful urchins that won’t even read the tag and will then cry because 
you didn’t buy them the 12 D cell batteries it takes to make the thing work. I love 
Christmas, in much the same way that I love a urinary tract infection. This year I’m 
going to give everyone a signed self-portrait of me along with a voucher to get money 
off my lighting workshop. Oh, and I’ve also bought myself a 50mm f/1.2L series because 
I’m not a total scrooge – won’t be an import though, or a basketball. And don’t even get 
me started on Christmas jumpers. 

www.craigfleming.net  
@CraigMFleming
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letters page
Is boudoir photography a positive thing for 
both photographers and their clients? 

Facebook
ESTHER WILD  I love working on boudoir. I’ve written 
about it from my point of view before. It’s a personal 
choice, so is sharing it. Unfortunately the beauty and soul 
captured is often perceived wrongly.

JOE SPOWAL JR.  Just a fancy word for soft porn.

SOUTHBAY IMAGE  We say the boudoir portrait 
experience is like no other. True intimate expression.

Should men shoot boudoir? 

Twitter
@IAPHOTOGRAPHY_O  Art is art. It doesn’t matter who 
shoots it.

@IRIS_MCA  Don’t see why not. If the sitter is 
comfortable and happy for a male to take provocative 
images, why not? 

Does boudoir photography objectify or does 
it empower its subjects?
 
Facebook
CARRIE OSTREKO Why would any woman feel 
objectified if she chose to do it? I say empowered!

LENA POWER  It objectifies, a lot of people can 
appreciate the art but the majority of general society 
don’t even see the art.

ROBERT LEBLANC  I think it’s simply a matter of intent 
and consent. An axe can be used to fell a tree or as  
a weapon.

Twitter
@STEVECALDRIDGE  Empowerment. Boudoir is all 
about the element of suggestion. You can get some really 
classy/beautiful shots if done correctly.

@LOVEPHOTO13 I love how my clients react to seeing 
themselves! Massive confidence boost!  
#boudoir #naturalwomen 

Group Editor
Adam Scorey

01242 216090

Art Editor 
Rebecca Stead
01242 264764

Deputy Editor 
Emma-Lily Pendleton 

01242 264767

MEET  
THE  

TEAM

Digital Editorial 
Apprentice  

Charley Yates
01242 214769

Features Writer  
Daisy McCorgray

01242 211096

Features Writer 
Victoria Dovey
01242 264766

Advertising Manager 
David Lennox

01242 216054

Account Manager 
Carwyn Rhys-Jones

01242 264778

Boudoir photography – the subject that has really got you talking this month

Join Catherine Connor, Lakshal Perera, Adam Scorey and Emma-Lily Pendleton in the 

 LIVE WEBINAR DISCUSSION 
3 December 2014 7pm

To book your FREE place on the webinar and for further enquiries  
email enquiries@aspirecpt.co.uk or call 01524 782200





16

horizon

wish list
Dan Rubin, travel photographer 
and Instagrammer

What’s on your wish list? 
10 × 8 Deardorff V8 View Camera,  

5 x 4 Linhof Master Technika classic and a Linhof 
Technorama 617s III

check it out
Guy Bourdin: Image Maker
Somerset House, 27 November – 15 March 2015

From Man Ray’s protégé to an iconic image maker in his own right, the 
photography of Guy Bourdin is provocative and avant garde. Featuring unseen 
notebooks, sketches and paintings plus over 100 colour images, this exhibition 
uncovers the vibrant work of an influential figure.

www.somersethouse.org.uk

Dennis Hopper – Double Standard, 1961.

We take a quick peek at what’s on the line-up for 
the photography world this month
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Pentax calendar, 1980.

micro trend
Dudeoir

Following our focus on boudoir last 
issue, it turns out that stripping off for a 
shoot isn’t just for women. Googling 
‘Dudeoir (or Dudoir) Photography’ 
returns a staggering 46,600 results – 
still a long way from its female 
counterpart, ‘Boudoir Photography’, at 
241,000, but nonetheless, could this 
niche genre be the next big thing? Will 
you be considering this for your lifestyle 
business? Let us know @prophotomag

Why do you want it? 
Sure, this is three cameras instead of one, but it’s my ‘set of equipment I’d take 
with me on landscape trips’ wish list item. These are some of the best cameras in 
their categories: I’d use the Deardorff for black and white; the new Impossible 
instant film and the Linhof Master Technika for film and digital; and the 
Technorama for proper panoramic film shots. I’ll also need a pack mule to haul it.

Instagram.com/danrubin

Visit our brand new website:

WWW.PHOTOPRODUCTIONS.COM

Premium Photobooks 
 Professional Photobook Design & Print

 The highest quality at unbeatable prices

 Incredibly easy online ordering & proofing

 UK company with fast & friendly service
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portfolio 
special

rganised by London’s National Portrait Gallery and sponsored 
by Taylor Wessing, the competition attracts some of the world’s 
best contemporary portrait photographers – from gifted 
amateurs to established professionals. 

With famous faces and intimate moments captured, the diversity of styles 
reflects the international mix of entrants. The judges selected 60 portraits from 
4193 submissions entered by 1793 photographers that will feature in an 
exhibition running from 13 November – 22 February 2015, at the National Portrait 
Gallery, before touring the country.

Sandy Nairne, Director of the National Portrait Gallery, says: “The 2014 
submissions for the Taylor Wessing Photographic Portrait Prize showed huge 
amounts of creative talent and, with thousands of entries, the task of selecting 
the shortlist was daunting for the judges. I am very excited about the shortlisted 
photographs for this year’s competition.” 

Niri Shan, Partner and Business Group Director, Taylor Wessing LLP, says: “I 
was delighted to be part of the judging panel this year and found the whole 
process enlightening, demanding, and, above all, inspirational. The quality of the 
work was very high and I particularly enjoyed the variety of the images on show. 
Photographers from around the globe had submitted their work, which evidences 
the international esteem in which the competition is held. I am very proud that 
Taylor Wessing is associated with such a worthy prize, and I hope that visitors to 
the exhibition are inspired by the final selection as much as I am.”

The Prize was judged from original prints and selected anonymously from the 
open competition by Director of the National Portrait Gallery, Sandy Nairne; 
Writer, Curator and Contributing Editor to Vogue, Robin Muir; Artist Bettina von 
Zwehl; Head of Photographs Collection at the NPG, Phillip Prodger and Partner 
and Business Group Director at Taylor Wessing LLP, Niri Shan.

www.npg.org.uk/photoprize

The winner of the Taylor Wessing Photographic 
Portrait Prize has been announced, and this 
month we’re celebrating not just those who 
placed, but a selection of shortlisted portraits
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portfolio

First Place

Konrad Lars Hastings Titlow by 
David Titlow

David Titlow is a London-based photographer 
working in fashion and advertising. He has 
exhibited widely and has been commissioned 
by numerous magazines and newspapers, 
including The Guardian, The Sunday Telegraph, 
Vice and Vanity Fair. Originally a musician from 
Halesworth in Suffolk, Titlow switched to 
photography in the early nineties and has since 
worked in the industry. His portrait Konrad Lars 
Hastings Titlow was captured the morning 
after a large midsummer party in Rataryd, 
Sweden. It shows his baby son being 
introduced to a dog. He says: “Everyone was a 
bit hazy from the previous day’s excess – my 
girlfriend passed our son to the subdued 
revellers on the sofa. The composition and 
back light was so perfect that I had to capture 
the moment.”
www.davidtitlow.com

Second Place

Skate Girl by Jessica Fulford-Dobson

Jessica Fulford-Dobson has worked as a freelance 
photographer since 2000. Her photographs have been 
widely exhibited throughout Europe and have been 
published in The Telegraph Magazine, Vogue and the 
Evening Standard. The shortlisted photograph Skate Girl is 
from the series The Skate Girls of Kabul, which documents 
young Afghan girls who attend the unique NGO Skateistan. 
Born out of a small skateboarding school that originated 
around an old, disused fountain in Kabul in 2007, Skateistan 
now provides education for children, teaching leadership 
and cultural awareness. She says of the photographs: “With 
the Skate Girls of Kabul portraits, I wanted to show these 
young Afghan girls with their skateboards within the 
liberating environment that Skateistan provides for them. It 
is here that for a few hours a week, they are able to have 
some semblance of a childhood in a place that is detached 
from the war and their working life on the streets. Like so 
many other girls across the world, when given the chance 
to do something positive that they love, each starts to 
discover their own identity and strength, their own 
distinctive style and personality.”
www.jessicafd.com

first 
place
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Fourth Place

Indecisive Moment by Blerim Racaj

Blerim Racaj is a London-based freelance 
photographer. Racaj grew up in Kosovo and 
studied Economics before moving to London in 
1995. Following the completion of a BTEC 
course in Photography at City of Westminster 
College in 2004, early photographs from Racaj’s 
ongoing project, entitled Kosovars, were 
published in the British Journal of Photography 
in 2006. Photographs from the project have 
since been exhibited in Italy, Kosovo, Croatia and 
the UK. His shortlisted photograph Indecisive 
Moment is from a recent and unpublished series 
about young Kosovars – a project triggered by 
the socio-political landscape in Kosovo and high 
level of unemployment amongst an increasingly 
young population. The photograph was taken at 
the base of the National Library, a place chosen 
by the sitters as an ‘escape zone’. Racaj says: 
“The photograph signifies that moment in time 
infused with uncertainty and vulnerability whilst 
knocking on the door of adulthood.”
www.blerimracaj.info

Third Place

Braian and Ryan by Birgit Püve

Birgit Püve lives and works in Tallinn, Estonia. 
She has exhibited in numerous solo and group 
exhibitions and has been commissioned by 
publications such as The Sunday Times 
Magazine, The Washington Post, Der Spiegel 
and Ryanair Magazine. Her photograph, Braian 
and Ryan, is from the series Double Matters. 
Püve was working on the series for a 
photography book on twins and triplets living in 
Estonia. Püve visited the nine-year-old twin 
boys at their great grandmother’s house in 
Saue, an area of idyllic countryside outside 
Tallinn, where she spent a few hours 
photographing them in different locations in the 
surrounding land. 
www.birgitpuve.com

third 
place

portfolio / taylor wessing portrait prize

fourth
place
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John Kobal  
New Work Award 

Chayla at Shul by Laura Pannack

For the third year, this award selects a photographer under the age 
of 30. Winner Laura Pannack will receive a cash prize of £4000, to 
include undertaking a commission from the gallery to photograph a 
sitter connected with the UK film industry. Laura Pannack, who was 
born in 1985, is a British social documentary and portrait 
photographer, based in London. Her work often involves children 
and teenagers and seeks to explore the complex relationship 
between subject and photographer. 

“My father used to let me tip trays in the darkroom. He was a 
photographer so from an early age I’ve been familiar with 
photography,” says Laura about her start in photography. “I didn’t 
actually become interested in shooting until studying Fine Art and 
trying it out during my foundation course at Central Saint Martin’s –  
I was instantly addicted. I realised I could sketch people but with 

less frustration, and the more I learnt, the more addicted I became.” 
Laura’s inspiration comes from far and wide in photographic world, 
as she explains: “I have had and still have so many. There was  
never one person who solely inspired me but instead different 
books, films, talks, images etc. have always increased my love for 
photography. I remember War Photographer by James Nachtwey 
being a huge inspiration. I’ve been fortunate enough to have  
support and mentorship from some incredible people like the 
photographer Simon Roberts and Mark Power. I’ve also had support 
from editors and other professionals.” 

She relays to us about one of the most outlandish things she’s 
done: “I was briefed to get a shot of a famous lion at London zoo. 
The cage was obviously not making my view easy and I wanted to 
get a clear shot. I asked to go inside the cage and the attendant 
allowed me to go in ‘off the record’. He said that he would turn  
a blind eye and that I needed to be quick and careful. I didn’t  
really think about it to be honest, and just popped in for 10 
minutes… my mum wasn’t too impressed when she asked how  
my day went though!”
www.laurapannack.com

portfolio
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taylor wessing portrait prize

Top, clockwise: Jamila as her mum Olivia from the series The 
Inheritance Project, by Hayley Benoit; ‘M’, ‘P’ &’JJ’ by Zed 
Nelson; Felix by Tracy Howl; Marcus Henry, Meteorological 
Station, St Helena Island by Jon Tonks; Arvi from the series 
Father and Son, by Sami Parkkinen.

shortlisted images
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professional photographer of the year 2014

Congratulations 
and Celebrations
We had a wonderful time celebrating at 
the Professional Photographer of the 
Year Awards and now we have some 
thanks and announcements to share

ongratulations are in order, not just to our well 
deserved Professional Photographer of the Year 
2014, Sam Irvine, but to all of the wonderful winners 
and those shortlisted. Great enjoyment has been had 
going through all of the entries, which came to us 

from all over the world – a testament to the reach and prestige of 
the Awards. More than anything, we are pleased to see that 
photography as a celebrated art form is alive and well. An  
enjoyable night was had by all at the awards ceremony on 
November 6 in the company of our winners, judges and sponsors, 
all of whom we cannot thank enough for a wholly successful 
evening and competition. 

For those that haven’t caught our updates online, portraiture and 
fashion photographer Sam Irvine from the West Midlands was 
judged as our overall winner with his medium format portrait of 
model and girlfriend, Sophie Dainty, in The Quiet Room. “This image 
was taken early on a Sunday morning back in April using my old 
Rolleicord TLR,” Sam tells us. “The light was just perfect, no 
preparation was needed, I just had Sophie sit on the bed and fired 
off a couple of frames. This was one of those moments – peaceful 
and still, only the click from the shutter firing – that I strive to 
capture in my images.”

We were struck overall by the intense atmosphere of the image 
caused by the beautiful natural light, something Sam was very 
conscious of: “I have always preferred working with natural light 
– morning light is just perfect to work with for portraits. The image 
was taken on a slow Sunday morning at home – the light coming 
through the bedroom window was scattered by the trees to the 
back of the house so we grabbed the opportunity, dug out a 
gorgeous Lipsy dress, and started shooting. No setting up was 
needed. The muted colours of the room worked perfectly for the 
set-up. I decided to use my Rolleicord, for composition sake, and I 
had some Kodak Portra already loaded, which I thought would 

render the scene well.” For Sam, it’s entirely exemplary of his style 
and flair: “Some of my favourite images have been captured in this 
way, always impromptu and relaxed. I love the sensuality of the 
scene, the sense of peace and tranquillity. Sophie did a fantastic job, 
I always find myself wondering, just what is she thinking?” A 
sentiment we found ourselves in agreement with whilst considering 
the winners.

So how does Sam feel, now that’s he’s secured the prestigious 
title? “I’m elated!” he tells us. “It’s fantastic to know that I must be 
doing something right. Having spent the last two years developing 
my style and trying to get my images out to a wider audience, I hope 
that winning this award will help me find a place to do what I am 
most passionate about.” 

Watch out for the full run of winners and the launch of the 2015 
awards in next month’s Professional Photographer magazine.
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Professional Photographer of the Year 2014 is Sam Irvine, with The Quiet Room.
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or 30 years I’ve had the 
remarkable pleasure of 
photographing people all over 
the world. Some you might 

recognise and, others, wonderfully 
ordinary. There is definitely a special 
group close to my heart; those fiercely 
determined young artists who 
consistently push boundaries and, if 
fortunate, launch themselves in front of 
my camera with total abandon. It fires up 
my own spirit, where discovery and 
relevance rule the day and must be 
redefined on a regular basis. My intention 
is not to discover the next icon, but to 
photograph those individuals whose 
image, conviction and destiny is yet to be 
determined, whose vitality is contagious 
and whose journey is just beginning. 

I was asked recently to photograph 27 
dancers from the senior class at the 
Juilliard School, New York. The school aims 
to “provide the highest calibre of artistic 
education for gifted musicians, dancers, and 
actors from around the world, so that they 

All the world’s a stage
Time constraints won’t suppress creativity, and naïvety can be the magic ingredient says  

New-York based portrait photographer, RICHARD CORMAN, as he reflects on a recent shoot

new columnist

F

may achieve their fullest potential as artists, leaders, and global citizens.” In testament 
to this mission, Juilliard alumni have collectively won more than 105 Grammy Awards, 
62 Tony Awards, 47 Emmy Awards, 24 Academy Awards, and 16 Pulitzer Prizes. 
Needless to say, I was so flattered to have been asked to photograph these young 
prodigies. I have heard many stories of the school’s legendary history and the talent 
level is dazzling. I was given one day to photograph all 27, which meant that I was able 
to spend roughly 15 minutes with each student. 

This is rarely an issue, as over my career I have photographed many individuals who 
only have minutes to share. I remember in 1986 waiting five days on a movie set in 
order to spend five minutes with Paul Newman and Tom Cruise for their advertising 
shoot for The Color of Money. On a film set, every minute costs thousands, and every 
minute is crucial to the final cut. At that moment, the last thing the production is 
concerned with is a photograph that will eventually represent their film all over the 
world. In preparation, after choosing a location, I placed two Xs on the floor for Paul and 
Tom to stand. I used the fluorescent tubes above the billiards table for lighting in order 
to replicate the palate of an old and decrepit billiards hall, before capturing them on a 
Hasselblad 500CM with an 80mm lens. I usually compensate for fluorescent light, but 
this absolutely recreated the sensibility of the location. Not a moment was wasted once 
they stood in front of my camera; they remained ‘in character’ and leaned on the 
billiards table with great swagger and charisma. A few frames later, we were done and 
had created a global campaign! This is where understanding your craft and ability to 
communicate with others is mandatory.

Fifteen years later, I was given three minutes to photograph Nelson Mandela, 
returning to his cell on Robben Island, South Africa, where he had been imprisoned for 
17 years. What an emotional return from him and a very long flight from NYC for me, 
for a three minute shoot! Of course I would have been happy to do this under ANY 
circumstances. Mandela has been my lifelong hero and our brief encounter felt like 
eternity. His warmth and humility was immediate as he welcomed me as if we had 
known one another for years. Once again, I was prepared in our location; shooting with a 
twin lens Rolleiflex 75mm Zeiss Planar f/3.5 lens, I chose to use the daylight filtering in 
through his cell window. I had been pre-warned the prior day by his security team that 
this 180 seconds would be the maximum amount of time allowed. But that was all it 
took to capture Mandela’s joy and radiance. Without question, the most memorable 
experience of my career. The resulting image has now been donated to the Nelson 
Mandela Foundation in Johannesburg, South Africa.

A few weeks ago at Juilliard, the dancers relied on my experience and I on their grace 
and naïvety – 15 minutes per subject seemed like more than enough time. It was a 
diverse group; every nationality, colour, body type and personality came through the 
doors. Some came in soaring with confidence, some absolutely immobilised due to 
anxiety, and many others said with a bit of discomfort, they had “never done this 
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before”, to which I responded “neither have I”, having never before photographed the 
Juilliard students – we laughed and moved on. What a magical day it was. I’m no 
magician, but when that twinkle in their eyes is clear, their confidence builds and their 
stories become transparent, the photograph gathers the potential to become 
memorable – this experience never leaves me. 

We created a beautiful photography studio in one of Juilliard’s rehearsal spaces. I 
wanted each of these young artists to feel the importance of this moment. We had a 
number of Profoto strobe packs and heads firing in sync as we lit our subjects with a 
beauty dish, octabank and strip lights; against a classic grey backdrop. I love shooting 
with my Canon 5D Mark III without a tripod – it allows me to move effortlessly with my 
subjects and to create a very fluid atmosphere. My files were captured via Lightroom 
onto my Macbook Pro. In this case, it was exciting to photograph and share the images 
as we moved forward. It was important for me to collaborate and share the captures 
with all the dancers. I think it inspired them and certainly created a cool energy that 
they all responded to. 

Often at the end of a long day of shooting, I think back at what could have been. My 
own feeling of responsibility for those in front of the camera and the high standards I 
set for myself, to this day, creates a hint of trepidation. It usually takes a few days for 
me to live with the photographs and digest what was captured. In this case, I had 27 
individuals relying on my expertise and I on their inexperience. I have felt many times 
that knowing less is, in many cases, knowing more! In my case, the photographs I took 
earlier in my career had a raw, organic quality that I continue to respond to today. I 
encourage myself to enter uncomfortable situations so that this earlier sensibility 
remains relevant and not reminiscent. In the case of these young artists, their lack of 
know-how allowed us to begin moulding a likeness to them that they are only beginning 
to discover. 

www.richardcorman.com
@RichardCorman

richard corman
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Left: Tom Cruise and Paul Newman on 
the set of The Color of Money. 
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HERE WE LOOK AT A TRIO OF PROFESSIONAL-LEVEL, FAST SAMSUNG LENSES THAT ARE 
IDEAL FOR THE STILLS PHOTOGRAPHER AND VIDEOGRAPHER SHOOTING 4K

60mm OIS f/2.8 Macro

To find out more about the complete range of Samsung’s ever growing lens range, go to www.samsung.com/uk

The old adage about the quality of an image comes from behind the camera is still as true now as it was at the birth of 
photography. The difference now is there are more layers in the process. A super-high quality sensor linked with an accurate 
metering system and lightning fast AF. But the bit between the subject and the camera, the lens, is even more crucial than 

ever before. Samsung now has 19 lenses in its range, including zooms, primes and specialist options suited for the 
professional stills and video markets – particularly with the launch of the new Samsung NX1 and its 28-megapixel 

BSI sensor and stunning 4k video capabilities.

16-50mm f/2-2.8 S Zoom
Take, for example, the 16-50mm f/2-2.8 
S zoom. This is the perfect standard kit 
lens for the busy pro. Not only does it 
have the fast aperture f/2-2.8 for low 

light and creative use of depth-of-field, 
its all-weather construction means it 

can handle life outdoors. The 
Aspherical, XHR and ED glass elements 

ensure optimum image quality, 
combined with whisper-quiet, lightning 
fast AF performance from the internally 
focusing Stepper Motor – which is also 

designed for video usage.
Having i-Function capability also means 
that operation in fast-paced conditions 

is a breeze.

85mm f/1.4 Prime
If you want to make full use of all of 

those pixels in a studio or environmental 
portrait setting, the 85mm f/1.4 is the 
lens of choice. Beautifully made, with 
optimum quality glass and the ultra-
wide aperture for maximum use of 
creative techniques using shallow 
depth-of-field – this lens has nine 

aperture blades for soft, smooth bokeh 
effects. It too makes use of the SSA 

motor for fast accurate focusing, 
though you can switch to manual at 

any time. It also has Samsung’s 
i-Function button for fast camera 

setting changes on the move when 
used with NX cameras.  

For those of you who spend more time in 
the great outdoors studying tiny critters or 

who love still life close-ups, you are going to 
need a macro lens with an excellent working 
distance, a fast maximum aperture and an 
advanced OIS system for the flexibility to 
handhold in tricky conditions. Step in the 

Samsung 60mm f/2.8 Macro. It’s a true 1:1 
macro, offering life-size reproduction, a 

minimum focusing distance of just 18.7cm 
and it’s lightweight too, at just 389g. 

Focusing, which can be full auto or manually 
overridden, uses Samsung’s ultra fast and 

precise SSA motor, which is super quiet so it 
won’t disturb your subject either. Plus you 
get ED glass for razor sharp image quality.

advertising feature

Razor Sharp Glass
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I am a true advocate of training and education. I wholeheartedly 
believe that it is a fundamental to empowering one’s self, in addition 
to broadening the mind – it’s the key to self-improvement in any 
sphere of work.

So it was with this in mind that I came up with the concept for the content of 
this month’s Turning Pro section, as a way to show that there is more than one 
way to skin a cat. You don’t have to automatically assume that there is only one 
route to improve your photography and business skills. Some people do learn 
more effectively in more formal settings rather than simply ‘on the job’ – after 
all, it takes a certain type of character to do this while also trying to keep all of 
the bills paid. 

Largely, we have spoken to people who have actually been through the 
training, university course or some of the workshops (including manufacturers’ 
own lighting workshops) we have included in the section. We also have an 
interview with Holly Wren, now a full-time lifestyle portrait photographer, and 
one who has been through The Prince’s Trust system and come out of the other 
side, now an Ambassador. In addition, we have a guide to some of the very many 
associations out there too, mainly to complete the picture.  

                                        
Adam Scorey, Editor,  
Turning Pro adam.scorey@archant.co.uk
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The route to turning pro is different for everyone – there’s no right way. Daisy 
McCorgray speaks to three photographers as they reflect on their first year in business

Where  
do I  
start?

ROSEMARY WATTS: THE MASTER’S STUDENT
Motorsport and press photographer 

Postgraduate study certainly isn’t for everyone, but 

for sports photographer Rosie Watts, it was the key 

to a track-side opportunity with Aston Martin. After 

hovering on the verge of turning pro for two years 

following a BA in Fine Art, Rosie used event photography 

work to save for an MA in Photography. “I decided that, if I 

wanted this as my career, I needed to learn my trade better – 

to step up and make it happen,” she says.

The process proved an invaluable one. “It was a challenging 

year; going back to assignment writing and pushing well 

outside my photography ‘comfort zones’,” explains Rosie. “But 

it gave me the time to step off the merry-go-round of work 

and concentrate on the genre that I wanted to shoot; sport. 

Some of my favourite photos are ones I made during my MA 

– it was nice to have that time to apply my creativity.” Now 

at the end of her first year, shooting creatively for herself, 

developing the slick, minimalist style that pervades her online 

portfolio is something Rosie finds important to continue. “I 

have a lot of admiration for athletes in any capacity – their 

passion for what they do. I love getting something different!”

Teaming up with two other students proved to be more than 

a sharing of talents when Rosie was invited to work on their 

Aston Martin GT4 project. The resulting stills were turned into 

a photo book as part of her final MA project. “I took a bit of 

a chance and got ten extra copies printed up to sell at the 

awards evening,” remembers Rosie. The gamble paid off, with 

Aston Martin asking for a quote for the following year’s GT4 

challenge. “If you’d told me last year I’d be shooting for Aston 

Martin, I would never have believed you!”

While studying, shooting for free for the Gloucestershire 

Echo and Citizen newspapers built strong connections and a 

portfolio for Rosie. “A few months down the line they started 

calling me for freelance shifts.” It’s a fine line though, she 

comments: “It can be tricky to judge if a freebie will turn out 

to give you more work or not.”

The biggest challenges were how to approach unfamiliar 

situations. “I’m grateful to have photographer friends 

who I can turn to for advice. Occasionally I have a crisis of 

confidence, but then I look how far I’ve come in one year and 

it drives me,” she says. “This summer has been pretty hectic. 

But I have leads on work for the next race season from people 

I’ve met this summer, and meeting new local businesses as 

I work for the newspaper is proving valuable.” Her advice 

about life in the fast lane for aspiring sports photographers 

is simple. “Be ready for a lot of work. Make the most of any 

opportunities you get – you never know what might come  

from them.”

www.rosemarywatts.com
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Peter Zelewski: The graphic designer 

Portrait photographer and PPOTY award winner 

 

Why did you decide to turn pro?
Within my first few years of shooting street 

photography, I started to receive positive press for 

my work and even managed to sell a few images 

to magazines who discovered my work through social media.  

Then, out of the blue, a design agency in East London took 

a shine to my work and asked me to shoot a campaign called 

‘Strand East’, sponsored by IKEA. It was my first professional 

assignment and an amazing opportunity for me to go out and 

do what I loved every weekend, and get paid for it. I knew 

that if I was going to progress, I had to take the brave decision 

to start up on my own and that is exactly what I did a little 

under two years ago.

How did you split your time with graphic designing?
One week it might completely be design work, and the next 

shooting corporate headshots with the weekends spent 

invoicing – either way, it is great to have the variety in my 

creative work, so that I rarely feel in a rut. 

Did you consider going full time?
I’m happy with my current split between the two fields. I 

would be worried that, if I committed myself 100 per cent as a 

professional photographer, the creative magic could somehow 

fade through the pressures of the business. That is a risk  

I am not prepared to take at this stage.  

How important was winning the 50mm category in our 
2013 Professional Photographer of the Year awards?
Winning the award was a huge confidence booster and a 

real turning point for my career. I noticed immediately after 

receiving the award, that the companies I contacted took 

notice and I have no doubt that it helped me to seal a number 

of major assignments.  

What challenges did you face in your first year?
I was very fortunate in that when I initially set up on my own,  

I already had a steady flow of design work from several former 

colleagues. With my website and social media presence in 

place, I chose to go down the old school route and contact 

people directly by telephone. Cold calling is hard work, but  

I feel it is the best way to generate new business and to really 

get to know clients on a personal basis.  

How did you market yourself as a photographer?
I use all the usual social media channels – for both 

photography and design. But my biggest source of new clients 

comes via word of mouth. I meet some amazing people when 

I am shooting portraits of strangers, which has acquired me 

clients in the form of actor/model headshots, small fashion 

shoots and photographing theatrical performances.   

 

Has the popularity of your People of Soho project 
generated business?
Yes, the amount of work I have received from the project still 

really amazes me. The most exciting assignment I received via 
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Six months in: Danny Cary 

After picking up a copy of Turning Pro, 

Michigan based Danny was motivated 

to pursue the ambition to be a fashion 

photographer. “It was quite serendipitous 

finding Turning Pro on the magazine rack,” he says.

You’ve been shooting properties to fund your business 

– how did this come about? 

I had never considered it, but a friend of mine told me 

there was an estate agent looking for a photographer. 

I called him and he hired me. He referred a few other 

agents to me and I did a few more properties. Before I 

knew it, I had enough to purchase my new camera – a 

Canon 5D Mark III.

What other work have you been doing? 

A number of professional portraits for people who 

have found me via social media. It has been quite the 

learning process, as every shoot has been an exercise in 

lighting and composition.

Has experience as a talent manager proved helpful? 

Yes, the experience working with actors and 

models gave me a view into the business side of the 

entertainment industry. I learned the best way to 

interact with industry people from casting directors to 

producers, to the talent on my roster. Most notably, I 

discovered the gravity of networking.

Where do you see yourself in a year’s time? 

Once my portfolio is strong enough, I plan to submit it 

to ad agencies and fashion magazines. I’m aware of the 

highly competitive nature, but I have come to realise 

that this is what I am truly passionate about. Ideally, I 

see myself in New York or Chicago. I would like to make 

photography a full-time career and that means being in 

a larger fashion market.  

www.dannycaryphoto.com

the project was from consumer organisation Which?. I was 

briefed to photograph 50 strangers on the streets of London 

in five days, following the same look and feel as my Soho 

portraits. Although it was very hard work, the project was a 

huge success and it was fantastic seeing the final photographs 

in the national newspapers and on billboards throughout  

the country. 

What’s your biggest success from your first year as a 
professional photographer?
I think the immediate answer would be that I managed to 

financially survive in this competitive industry, to the point 

that I am now really looking forward to growing the business 

side of things in year two. I have managed to maintain my 

high level of photography standards, producing work I am 

very proud of whilst still continuing to learn and grow as a 

photographer – you can’t ask for more than that in your  

first year!  

www.peterzelewskiphotography.com
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Could you a tell us a bit about the business’s, and 
your, background?
There was a similar American charity I had been a member of 

since 2007, of which there were about 20 photographers in 

the UK who were left to their own devices. We got together 

and decided we wanted to change things; to make it far more 

widespread and known in the UK. We decided to do our own 

thing. That way, we could be registered with the charity 

commission which means you can get Gift Aid and apply  

for grants.

I’ve been a photographer for forever, but in business for 

about 10 years. I do mainly family portraiture, so it was a 

natural progression to help families like this. Only, instead of 

meeting families in happy circumstances, I now meet them on 

the worst day of their life. 

What inspired you to set up Remember My Baby?
In 1989, a good friend of mine had a stillborn baby on 

Christmas Day. We’re lucky now that we have bereavement 

midwives and so on, but back then there was just one of the 

midwives using a Polaroid camera, who took one blurry picture 

of her son.

Was this common practice?
Yes, it was. Even now, in some hospitals the midwives will 

take pictures, others won’t. With some, you get the medical 

photographers in the morgue snap some awful flash  

pictures of the babies that make them look worse than they 

already do. 

My friend went on to have twins later. On her mantel piece 

is this Polaroid blown up to a 10 x 8 frame with pictures of 

her other children either side. That’s all she ever had and the 

quality was shocking. It bugged me for all these years. Our 

mission is now to have a photographer attached to every 

maternity unit and birthing centre in the country. 

What are the services you offer? Are they free?
Yes, everything is for free. Each individual photographer 

completely funds themselves. We take pictures of the baby and 

hopefully the parents, though sometimes they are reluctant. 

We try to encourage them because in the healing and grieving 

process, the medical professionals say it’s beneficial. Generally 

we’re looking at 15-20 minutes maximum, as we try to be as 

unobtrusive as possible. Four weeks later, they’ll receive a disk 

of images. Having that gap helps them move on and it’s not 

In August of this year, CHERYL JOHNSON set up Remember My Baby – an 
organisation which gives free photographic sessions to parents of stillborn 
babies. Victoria Dovey speaks with her on the challenges she’s faced

Remember My Baby
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Where do you see the organisation in a  
year’s time?
Right now we have 32 photographers and we’re angling to 

be around the 100 mark within 12 months. I’ve been going 

to a lot of shows and recruiting, and once our registration 

with the charity’s commission goes through, we’ll be 

looking for volunteers to fund raise, so the photographers 

don’t have to pay for their own stuff, like business cards. 

We earn a living as photographers, but we can also give 

back with a gift that is priceless.

www.remembermybaby.org.uk 

Charity Photography

too raw. All of the pictures are in black and white because it’s 

much more flattering. We do minor tweaks and edit, mostly 

because the lips are dark, but we don’t want them to not look 

like how they were remembered. Some photographers also 

offer a DVD slideshow, which can be quite emotive. I normally 

ask if people would like a special song. One couple even 

wanted an Eminem song, but it meant something to them.

It’s all anonymous. We don’t promote our own businesses; 

we have separate business cards, email addresses – that’s not 

what we do this for. This is my way of giving back instead  

of putting in that charity box or monthly direct debiting to  

an organisation. 

What would you say to photographers considering 
giving their time to something like this?
Contact us. Ask questions – it’s not as scary as it seems. People 

worry about the emotion. What everyone says though, is that 

when you put that camera up to your face, it’s like a shield. 

You go into professional photographer mode. We have a 

fantastic support group on Facebook and will always call you 

after your first session, to see if you want to talk about it or 

vent. We always try to get someone to shadow, so you’re not 

alone. When you come home or you’re looking at pictures, 

it might put a lump in your throat or a tear in your eye, but 

an hour or so of discomfort or emotion is nothing. I can 

give that to somebody, if it helps them. They go to hospital 

thinking they’re going to leave with a baby and they leave 

with nothing. We give them something. Maybe they put it on 

the wall, maybe they look at it once and put it in a drawer. 

Everybody’s different, but it gives them something to  

hold on to.

These people are proud of their babies. Eighty per cent are 

the same as newborn shoots. You gauge the atmosphere when 

you walk in. If they’re speaking then I’ll talk, if they’re silent 

then I’ll be quiet, but I’ll use the baby’s name and say, ‘Oh 

lovely curls, is that from you mum?’ and they appreciate it. 

What are the biggest challenges you’ve faced?
Being accepted into the hospitals – the suspicion. They’re 

quite cynical. We get CRB checked, even though we technically 

don’t have to, but it’s jumping through hoops for the hospital, 

to give peace of mind. There’s a lot of red tape which is 

understandable. When I first started, I actually had a midwife 

come up to me and say: “Why are you doing this? What’s 

in it for you?” I was taken aback and she couldn’t believe I 

would do this for a complete stranger. The next time I went 

in I showed her what we do on an iPad, and she became my 

biggest advocate. They’re caring for their patients, at the end 

of the day. 

Doing a presentation, they say things like, ‘Wow, this is 

amazing. Why didn’t we know about this before?’ But sending 

an email or phoning, they don’t get it. Seventeen babies are 

reportedly lost each day this way. That’s a lot of families and 

we have had ones we haven’t been able to reach.
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ow ARE you going to make it as a professional 

photographer? This question was recently 

addressed to my stepdaughter who, after 

studying Geography (achieving a 2:1), decided 

that the academic life was no longer for her, 

as I did. Now she wants to train to become a professional 

photographer. She is craving a creative lifestyle, to work 

within an industry packed with happiness, celebration and 

innovation. Welcome to my world, ‘World Photography’. 

I have to thank Kay Young, Lisa Aldersley and Jenny 

Heyworth for this massive turn and twist of focus! She 

watched their world at a distance and it inspired her. She 

watched an industry capturing beautiful moments and 

celebrations, and simply thought, ‘yep, that’s for me!’ 

I have watched her closely, like all mothers would (and 

certainly this one, at the helm of the industry). After 

recovering from the opening question, she thought with real 

intrigue of her next steps and where to head first. Thankfully 

she has made a beeline for those with experience. She wants 

to be the next Kay, Lisa or Jenny. To achieve this she has to 

learn from them; their actions, attitudes and motives. And like 

my daughter, by placing your heroes in your radar, you too 

can pinpoint what you can learn from them as you build your 

business. Watch them with admiration, not envy. 

This industry is educated, informed and savvy. Great 

photography is crafted from excellence, knowledge and skill. If 

my daughter wants to achieve, she has to be the master of her 

gear! So she signed up on ‘Getting Started with Photography’ 

followed by a whole list of programs! Then Pinterest, creating 

a board packed with photographer tips; she wants to become 

the master of her camera. Second, she requested all copies of 

Professional Photographer and Turning Pro – smart girl. What 

I witnessed was all that she had learnt at university being 

implemented into her approach to becoming a professional. 

She wants to learn professionally. 

Naivety will not bring success. We often hear that this 

marketplace is over-saturated. But is it really? Or do we have 

a marketplace packed with incredible photographers who 

have trained to be the best they can be? What will remove 

questions of doubt for my stepdaughter? Evidence. Real 

evidence, of a business in creation. The reason this, or any, 

marketplace is packed with businesses that compete with you 

is simply because they have to compete to be successful. And 

the only way to be a true contender is to perfect yourself, 

create a professional business, market it and remember to sell 

– this is about earning a living in addition to creating  

a lifestyle. 

What is worrying my stepdaughter, already, is the 

perception of her age, experience and knowledge. My 

response was: “It’s simple.” Experience comes with gaining 

40 41

Going into business is tough, 
says CATHERINE CONNOR, but 
with self belief and motivation, 

success is yours for the taking

H
Have 
you got 
what it 
takes?



experience – read, listen, shadow, shoot, and shoot some 

more, and be trained! Perception is merely that; perception 

– age should not get in the way of anybody starting out, it 

only will if you allow it. It’s tough enough to be in business, so 

don’t create barriers for yourself. 

But what might prevent the growth? Confidence and lack 

of belief, not just from herself but others too; she has to 

guard herself! From a negative voice that might waver her 

confidence. From others that may not have the strength and 

confidence she has to go into business. And as you read this, 

guard yourself of all the things that might hold you back.  

What does it take to become a professional photographer? 

The harder you work, the luckier you will become. Sweat for 

the business – you build it and they will come. Make marketing 

your friend, never over complicate and keep everything 

simple. If you do all this, you can’t fail! 

www.aspirephotographytraining.co.uk PH
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n the last issue, portrait photographer Holly Wren 

revealed the challenges and successes of her first 

year in business. Yet, without the help of The 

Prince’s Trust, would she have told the same story? 

“It’s crazy to try and summarise how different 

my life is now from just prior to joining the Trust’s 

Enterprise Programme,” says Holly. “I worked in an 

office job that was destroying my soul, I felt unfulfilled 

and unvalued, and really couldn’t see a way out of that. 

I wanted to get up in the morning and look forward to 

working; I wanted to make money doing something that 

didn’t feel like work!” 

Since 1976, The Prince’s Trust has helped over 

80,000 young people become their own boss – not just 

photographers, but an eclectic range of businesses from 

beauticians and barbers, to magicians and maintenance 

firms (renowned-magician Dynamo, and Trunki-founder 

Rob Law are Prince’s Trust success stories). The Enterprise 

programme is free and can offer training, business 

planning, mentors and funding to unemployed 18 to 

30 year-olds – or those working fewer than 16 hours 

a week. This all starts with the free, four-day Explore 

Enterprise course that anyone meeting the above criteria 

can take part in.

“You start with taking your business idea and forming 

it into a business plan – looking at different aspects of 

running a business; for example, finance, marketing, 

logistics,” says Holly. But it’s important to note that 

the Trust can’t wave a magic wand and transform any 

idea into a money-maker. “They read your drafts, ask 

questions to challenge your assumptions and help point 

you in the direction you need. They never tell you what 

to write though – the mentor is very much there to 

help you find solutions and information, to guide you 

and pass on their knowledge without giving you the 

answers,” she says. “The aim of the four days is to 

I

The Prince’s Trust
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Not knowing where to start can prove a stumbling block when 
setting up in business, but there are people who can help –  
Daisy McCorgray speaks to HOLLY WREN about The Prince’s Trust
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give you a taste of running a business, it’s very pragmatic and 

helps you decide if you want to proceed with your business idea.” 

Business planning
“The process of writing the business plan really gets you to focus 

on the most crucial aspects of your idea. It makes you challenge 

the assumptions you made, look at the idea in detail and, if 

nothing else, it teaches you the value of research, research, 

research!” says Holly. “The more you do, the more questions you 

generate, but that’s invaluable in gaining knowledge and insight 

into your industry and business idea. It can also reveal the ways 

your competitors are not maximising opportunities, or that there 

is perhaps a niche that hasn’t been provided for.”

The Prince’s Trust give a year for those turning pro to complete 

their business plan before it’s presented to the panel. “I was 

convinced I was going to be the quickest to complete mine and 

wanted to rush through it – in the end it took me around 10 

months and I’m really glad it did,” says Holly. “That time allowed 

me to really explore options, test ideas, speak to clients, build my 

portfolio and understand the business.”

Getting help
For the next step in the process, to apply for a free business 

mentor and a low interest loan, candidates are required to pitch 

their business idea to a panel. Funding from the Enterprise 

programme can include a low interest start-up loan of up to 

£4000 for a sole trader or up to £5000 for a partnership. The 

Prince’s Trust also offers small start-up business grants in special 

circumstances. “After that initial introductory course to the 

programme, the support I’ve had has taken many forms,” says 

Holly. “There is lots of practical support available, from workshops 

on writing press releases and mastering Google Analytics, to one-

to-one support from specialist mentors. Through this, I had the 

opportunity to meet the Marketing Director for British Land and a 

Picture Editor from Channel 4. The advice and opportunities were 

both generalised business support and niche to photography, 

where required. As well as those practical opportunities, I was also 

given support and encouragement on a more personal level. I had 

an executive at the Trust assigned to me that I could call with any 

issues, and who was responsible for keeping in touch and offering 

me the help and advice I may have needed.”

Meeting her match
With her business plan complete, and loan secured, Holly was 

allocated her business mentor who would work with her for the 

first three years. A tough and potentially turbulent time, because 

as she points out “most businesses fail in the first three years, 

so they are really there for the hardest slog!” The Prince’s Trust 

business mentors come from a variety of backgrounds, including 

entrepreneurs who want to pass on their experience to the 

next generation. “My mentor is an entrepreneur who set up his 

own recruitment company, and although we are in completely 

different industries, we work incredibly well together,” says 

Holly. “Our businesses are similar ages and we both have similar 

aspirations and ways of working. We meet around once or twice a 

month, but are in contact weekly. We look at my business from a 

strategic and logistic perspective – working logically to break goals 

down into steps and then tasks that I can actively do to get me 

there. We also challenge each other – often I’ll find myself giving 

him advice or offering suggestions about his business where there 

are similarities, it’s often a two way street and that way we both 

get a lot out of it!” 
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After that initial introductory course 
to the programme, the support I’ve 
had has taken many forms. There is 
lots of practical support available 
from workshops on writing press 
releases and mastering Google 
Analytics, to one-to-one support from 
specialist mentors. Holly Wren 
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It can be hard to motivate yourself when your list of tasks seems 

endless compared to the commissioned work you are generating, 

but Holly and her mentor have developed a particularly proactive 

way of working together. “Weekly, we try and do what I like to 

term, “business circuits,” where we establish tasks that can be 

done in 90 minutes. They can be anything – from writing invoices, 

to editing, to putting a bid together or even just filing paperwork. 

Then we call each other every 90 minutes, at the end of each 

session, to report back. It makes me super productive – having 

to be accountable every 90 minutes and breaking my work (and 

sometimes more mundane tasks I avoid) into bite size chunks. 

By the end of the day, I am exhausted but can tick so much off 

my list, I often think I’ve achieved more in a circuit day than the 

entirety of the week!” 

New opportunities
Not only has there been a great level of support, but taking part 

in the Enterprise Programme has opened other doors for Holly. 

“The Prince’s Trust has really been a catalyst for the success of my 

business,” she says. “When I met the Picture Editor at Channel 4 he 

appraised my website, gave me some insider advice and answered 

all the questions I’d never be able to ask without looking clueless, 

so that was an amazing experience for me.” Holly has also 

photographed Will.i.Am, Gok Wan, Pixie Lott and a number of 

other celebrities as part of commissions she’s had through the 

Trust. “Because my photographs of Will.i.Am were included in 

Hello! magazine, I managed to secure a meeting with its Picture 

Editor and Sub Editor and hopefully, I’ll get the opportunity to 

photograph for them in the near future. To me, it’s completely 

surreal; two years ago I would never have dreamed I’d be meeting 

their Editor with the view being a photographer for them.”

Those, like Holly, who successfully complete a programme with 

The Prince’s Trust are able to apply to be a Young Ambassador. “I 

met the lady who heads up the Young Ambassador programme 

when I offered to do some pro-bono work with them; she thought 

I would be perfect for the role and encouraged me to apply. Once 

I’d read about what the YAs do and how they help, I was really 

excited about being a part of the programme and applied for the 

next intake, for which I was successful.

“It’s a volunteer role for one year, with new intakes every six 

months. There are limited spaces, so I feel very lucky to have been 

offered a place with so much great competition applying for  

the role.”

So how has life changed since Holly chose to set up in business? 

“Now, most importantly, I’m happy. I feel I have a purpose and a 

passion for life, because my job really is what I do 99 per cent of 

the time, and mostly it doesn’t feel like work!” she says. “I run my 

own business, that is building year on year, and am actually paying 

my bills. I have the chance to meet amazing people and work with 

some incredible brands. It is no exaggeration to say I have literally 

reinvented myself. I still find it weird when people ask what I do 

and I get to answer “I’m a photographer”, and I wouldn’t be able 

to say that without the help from The Prince’s Trust.” 

www.hollywren.com

Unemployed young people are encouraged to submit 
business ideas at www.princes-trust.org.uk/ideas

With thanks to Sophie Rawlings at The Prince’s Trust for her 
help and information.

Because my photographs of Will.i.Am 
were included in Hello! magazine, I 
managed to secure a meeting with 
their Picture Editor and Sub Editor 
and hopefully, I’ll get the opportunity 
to photograph for them in the near 
future. Holly Wren
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Katie Drouet
Suffolk-based wedding photographer, 

KATIE DROUET, set up her business 

with the help of The Prince’s Trust 

four years ago

TP: Why did you approach The Prince’s Trust?

KD: I approached the Prince’s Trust when I was 

made redundant from a photography job and 

knew they could help me not only with my loan, 

but also learning new business skills. 

TP: How did they help you?

KD: For me, the business plan was a major aspect I 

was yet to do. They really helped me think about 

all the key things that I would need in place and 

how things would work in a very logical way. It 

certainly helped me focus on whether my business 

was actually a working model and not just  

a dream!

My mentor was a great help to me. He met 

me regularly, we reviewed my accounts and he 

kept me on track, helping me with any issues met 

along the way. This was great, as it can be a bit 

overwhelming at first, running a business alone,  

so it felt a lot more secure knowing there was 

always someone I could trust and turn to, should 

an issue arise.

TP: Would you be in the same position now 

without the help of the Trust?

KD: I think I would have still have started my 

business, but the loan was a great help with 

boosting things at the start and my mentor was 

brilliant. I think it helped me progress with things 

a lot faster than I would, had I gone it alone.

TP: Where do you see your business in the future?

KD: My business is constantly evolving and 

improving as I learn. It’s nice to be in the position 

to invest in new camera gear and workshops. I 

always want to be pushing myself to get better at 

what I do, both creatively and in business. 

www.kdrouetphotography.co.uk
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ith the huge increase in university and college fees in recent years, many 

prospective bookworms have been put off by the idea of study altogether. 

The decision can be even harder for those wanting to get ahead in 

photography, with many asking if an ‘arts’ subject really necessitates the 

financial outlay. We have the answer.

Our guide to 10 top photography courses has whittled down the best of the bunch in terms 

of what you get for your time and financial input and, more importantly, how these courses 

can actively help you achieve your photographic goals. Sceptical? We heard it straight from the 

horses’ mouths with these shiny success stories from current students and recent graduates. 

W

To study or not to study? This is an increasingly difficult 
question, and particularly pertinent for professional 
photographers. Need you bother? Yes, says our guide to 10 
top university courses and we tell you why they’re a worthy 
cause in the long run

CAUSE FOR A COURSE
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STUDIO ONE TO ONE COURSES AVAILABLE:
� PORTRAIT & STUDIO LIGHTING

� BASIC STUDIO STARTER COURSE

� BOUDOIR PHOTOGRAPHER PRIMER COURSE

� ART NUDE CREATIVE COURSE

� CUSTOM COURSES

� ALL COURSES AVAILABLE WEEKDAYS & WEEKENDS

“I thoroughly enjoyed the course the other evening, The model was charming and I got out of the course 

everything I had hoped. From a pleasant and enjoyable experience point of view I cannot make any 

suggestions to improve it. You hit the nail on the head with my expectations, but with others you may like 

to ask them to give you their expectations on a mail before they arrive and then you can modify to suit.”

Gary

“The course easily catered for me as a studio beginner. Nothing was taken for granted, without teaching 

me how to suck eggs! The model Paul had chosen, was the most patient person on earth and kept  

smiling  throughout the shoot. At the end of my time I left with a lot of excellent photos and a  

confidence to carry on with this type of photography.”

Sam

WWW.PAULS-STUDIO.CO.UK 
STUDIO@PAULS-STUDIO.CO.UK
07930 462906

� STUDIO HIRE � MODEL PHOTO SHOOTS � STUDIO EVENTS � GLAMOUR & NUDE LOCATION GROUP SHOOTS
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SIGN-UP TO THE 

NEW
SLETTER NOW

 AT

www.pauls-studio.co.uk
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London College of Fashion –  
BA (Hons) Fashion 
Photography 

Duration: Three years full-time
Cost: £9000 per year

Thinking outside the box this course is 

ideal for those who not only hunger for the 

glamour of catwalk couture images, but also 

for those who like to wear their fashionista 

thinking hats, studying advertising campaigns 

and creating designer look-books. Students 

have the opportunity to take part in industry 

collaborations, with recent projects seeing 

students work with River Island, Elizabeth Arden, 

English National Ballet, and the Richard Young 

Gallery. Graduates from this course are  

reported to be working successfully across a 

broad range of media including fashion, style, 

music and advertising.

www.arts.ac.uk

The Glasgow School of Art –  
BA (Hons) Fine Art 
Photography 
Duration: Four years full-time
Cost: £1820 per year for Scottish and EU 
students, £9000 per year England, Wales 
and Northern Ireland, and £12,720 per year 
international students

The course focuses on blending aesthetic and 

conceptual thinking with a crisp technological 

awareness of the modern world. It uses many 

methods of study to push the creative and 

academic boundaries of its students, including 

seminars, group critiques, field trips, individual 

study, project assessments and a chance to 

exchange with a sister site in year three at any of 

the institutes linked to GSA all over the world.

www.gsa.ac.uk
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How I did it – OLIVER TOOKE, a Gloucestershire graduate
The greatest outcome of the course is that I have come 

away with the ability to appreciate the subtleties of 

skillfully editing images together. Today anyone can look 

at online tutorials and learn how to use a camera and 

figure out the basics of composition, but taking a good photograph 

isn’t the hard part of photography. Finding a way to make the images 

work together effectively is a much greater challenge. 

As for the course itself, the lectures were very informative, but I 

often found speaking to the lecturers after class and having them edit 

my work was the time that was most revealing to me. Since leaving 

university I have been selected as one of 18 for the first round of the 

IdeasTap Photographic Award 2014 with Magnum Photos, which more 

than 800 people enter. The work I entered was my final major project, 

which is about Syrian refugees living in Lebanon.

Before going to the University of Gloucestershire I was pretty 

clueless about a lot of things; how the world of photography works, 

what my photographs were saying, and how to get my work seen. 

Going to university has helped me find the entrance to this community 

and to feel truly connected. 

www.olivertooke.co.uk

University of Gloucestershire – 
Photojournalism & Documentary 
Photography  

Duration: Three years full-time
Cost: £9000 per year

This course blends practical photography and its creative production 

with a critical analysis, theoretical studies and self-reflection aiming to 

develop creative photographers with an informed narrative potential 

of photographic practice.

Core modules include shooting with a perspective, documentary 

assignments and a business module on the reflections of real 

employability. This course hits hard and fast, moving with the pace 

of the real world that a photojournalist has to live in, yet encourages 

creative flair within the documentary and narrative side of the 

industry, aptly preparing students for employability.

www.glos.ac.uk
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Birkbeck, University of London 
– MA History of Art with 
Photography 

Duration: Two years part-time or one year full-time
Cost: Part-time UK/EU students: £ 3475 per year
Full-time UK/EU students: £ 6250 per year
Part-time overseas students: £ 6650 per year
Full-time overseas students: £ 12,975 per year

Students undertaking this course will be led 

through the contextual process of studying art 

in the forms of media, photography, film and art 

itself. Taking the photography path alongside 

the History of Art course encourages students to 

take a more academic approach to studying the 

movements and developments of photography. 

www.bbk.ac.uk 

De Montfort University – BA 
(Hons) Photography and Video 
Duration: Three years full-time
Cost: £9000 per year

Moving with the times, the De Montfort 

course explores the convergence of media with 

photography and film to set its students up 

with the necessary skills and experience to find 

employment in a modern technological industry.

Beginning with the traditional film camera 

and moving up to the medium of moving film, 

the course will give students both hands-on 

knowledge in the field as well as contextual 

understanding of the effects of the movement 

from film to digital. The outcome will be a 

graduate who is able to effortlessly blend their 

skills across any media platform. 

www.dmu.ac.uk

Falmouth University – BA (Hons) Marine & 
Natural History Photography/ 
Fashion Photography

Duration: Three years full-time
Cost: £9000 per year

With the campus situated in the idyllic and photographic setting of 

Falmouth, Cornwall, the Marine and Natural History Photography 

course combines intellectual art with a contextual awareness of  

ecosciences, telling the history of the area from both a land and  

sea perspective.

Graduates have worked across the globe as a result of the course; 

some as part of a team researching turtles in Greece, others embarking 

upon expeditions to Borneo, the Amazon and the rainforests of 

Ecuador, whilst others have found employment with the BBC, National 

Geographic and the RSPB. 

www.falmouth.ac.uk 

How I did it – CHARLOTTE SAMS, a Falmouth graduate
The course was, and is, unique. For those interested in this 

field of photography there is no course comparable, it is 

one of the only universities in the country, and in Europe 

too, to offer a degree in this genre. 

For me specifically, the support gained regarding the underwater 

side of the course has been extremely beneficial. This is such a 

specialist field, and not something it is easy to experiment with, given 

the expense of all the equipment needed. Through contacts made 

through a photography trip on the course, I was recommended for 

a commission with WWF UK last June. I still have a lot to learn, and I 

look forward to that, but I feel that I have a strong basis of knowledge 

that will help me begin my career in this industry.

www.charlottesams.com
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Blackpool and The Fylde 
College – BA (Hons) 
Photography

Duration: Three years full-time
Cost: £7500 per year

Guidance and encouragement are key principles 

of this course, aiming to develop the practical 

side of students’ photographic work with 

seminars and hands-on practice working in 

darkrooms and kit handling, whilst expanding the 

creative thought process during shoot planning. 

The course rounds off nicely with business  

and presentations in the final year; building a 

body of work, looking at how to market it and 

taking on the task of professionally presenting 

work in exhibitions.

www.blackpool.ac.uk

University of Derby – BA 
(Hons) Photography 
Duration: Three years full-time
Cost: £9000 per year

University of Derby easily meets the mark with 

state of the art darkrooms, film processing 

facilities, digital suites, studios and an extensive 

equipment store for all its students. The course 

is filled with high-profile guest lecturers, group 

critique sessions, regular visits to galleries and 

many technical workshops.

Successful graduates have made careers for 

themselves as commercial photographers,  

picture editors, news and sports photographers 

and others as teachers, curators and critics in  

the industry.

www.derby.ac.uk

Norwich University of the Arts – BA (Hons) 
Photography 
Duration: Three years full-time
Cost: £9000 per year for home students, £12,000 for 
international students

Promoting itself as a leader in advertising, editorial and fashion 

photography, Norwich has a lot to offer. With an important business 

angle, the course includes how to understand your clients and their 

importance, marketing yourself and communicating to an audience. 

The course includes all the vital up-to-date knowledge on industry 

issues such as copyright laws and client expectations. Students are said 

to leave with a full professional body of work to set them up perfectly 

for the transition from student to graduate with intent to be employed 

in an already competitive industry.

www.nua.ac.uk

What I’ve learnt – Danni Jeziorska, a third year  
student at NUA

The course offered a variety of taught and practical options 

to help with evolving my chosen career path and excelling 

in this. In particular, the fully equipped onsite studios 

and the opportunity to hire out a range of professional 

equipment are all essential facilities to make use of. I am aware that 

not all universities are able to provide such facilities.

This course has taught me that I need to go out there and be 

proactive in finding a team that I can work with – sourcing models, 

makeup artists, hair stylists, locations and so on. It’s simply not a case 

of just attending daily lectures; you need to push yourself to achieve 

your goals and visions. 

www.danni-jeziorska.co.uk
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NCTJ

The National Council for the Training of 

Journalists (NCTJ) offers accreditation for press 

photographers, photojournalists and other 

branches of journalism. A lot of employers in 

this industry will ask for an NCTJ diploma as 

a job requirement. Though this is becoming 

less common in recent years, estimates still 

maintain that as much as 73 per cent of all 

sectors of media are NCTJ trained. The diploma 

will normally take the form of a 22 week 

intensive course or is included as part of many 

undergraduate and postgraduate degrees. 

Practical and classroom-based experience should 

help prepare you for the world of employment, 

and provide you with the necessary skills to be 

confident and successful in your field.

Does it have the tick?

One thing to consider when choosing a 

university course is whether it has the Creative 

Skill Set Tick. You can search for courses 

according to a number of criteria via the 

Creative Skill Set website and they’ve teamed 

up with a number of societies and associations 

to tell you which ones have their quality mark 

of approval. Courses are subject to rigorous 

assessment by experts, ranging from how the 

university prepares students for work to courses 

with strong industry links. Whilst it’s not the 

only criteria to pick your course on, it’s certainly 

something to think about…

Open College of the Arts – an online only 
degree course 
Duration: With part-time study, students normally take 4-5 years to 
complete their degree
Cost: £8105 for the full degree, paid in instalments

If you’re looking to fit study around the rest of your life, then an 

online course could be just the thing for you. The OCA enables 

students to take as many courses, studied in levels, as they wish – 

perfect for personal development as a photographer, or together 

towards a BA (Hons) degree. 

The aim of the online course is to progress the creative identity of 

the budding photographer through both an academic and practice-

based approach. Students can expect to learn the contextual history of 

photography, ethical procedures and creative expression.

www.oca-uk.com

What I’m doing – John Umney OCA Level 2 student
TP: Why did you choose this course? And what made an 

online course more appealing?

JU: I had been an amateur photographer for nearly 30 years 

and despite being published and exhibited, I had a desire to 

develop a firmer foundation to the artistic and professional side of my 

practice. The OCA provided an extremely flexible approach to higher 

level education and I was able, initially whilst still engaged with my 

career, to mix both. 

TP: Do you feel you may have missed out on anything by taking an 

online course?

JU: Open-enrolment for distance-learners denies the ready availability 

of a natural cohort structure and it cannot be denied that not  

having an ‘instant set’ of associates can be a drawback. The upside is 

that students who do reach out are generally more likely to find  

like-minded students.

www.johnumney.co.uk
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Make sure you visit the new Turning Pro website

www.turningpromag.com

Enjoy Professional 
Photographer every 

month in the format of  
your choosing:

SUBSCRIBE to the print edition, digital 
edition or take the full package and 
enjoy print & digital together. Visit

www.subscriptionsave.co.uk

BUY a single copy and have it 
delivered direct to your door. Use this 
code NH18 and SAVE £1 off the cover 

price.Visit www.buyamag.co.uk/pp

DOWNLOAD Professional 
Photographer to your device, available 

on Apple Newsstand, Google Play, 
Kindle Fire

for professionals, by professionals

DECEMBER 2014 £4.20

www.professionalphotographer.co.uk
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Whether you’re 16-18 or a mature student,  
we take a look at the alternative routes to  
take your education further with A-levels,  

BTECs and Foundation Degree Courses

GO FURTHER 

ach course route offers the student a different learning approach, 

so there is a lot to consider when choosing the right course for 

you. A-levels lean toward the academic side of education, whilst 

BTEC courses are more vocational. Luckily, many colleges across 

the country offer photography courses that you can sink your 

teeth into, making it easy to enrol and take that next step! Go along to the 

open days to ensure a smart decision and really get a feel for what you’d 

be signing up for.

We’ve highlighted some courses and options for your consideration that 

could really develop you as a photographer.
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BTECS

BTEC Level 3 Extended Diploma in 
Photography at Plymouth College of Art

Plymouth College of Art offers you an opportunity to hone 

your photography skills inside one of the region’s  

best resourced photography facilities. Right from the 

beginning you’ll get stuck in with this course, taking 

photographs with the aim of understanding the importance 

of line, tone, colour, shape, pattern and surface structure. You 

will learn the ins and outs of both film and digital cameras, 

mastering techniques from both eras of photography as well 

as delving into the historical and cultural factors that have 

influenced the industry and photographers in the images 

they make. The course is to be completed over two years 

and alongside, you are encouraged to fine-tune your basic 

Mathematics and English skills in preparation for higher 

education and employment. 

www.plymouthart.ac.uk 

BTEC National Diploma in Photography at 
Kensington and Chelsea College

This course is led by six course leaders, making sure you’re 

getting a rounded and inspiring learning approach. Being 

a full-time course, there is plenty of time to explore every 

aspect of photography. In the first four weeks, you will look 

into using a camera, basic lighting and composition together 

with an introduction to contextual studies and a trip to Paris 

Photo, one of the biggest events in the photo calendar. Later 

in the course, there will be an in depth study into digital 

manipulation. Once completing the course, you will come out 

with a solid understanding of photography, from the practical 

to the historical side.  

www.kcc.ac.uk 

A-LEVELS

A-Level Photography with the College of 
West Anglia

The aim of the course is to let your imagination run free 

and to give you the opportunity to create some impressive 

imagery, and be credited for it. There is a six week basic 

introduction period, covering all things from lighting to basic 

functions of a camera. You will learn how to process a film and 

apply darkroom techniques, giving you a solid education on 

where digital photography has evolved from. All work created 

during the course will be backed up with sketch book work, 

forming the backbone of your images and an exam will occur 

at the end of each year. 

www.cwa.ac.uk 

A-Level Photography with the City of 
Oxford College
Get to grips with the world of photography by first learning 

about the biggest figures in the industry that helped create 

the phenomenon today. Soak up the inspiration and find 

your own photographic voice in Oxford. This course is based 

around building your skills and being creatively experimental 

with your approach to mix media tasks in the first year. In 

the second year your self-motivation is encouraged, as you 

utilise your imagination when selecting a topic or theme to 

photographically investigate. Intense, but beneficial, this two 

year course will leave you full to the brim with knowledge and 

ready to tackle the industry.  

www.cityofoxford.ac.uk 

FOUNDATION

Foundation Degree in Photography, Level 
5 at the Sheffield College

Norton College, one of the leading photographic centres in 

the UK, working in association with Nikon Academy, offers a 

foundation degree level photography course that encourages 

you to develop as a photographer and consider all aspects 

of the industry. Different from the other courses we’ve 

highlighted, this course exclusively focuses on the digital 

age of photography with the idea in mind that the future 

of commercial photography lies within this medium. For 

this reason, the college has been credited as one of the best 

equipped courses in the country for digital. Modules across the 

two years aim to give you good background knowledge, and 

not just the practical side of photography, but handling the 

business side of the industry, including professional study and 

progression, advertising and still life, self promotion through 

publishing and much more. 

www.sheffcol.ac.uk 

Further Education
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Workshop 1: Speos London
Founded in Paris in 1985, Speos provides higher education 

photography training aimed at meeting the current market 

demands. The courses aim to give students the opportunity 

to gain the technical skills and creative freedom for personal 

visual expression. During the programmes, students acquire the 

proficiency required by the professional world of photography, 

training their personal passion into their professional career. 

Courses offered include year-long training, part-time courses and 

summer workshops. All are organised in small groups, with a lot 

of hands-on practice, and are supervised by a team of highly-

qualified professionals. Its facilities are spacious and equipped 

with the latest equipment, and the graduates are supported in 

their first professional steps.

Prices range from £490 per workshop to €26,500 (approx. 
£20,730) for the year-long course
www.speos-photo.com

Workshop 2: London School of 
Photography (LSP)
The London School of Photography is a high-flying school of 

the arts. It runs everything from evening seminars to full-time 

professional photography courses. The classes aim for intimate 

numbers of eight and the courses pride themselves on their 

practical nature, guiding photographers beyond the realms of 

what they thought possible. Applicants can choose from evening, 

weekend, week-long or six-month courses on a full or part-time 

basis. The LSP lecturers and teachers are all professionals in  

their field and are happy to provide aftercare, long past the 

course’s completion.

There is much more emphasis on ‘fulfilment’ than technical 

success, though this is also likely to follow, with access to highly 

skilled workshops and discussions. 

Antonio Leanza, founder and CEO, has over three decades of 

valuable expertise for students to reap from and other members 

are highly praised in the industry. If traditional learning methods 

have failed you in the past, LSP’s philosophy is more ‘coaching 

than teaching’, and boasts some impressive results. 

Prices start from £295
www.londonschoolofphotography.co.uk

Workshops
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THE 
COURSE 
TRACK 
Looking for shorter, more 
practical-based courses or 
alternatives to degrees?

“I have just completed the weekend Level One course and it was excellent! My thanks to Debbie 
who delivered a well-paced, well-communicated course which was both fun and interesting. In just 
a weekend, I have evolved from an ‘everything on automatic’ photographer to a confident ‘manual 
settings’ photographer. Feels great! I have now signed up for the Level Two course and can’t wait!”  

Ian Drew, who undertook the London School of Photography course
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Workshop 3: Aspire
Award-winning Aspire Photography Training is the largest (and 

one of the most sought-after) photography training companies 

around – especially if you are a lifestyle photographer. Founded 

by Catherine Connor, Aspire Photography Training boasts expert 

knowledge of the industry with years of experience to share  

with others. 

Whether you’re a hobbyist photographer looking to enhance 

your knowledge, or a seasoned professional seeking to breathe 

new life into your business, the range of courses available promise 

to teach you every relevant component of a photography business 

in today’s economy, looking individually at your business’s 

details: the photography, branding and wider portfolio. They 

offer one-day training courses such as childhood portraits, 

babies, food portraits, styled shoots as well as longer courses like 

Inspire my Weddings or the renowned A-Z of Photography and 
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Business, which is a four-day seminar exploring marketing, sales, 

photography and post production. Aspire’s courses are delivered 

by the world’s leading trainers with a passion and enthusiasm. 

Its flagship 12-month Bespoke programme is designed for those 

looking to launch a career in their chosen field. Big graduate 

names include Damian Lovegrove, Kate Hopewell-Smith, Brett 

Harkness and Tamara Peel. After the completion of the Bespoke 

programme, the aftercare available in the transition programme 

allows photographers to network and regularly meet to swap 

trade secrets and share their knowledge with ongoing support 

from the experienced trainers. One of the great things about the 

trainers at Aspire is their belief in the distribution of knowledge: 

sharing is caring!

Prices start from £99
www.aspirephotographytraining.co.uk

Case Study
Children and wedding photographer, KAY YOUNG

“When I turned to Aspire, I was a makeup artist 

with a very, very serious photography hobby,” 

says Kay. “I had been to college for a few years 

during the evenings and took lots of City and 

Guilds exams… all on film! I was photographing friends’ 

children, babies and the occasional wedding – all for free. 

The digital marketing experts at Jellyfish offer courses 

encompassing a great breadth of marketing skills, from  

SEO to social media to analytics training – and everything  

in between. The courses are offered in five locations: Reigate 

(head office), Brighton, as well as Victoria, Paddington and 

Farringdon in London. They also offer tailored training courses 

where they deliver training at a location of your choice. 

www.jellyfish.co.uk

Business Workshops

I saw an article in a magazine about a photographing kids 

course and decided to book myself on it.” It wasn’t long until 

she was completely hooked. “I came away with my brain 

buzzing and knowing that I needed to change things – I 

needed to make a career out of photography, and get paid. 

I then went on a few other courses over the next year.” It 

was then that Kay made the decision to book on the Bespoke 

course for a year. “My youngest had just started school, so 

I could commit to the time and to travelling from Kent to 

Cumbria,” she explains. “By doing this, I changed my hobby 

into a career. I learnt about branding, marketing, sales and 

much more. Without it, I don’t think I would be where I am 

today in business; working full-time and earning a living from 

something I absolutely love! And it’s growing all the time.”

Would she recommend this career path to others? “I would 

say to anybody who is thinking about changing careers 

that it’s never too late. I did all of this at 39, and nine years 

later, I can’t even remember my other job. For the last two 

years I have also been a trainer at Aspire, teaching the 

Photographing Babies course, and next year I will also be 

teaching Fine Art Portraits. I love being a trainer at Aspire and 

meeting all the wonderful people who are starting out on 

their journey, as I was nine years ago.” 

www.kayyoungphotography.com

The City University London’s short course in Practical 

Financial Management for Small Business will teach the 

basics of financial management as well as the essentials, including 

preparing a cash flow forecast, bookkeeping, understanding 

accounting procedures, preparing VAT returns, company legal 

structures and taxation. You will examine how these techniques 

should be integrated into all aspects of running a small business. 

Duration: Two hours x 10 weekly classes. £395

www.city.ac.uk

1 2
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Brave’s Promote your business with PR one-day course, 

presented by former journalist Paul Mullins, in Bristol, is 

aimed at small business owners who want to learn to promote 

their business through the media with free publicity. A practical 

introduction to PR will equip you with the essential skills needed 

to generate valuable publicity in regional, trade and online media: 

create stories, write newsworthy press releases, identify target 

media, pitch to journalists, and achieve PR goals. £42 

www.brave.org.uk  

Marketing consultancy Kerrmunications offer a Marketing 

in One Day course, covering the latest marketing tactics for 

sole traders and small companies. Create effective social media 

campaigns, run promotional activities that will engage prospective 

clients, build and implement a detailed marketing plan, learn how 

to set marketing objectives, maximise brand exposure, and position 

your company through messaging with social media, blogging, 

websites, email, content marketing, and public relations. £99 

www.marketinginoneday.co.uk

3 4

Case Study
Weddings and family portrait  
photographer, SARA DALRYMPLE 

“I completed the academy course, which is The 

Trained Eye’s year-long program and ran from 

February 2013 to March 2014,” explains Sara. “I 

had always loved photography and wanted to 

follow my dreams of becoming a professional, rather than 

continuing in my day job which no longer excited me. It was 

invaluable! From day one the tutors and mentors (who are 

all very successful wedding photographers) shared all of their 

worldly wisdom with us and couldn’t do enough to help.” 

The course covers everything that you need to know when 

you’re starting out with your own wedding photography 

business, from shooting styles to marketing, to getting ample 

practice. And it has helped Sara in “a million different ways” 

since. “I met a load of great people and learnt so much about 

what to do to develop my style and brand, and also what 

not to do! Having a dedicated mentor who could answer all 

of my questions any time as they popped into my head, was 

invaluable to me. As a result of the course I’m so much more 

confident in my abilities – I’m now getting bookings that suit 

my style and I’m genuinely so excited to shoot every single 

wedding I have booked! I wouldn’t have been without it for 

the confidence it’s given me.”  

Who would Sara recommend this course to? “Anyone who 

is thinking about taking the leap into wedding photography 

and wants to cover all bases before they take the plunge. If 

like me you like to learn by doing, then this is the course  

for you!”

www.saradalrymple.co.uk

Workshop 4: The Trained Eye

Whether you’re a relative amateur, just starting out, or an 

experienced shooter, The Trained Eye aims to help you make 

striding steps forward in all areas of your art: understanding light 

and improving your shooting skills, developing a strong portfolio 

and learning all the secrets of the digital darkroom. With a strong 

reputation in the wedding and portrait market, its trainers can 

also pass on sales and marketing skills to help you succeed in a 

competitive marketplace. Having that much-needed edge these 

days might be just the thing to propel you to success in your 

photography business

The Trained Eye trainers are all leading lights in the fields of 

wedding and portrait photography, including Mike Garrard, 

and can guide you through everything from finding bookings 

to taking that prize-winning shot. As well as short courses in 
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wedding, portrait, flash photography and more, it offers ‘the 

academy’ – a year-long mentoring programme to take you from 

zero to hero. 

Prices start from £150
www.thetrainedeye.co.uk

“I recently did the Workshop One course and 
thoroughly enjoyed it and learnt lots of useful 
new things, along with learning what I was doing 
wrong before. The location, training material 
and our instructor Andrea were all excellent. I 
met some new contacts and I hope to do the 
Workshop Two very soon.” Simon Elliott, who undertook 

the London School of Photography course



ABOUT THE COURSE

‘On-line digital photography course one’ has been designed in practical modules 

which can be accessed in order or at random to suit your learning requirements. 

You’ll have unlimited time to complete the course which includes all future modules 

and updates. The course is also kept up-to-date on a regular basis and incorpo-

rates an exam which includes submitting up-to five images with personal feedback.

Qudos Photo Courses was set up 

by Hugh Nicholas to help novices, 

enthusiasts, students, companies and 

up-and-coming photographers who 

wish to have a greater understanding of 

photography to get the best images from 

their smart-phone, tablet or camera at an 

affordable price, taught by experienced 

professionals working in the industry.

With over thirty years’ experience as a 

professional photographer and tutor, 

Hugh Nicholas has worked with many 

well-known London photographers and 

has perfected his art over the years.

COURSE HIGHLIGHTS
� 20 modules updated on a regular basis explaining the basics and advanced techniques

� Hundreds of images and diagrams with detailed explanations have been supplied by Hugh  

    Nicholas a professional photographer and tutor with over three decades of experience

� Self-assessment exam with detailed answers and the opportunity to submit up-to five  

    images with personal feedback

This offer can also be purchased as a present in the 
form of a gift voucher. Coupon code: photo39

70% 
DISCOUNT

SPECIAL OFFER - OVER

PR
OM

OT
IO

NA
L 

OF
FE

RThis is your personal coupon code

ON-LINE DIGITAL PHOTOGRAPHY
COURSE ONE

REDUCED FROM £145 TO £39 – A SAVING OF 73%

WWW.QUDOSPHOTOCOURSES.COM

For more information, visit us at
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Workshop 6: www.Lynda.com
These online tutorials with accompanying videos will help you to 

learn software skills, to develop your creativity, to learn lighting 

techniques, and to gain the all-important business know-how. 

The video tutorials are arranged into beginner, intermediate and 

advanced, to cater for all needs. Courses include Small Business 

Secrets (four hours, two minutes), and Twitter for Business (two 

hours, 27 minutes).

Prices range from $25/month to $375 (approx. £16-235)

Workshop 7: www.QudosPhotoCourses.com

Qudos Photocourses was set up to help anyone wishing to grow 

their understanding of photography, who wanted to get the 

best from their camera and to learn at an affordable price. The 

courses are taught by experienced professionals working in the 

industry, but offer something for everyone – no matter what your 

skill level. Founder Hugh Nicholas says: “If you want to learn a 

skill, you need to start at the beginning and choose mentors with 

knowledge and experience – this is where I can help. I continually 

perfect and update relevant information on my courses and 

tutorials, offering unlimited free updates.” The videos, written 

explanations and supporting images work together to allow an 

easy-to access and easy-to digest pool of knowledge.

Prices range from £9.95 to £350

Workshop 8: www.TheImageAcademy.co.uk

The Image Academy promises to provide its students with the best 

online photography learning experience anywhere! This module-

based home study photography course offers feedback on all of 

your practical assignments and (most importantly) a fully bespoke 

personalised assignment with 

in-depth and detailed feedback. 

The 18-module certified course 

plus exams can be completed 

with no time limits, allowing you 

to learn at your own pace. Course 

content can be downloaded and 

viewed offline and students are 

given unlimited, lifetime access 

to a learning portal. Learn basics 

of photography to advanced 

techniques and skills – and as an Adobe approved course, students 

are eligible for student discounts on all Adobe Products. 

Prices start from £249

Workshop 5: www.PhotoSchool.com 

Michael Muller and Patrick Hoelck are Hollywood’s two most 

sought-after celebrity photographers, responsible for some of the 

most striking and globally-recognisable images. Their work can be 

found on billboards, magazine covers, and art galleries all over the 

world. Long time friends, Patrick and Michael decided to found 

Photo School to fill a void in traditional photography education, 

and as an online community to allow photographers at all skill and 

professional levels to connect and advance their craft. We spoke to 

Michael Muller to find out more:

TP: You’ve recently launched an online photography school – 

what inspired that? 

MM: There are a couple of online sites, but in my opinion they’re 

not being taught by the top photographers in their field. To get 

taught by the top – there’s a value to that. We are now in the 

process of getting amazing photographers [including Brian Bowen 

Smith] from different genres: snowboarding photographers, 

wedding photographers, product photography, and having all 

of them teaching the tricks of the trade – the things you don’t 

learn in the classroom. I’m showing them exactly the lighting I do 

all my shoots with – exactly how I do it. There are over 18 hours 

of online, easy-to-follow videos. There are behind the scenes 

explanations of how they achieve photos, from candid shots to 

special effects, to the lighting techniques used on ad campaigns, 

movie posters and everything in between. I’m pulling up a portrait 

and telling them how I got it. And also, how you can get it with no 

light, or how you can get this beautiful picture with just one light. 

Most kids don’t have the means to have 23 strobes on a set, at a 

studio. We’re showing them how to do it in their driveway. 

TP: Who’s your school aimed at?

MM: Anyone who wants to learn photography. Maybe more 

aspiring professionals, but anyone, actually. At most art colleges 

and photography schools, you emerge with thousands of dollars 

of debt after three years. So many people have come to me and 

said they learnt more assisting me for two months than they did 

in all their four years at school. There’s also a lot of people in 

places who don’t have schools to learn photography, so now a kid 

in Ohio or in Sri Lanka can go on there and watch what we do, 

where we put our lights etc. and learn it, and evolve. There’s also a 

community for the photographers to talk to each other and where 

they can send questions to us. We’re making ourselves available. 

TP: Aren’t you worried about giving your secrets away?

MM: I’m in a place in my career where I don’t care – copy me! 

That’s just one part of it. You can match my lighting, but it’s the 

photographer that makes the photo. 

Price: $25/month (approx. £16)

The Online Path
Want to learn at your own pace, and in 
the comfort of your own home?

Take an extra  
£220 off the 

standard 18-module 
online photography 

course. Now only 
£29 with the 

redemption code 
PM20.

“I purchased this course at a fantastic price and 
it’s been a pleasure to work on. When I have 
needed any kind of help or guidance Mark has 
been brilliant and responds to messages in no 
time at all. Overall I am more than happy and it 
was great value for money.”  
Barry Sephton, who undertook The Image Academy course
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hether you’re looking for a group of 

likeminded peers, need to do a spot of 

networking, or feel it’s time to be assessed 

to see if you’re worth your salt; societies and 

associations can provide the path. We lift the 

lid on four of the biggest, and offer insight from some of  

their members.

British Institute of Professional Photography 
(BIPP)
The BIPP have been around for well over a century, after 

a meeting on Fleet Street with the aim to better represent 

photographers in photography’s emerging professional format. 

Essentially it’s a means of networking whilst offering support 

and education. Like most societies, it has various membership 

levels: Licentiateship, Associateship and Fellowship. All levels 

will grant you various benefits such as subsidised training, a 

24/7 legal helpline, use of the BIPP logo and access to regional 

meetings, not to mention those all important letters after your 

name to give your clients a bit more confidence in your brand. 

BIPP membership also allows you to fast track a degree with the 

OCA so it might be the perfect route for pursuing your studies. 

If you’re interested but not quite ready to commit, a Friend  

W
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THE ACCREDITATION TRAIL
Victoria Dovey explores the collective 
world of photographic societies and 
associations to find out if there’s 
strength in numbers



67 68 69 71

of the BIPP level offers a lot of the benefits to help 

you weigh up the decision. Student and International 

memberships are also available. 

www.bipp.com 

The Master Photographers Association (MPA)
The MPA is solely for professional photographers and 

requires references in order to be a member along with 

evidence of trading, liability and indemnity insurance. On 

the one hand, this may sound like a hassle, whilst on the 

other, your clients will have complete peace of mind when 

searching for a photographer with an MPA membership. And 

for your business, help will be at hand for everything from 

lowest credit card merchant rates and discounted breakdown 

cover to free mediation services and contractual advice. Your 

portfolio will be reviewed to gain Licentiate, Associate or 

Fellow membership grade. 

www.thempa.com 

The Royal Photographic Society (RPS)
The RPS offers a lot more than achieving distinctions 

(although these don’t hurt from such a prestigious society) 

with regional and chapter meetings enabling you to meet 

and network at events closer to home. You’ll receive expert 

advice on your portfolio as well as the chance to promote 

it on their sleek, modern website. Perhaps one of the most 

appealing features is the chance to join one or more special 

interest group such as medical, travel or even 3D imaging 

and holography, enabling you to focus more on a particular 

subset of photography. You can apply for a Licentiate, 

Associate and Fellowship distinction, though may be exempt 

from portfolio review if you have recently received a 

photography qualification. Creative Industries and Imaging 

Scientist qualifications are also on offer to give you a bit 

more edge. A wide variety of memberships are on offer and 

can be seen online. 

www.rps.org 

Society of Wedding and Portrait 
Photographers (SWPP)
The SWPP is the largest of The Societies with around 6000 

members benefitting from services such as discounted 

insurance, seminars and workshops. There’s also a mentoring 

programme which gives you the chance to have 20 of 

your images assessed with a written report of areas for 

approval. While your friends and family might not give you 

constructive criticism when you really need it, your mentor 

will! The annual conventions and shows are a great way 

to network and the free listing on the site certainly won’t 

hurt business. The qualifications are structured as follows: 

Licentiate, Associateship, Fellowship and Craftsman. Your 

portfolio will be reviewed and details online will tell you 

exactly what is required, depending on which level you are 

going for as well as the chance to look at successful entries. 

www.swpp.co.uk 

Award-winning lifestyle, portrait and wedding 
photographer PAUL WILKINSON FMPA FBIPP 
FSWPP is the chair of the Master Photographers 
Association (MPA).

For me there were numerous reasons to join one of the 

associations, but primarily it was to say to the world ‘I am a 

qualified professional photographer’. You can create a website 

overnight and fill it with images you’ve taken of friends – I 

wanted some small sense of distinction from the part-time 

market, even if it was only for me.

The associations are valuable at all levels – they are one of the 

vehicles for providing education, seminars and viewpoints for 

development, whether they are seasoned pros or students just 

beginning their journey. Each of the organisations clearly has a 

slightly different emphasis, but they all provide broadly the same 

thing in this industry: structure.

This includes portfolio reviews, mentoring, peer-reviewing i.e. 

the mechanism for attaining your Licentiate, Associateship and 

Fellowship, print competitions, advice, legal support, seminars and 

even reduced-price insurance and credit card machines!  

The accreditations have also provided me with a driver to push 

myself creatively. It’s not just that the letters have helped us win 

business, (although recently my commercial client referenced my 

accreditations and awards as a form of assurance to her CEO), but 

that each of the levels represents a group of my peers agreeing 

that my work can be regarded to be of a certain standard. It’s not 

everyone’s cup of tea – not everyone wants or needs to measure 

their progression – but for me it has been a huge motivation.

The biggest advantage for me has been that I have found a 

sense of belonging. Being a photographer can be a very lonely 

Case Study 1
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JOHN BAIKIE ABIPP ASWPP is a multi-award 
winning photographer from Caithness, 
specialising in a number of areas including 
equestrian, fashion and portraiture with 

subjects including the Royal Family. 

I felt it was important to have a professional qualification to show 

people I was serious from the start. None of the local competition 

had any and I saw it as a way of measuring where I was with my 

work. It gives clients a bit more confidence when they see the 

qualification after your name. However, I’m not sure if they know 

one from the other. It was of more benefit to me immediately 

after I achieved it and could blog it and send out press releases 

than just now, where it just appears on a website or business card. 

I would like to gain my Fellowship qualification, purely for my 

own satisfaction, but business comes first at the moment.

The SWPP is a friendlier, more open association. I have been a 

member of others and don’t feel there is the same networking 

and socialising amongst them. It is more inclusive of all abilities as 

well. They do more in the way of development and training, and 

the convention alone is worth the membership fee.

Biggest advantage... the networking side. I have made so many 

friends all over the world, and there’s always someone to talk to 

about whatever aspect of the business you want. Being a speaker 

at so many events has also been a big deal to me and has helped 

me in many ways, both on a business and personal level.

Every photographer should join one of the societies, and enter 

their awards, as well as try for qualifications. It challenges us and 

helps to raise the standard within the industry, at a time where 

that is at risk. Attending seminars, workshops and the convention 

are a great way to improve your work, meet new people and keep 

up with what is going on in a fast changing world.”

www.captiv8.uk.com

Case Study 2

career in spite of the widely held view that it’s incredibly sociable 

and occasionally glamorous – which it undoubtedly can be – but, 

in the end, it is you and your camera. For me, the MPA provide 

a network of like-minded people who, once in a while, I can sit 

down with, compare notes and stories with, and generally put the 

world to rights.

www.paulwilkinsonphotography.co.uk 

JOHN BAIKIE
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LEARN HOW TO FRAME
WITH UK SCHOOL OF FRAMING

WE ALSO SELL A WIDE RANGE OF TOOLS AND
MATERIALS DIRECT FROM DIY FRAMING

TOOLS  MATERIALS  TRAINING

For further details visit www.diyframing.com or call FREEPHONE 0800 801061

VENUES: High Wycombe, Maidstone, Cardiff, York, Cambridge,
Leicester, Manchester, Ipswich, Bristol, Brighton, Canterbury, Derby,
Hereford, Christchurch, Telford, Newcastle, Salisbury, Chichester,
Tunbridge Wells and many others.
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There are professional bodies out there such as the Institute 

of Medical Illustrators (IMI) who specialise in specific fields 

of photography that may be less represented in the larger 

groups. Simon E. Brown MSc FBIPP FIMI FBCA RMIP (www.

sharpenyourimage.co.uk) is a clinical and medico-legal 

photographer who has found the IMI to be of great use in his 

practice. “There are very few medical Fellows and I’m very proud 

of my BIPP qualification, but for medical photography it gets much 

more complicated,” he tells us. “Your best route for that is the IMI. 

They represent most professional medical photographers, accredit 

courses and training and point people in the right direction. The 

BIPP represents a whole range of photographers which gives you 

contact with those in architecture, forensics or portraiture. IMI 

is the opposite; it’s such a specialist area. If you’re looking for 

a photographer for legal reasons then you would want to look 

for someone who is extremely qualified and experienced in their 

field. Get as qualified as you can in your area of speciality and 

promote that.” Keep an eye out on social media for our full list of 

specialised photographic societies soon! 

www.imi.org.uk

Portrait and advertising photographer RICHARD 
BRADBURY FMPA FBIPP, counts Tesco, Sony 
Playstation and The Guinness Book Of World 
Records as clients. He teaches seminars for both 

the MPA and BIPP on business and photography, and is 
currently working on charitable book project, The Children 
of London.

It’s been proven time and time again that a large group of people 

will always have a better solution compared to the individual. It’s 

important for photographers to speak to each other as the nature 

of our business is very solitary. Photography is hard enough; it’s 

a difficult business to be in, particularly when you’re working on 

your own. The more we can get together to discuss issues and 

share experiences, the better. Anyone can go onto YouTube and 

find tutorials, but when you go to societies you know you’re 

meeting trained professionals – you don’t get a Fellowship by 

sitting on your hands. After 30 years of being a professional 

photographer, I still attend at least half a dozen seminars a year 

because I still learn things.

The BIPP were first on my radar, then the MPA and I think of 

them on an even par.

Accreditation is extremely important in the same way that I 

think awards are. It’s not only that you have those letters after 

your name, but it’s because it forces you to take what you’ve 

done more seriously, to inspect your work. It motivates you to 

look around you, take more pictures and think about what you’re 

doing. If you know that a panel of your contemporaries are going 

to be looking at your pictures then you’re going to take a lot  

of care to make those pictures the very best they can be. 

Everybody benefits from that – the client, you, the association, 

and the industry as a whole benefits because we all end up being 

better photographers.

Winning an award or accreditation is a really good justifiable 

reason to contact clients and remind them you’re still there and 

they genuinely will want to hear about it and be impressed by 

it. People won’t come to you just because your work’s great – it’s 

about marketing.

www.rbradbury.com 

Looking for something more specific?

Case Study 3
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Do you need to hone a specific area of your skill set? Leading manufacturers offer 
workshops to brush up your talents when painting with light

Illuminated Learning

ELINCHROM
UK Workshop tour with Nadine Stephan  
and Frank Doorhof

The lighting workshop, recommended by Elinchrom, will teach 

you how to coach and work with a model, how to maximise 

use of flash and ambient light, choose correct locations for 

both light and composition, navigate natural light and much 

more. Each workshop gives you the chance to get all your 

questions answered with a handy Q and A session where you 

can ask anything you want about photography, lighting or 

the business. There are three workshops on the tour, based 

in Lancashire, Bolton and Newcastle, with unique shooting 

locations in store for each session, such as an old smoky 

factory, so make sure you don’t miss out! 

www.frankdoorhof.com
£200 

John Denton Training, Algarve Safari 2015

Flying out to sunny Portugal on 19 September 2015, embark 

on a week long lighting workshop to ensure personal 

development within photographic lighting and a well rounded 

education. Shoots during the week will be a range of styles 

from art nude to fashion. All shoots will include one to one 

training and group tuition. The help from John on posing and 

location selection will allow you to really focus and improve 

your lighting skills. Within the week you will be trained in 

indoor and outdoor sets, using flash and taught how to use 

natural light to your advantage. You will be situated in a 

fantastic holiday village, offering a great place for any family 

members that want to come along. Early booking prior to 1 

December 2014 gives a £100 discount on full price of £699. 

www.johndentontraining.com  
£699
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BRONCOLOR
Hasselblad and Broncolor Studio Day

Want to test out one of the world’s best studio lighting 

systems for free? Hasselblad UK are the distributors for 

Broncolor lighting and their studio days provide you with 

the opportunity to put Hasselblad and Broncolor equipment 

through its paces. There is an expert on site to assist you and 

to show you the ropes.

There are also variations on the standard studio day. The 

Educational Studio days see leading colleges and universities 

in the UK get a visit from Hasselblad and Broncolor. The day 

aims to provide photographic students with the opportunity to 

learn more about the brand, allowing the students to take as 

much from it as they can to help further their studies.

Workshop Studio days are another variation, centred on 

a particular theme or genre of photography. Hosted by an 

experienced Hasselblad toting photographer, it takes place in 

either a studio environment or on location. 

Lastly, Portfolio Days offer another opportunity to 

experience Broncolor. Photographers are given exclusive access 

to a studio, with full creative freedom over the shoot, and a 

model release included allowing the resulting images to be 

used for their portfolios. 

Most studio days are free of charge!
www.handsonahasselblad.com

Lighting Studio Portraiture Workshop

Supported by Broncolor, with this two day course in January 

2015, you will learn the ins and outs of lighting within studio 

portrait photography. Day one revolves around starting from 

scratch. You will be trained in everything from flash and 

continuous light, light control, background lights and flash 

meters, to name a few. At each stage, plenty of time will 

be allowed for taking your own photographs, making sure 

you have a good understanding. On day two you will tackle 

the more in-depth lighting techniques, from ring flash to 

softboxes to the inverse square law, but don’t panic, as experts 

will be on hand to guide you through it. 

£160
www.rps.org  
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Art Nude Photography 
Workshop

Next Autumn, the Royal Photographic 

Society will be running a one day art 

nude course. The day will give you 

the chance to produce high quality 

photographs with training in lighting 

techniques that would also be applicable 

to maternity or pregnancy photography, 

allowing you to expand photography 

skills that can help your business grow. 

You will learn in a relaxed and informal 

atmosphere and a professional figure 

model will be on hand who is used to 

working in groups. The model will also 

sign a release form, allowing you to 

publish the photographs. 

www.rps.org 
£115

Automotive Studio 
Workshop

Is car photography your secret 

passion? Join Hasselblad UK on an 

automotive studio workshop with top 

car photographer Ripley and Ripley on 

28 November 2014. Located in Banbury, 

just south of Birmingham, ‘Rip’, whose 

work regularly features in Top Gear 

magazine, will host an action packed 

day where you will get up close and 

photograph the brand new Lexus NX. 

Throughout the day, you will be shown 

the six-shot technique used to capture 

some of the world’s finest cars, be 

taught how to light and shoot a car 

in a professional studio and gain an 

insight into the workings of a high-end 

car shoot, ultimately improving your 

photography and leaving with well-

rounded knowledge. 

www.handsonahasselblad.com 
£110

Street Photography 
Workshop

Short but sweet, this four hour 

workshop will leave you eager to 

pound the pavement and test out your 

new found street photography smarts. 

Through the guidance of your tutor and 

your peers, you will learn how to take 

the best street photography and have 

an enjoyable and sociable experience at 

the same time. The workshop runs for 

one day and it is aimed at intermediate 

and pro photographers who are looking 

to add this type of photography to 

their skill set. You will be taught how 

to capture candid moments creatively, 

engage a narrative with your images 

and more.

www.cultureclubphotography 
workshops.co.uk 
£55

Equine Photography 
Workshop

Taking on photography outside of your 

comfort zone can be daunting, but 

also rewarding, and that’s exactly what 

Emily Hancock offers on her equine 

photography course. Spend a day 

shooting alongside Emily and see how 

she prepares and executes a successful 

equine shoot. You will join her on a 

day-long shoot and will learn how 

best to photograph and cope with the 

unpredictable nature of animals. You 

will be guided to create the best images 

for you to add to your portfolio and 

you will walk away having had a great 

experience and a whole new perspective 

on equine photography. 

www.trainingbarn.co.uk
£795

Wildlife Photo MasterClass

This intensive three-night program lets 

photographers of all levels step into 

the role of a nature photojournalist 

as they capture some of the more 

than 200 species of birds and native 

wildlife within the protected sanctuary 

of Mayakoba’s exotic forests and 

waterways in partnership with National 

Geographic. You will receive one-to-one 

guidance and training on everything 

from composition to lighting and how to 

achieve those ‘wow’ images. 

www.mayakoba.com 
Approx. £1573

Quirky Workshops
It’s always a good idea to broaden your 
spectrum of photography, so why not 
sign up for a workshop that puts you out 
of your comfort zone? The new interest 
could even spark a new area of business 

Competition
 

In January 2015, Emily Hancock 

is running an eight part webinar 

series on the business of equine 

photography and is offering one 

of our lucky readers a spot on the 

course worth £797!

All you have to do is answer the 

following question:

When photographing a  

horse, which direction should its 

ears be facing?

a) Forward

 b) Sideways

  c) Backward

Email your answer to  
emily@trainingbarn.co.uk with 

‘Professional Photographer 
Competition’ in the subject box.  

Make sure to include your contact 
details in the email. T&Cs apply. 

Competition closes: 12 December 2014.
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WHAT TO EXPECT:

MY FIRST YEAR: 
We go behind the scenes and 
explore the valuable lessons 
one photographer’s learnt in 
their first year in business.

WEDDING PHOTOGRAPHY 
SPECIAL: 

We explore the best routes 
into the wedding photography 

business.

Don’t forget to visit the 
new Turning Pro website at 

www.turningpromag.com
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Whether you’re just starting out in the business or you’re looking to keep up to date with the latest 
techniques, Photography Course London has the tools to keep you on the cutting edge of the industry

A couple of minutes stroll from Old Street 

underground, the modern setting of the 

Photography Course London studio in Shoreditch 

is easy to get to, and you won’t have to compete 

for your tutor’s attention in a crowd of students 

whilst you’re there. The small class sizes of eight 

to 10 ensure you have full focus, and allow you to 

learn in a relaxed, social but ultimately professional 

and rewarding environment. One to One tuition is 

also available in all topics. All of the tutors are truly 

experienced in both the industry, and as teachers 

and are praised regularly for their constant 

enthusiasm throughout courses. If you don’t yet 

have a DSLR of your own, one can be hired for 

as little as £15 per day. What’s more, at the end 

of your course, you’ll receive a voucher for a free 

C-type print from The Print Space, so you can 

proudly display how far you’ve come for all to see.

A huge variety of courses are on offer, with 

everything from DSLR and Retouching through 

to Studio Lighting and Darkroom practice. 

Photography Course London keeps up with the 

newest of techniques, whilst still remembering the 

lessons of the masters of the past. 

One way to kick start your career right through 

from beginner to professional is the one year 

PCL Diploma which covers everything you need 

for a successful photography business – from 

Beginner to Advanced DSLR, to Studio Lighting, 

using Photoshop and Lightroom and Building 

your own Website, you’ll graduate with all the 

skills you need to make money from your passion. 

While the course is jam-packed with knowledge 

and practical guides, it’s easy to fit around your 

schedule too with courses available on weekdays, 

Saturdays and evenings. You can enrol from 

as little as a £100 deposit and six or 12 month 

payment plans are available. If you have someone 

in mind, gift vouchers will make a great present for 

a budding photographer too!

To see the full contents of this incredible course, 

visit www.photographycourselondon.com/diploma

7 Zeus House, 16-30 Provost Street, Shoreditch, London, N1 7NG
For more information or to book, call on 020 7608 0000, email info@photographycourselondon.com, or visit www.photographycourselondon.com
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ADVERTISEMENT FEATURE

PCL is such an amazing place to study photography! 

All the staff are great and very helpful at all times. 

I really did enjoy my course and I grabbed the 

opportunity I had with the high profile professional 

photographers to know more and more about this 

field. The learning environment is informal, very 

relaxing. I am really glad to have met you guys ‘to 

(re)start’ my pro side. Thanks very much for your 

support! — Rainer Knappe 

COURSES AVAILABLE
� Beginner, Intermediate and Advanced DSLR
� Street Photography Workshops
� Introduction to the Darkroom
� DSLR Filmmaking 
� Retouching for Fashion and Beauty
� Studio Lighting 
� Photoshop, Lightroom & Web Design 
� Masterclass in Stock Photography
� Portraiture Masterclass
� Commercial Photography
� PCL Diploma
� Photography Summer Schools

ONE TO ONE TUITION
� Digital Photography
� Photoshop
� Lightroom
� Studio Lighting

� DSLR Video
� Video Editing
� Web Design
� Darkroom and Film

£100
DISCOUNT  off the PCL Diploma.Quote ‘turning pro’ when booking*

*Offer can’t be used in conjunction with other discounts and expires 01/05/15





A pro athlete career, 

Herb Ritts, Jennifer 

Aniston – celebrity 

photographer BRIAN 

BOWEN SMITH recounts to 

Will Roberts the story of his 

colourful career, both past 

and present

The Life 
of Brian
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you hear about Brian Bowen Smith, you might just want his life. This smooth-
talking, laid-back guy, it seems, has it all: A house in LA, a beautiful family, 
glamorous friends, an exciting job, a near-perfect beard, a motorcycle. He’s 
even snogged Jennifer Aniston, damn it.

More on Jennifer later, but it’s worth pointing out that, just like every other 
successful photographer in the industry, Brian Bowen Smith has had to work hard to 
get to where he is. The walls of his palace may seem lined with platinum leaf today, 

but he had to scrape off a whole lot of wood-chip first. Sure, Brian does have very good friends 
in very high places – Madonna is a close pal and Robert Duffy, the CEO of Marc Jacobs, is 
godfather to his son – but the most friends, and considerable contacts, were the result of 
high-quality work produced over his 18-year career, which started when he moved to LA in his 
late twenties.

W
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Marc Jacobs campaign.
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“I said: ‘Look, I want to learn from you.’”
Brian’s past is almost as colourful as the life he lives now. A promising athlete as a youngster, 
living in upstate New York, he had high hopes of representing the USA in the Olympics in 
gymnastics. He modelled a bit during those days, before a torn rotator cuff put paid to his 
sporting ambitions. 

He later started to get some acting work and a friend eventually invited him out to Los 
Angeles, where he worked on some TV shows, including Friends, and was signed by one of the 
biggest managers in town: Sandy Gallin.

While he was in LA a photographer, the late Herb Ritts, approached Brian asking him to do 
some modelling. Herb had already photographed Brian for a Gap campaign, so knew of him, and 
it was this relationship which would provide the spark for his photographic career. “He wanted  
to shoot me again for one of his books and I said ‘fine’,” Brian explains. “He did all these pictures 
of me naked and flipping in the air against a sky background with a couple of clouds. Really  
cool stuff. 

“I couldn’t believe how he was doing that, so I said ‘look, I want to learn from you – I want to do 
more with you.’ He said: ‘Okay, cool. We’re shooting Gisele and George Clooney tomorrow for 
Vogue – do you want to come?’ I was like: ‘Yeah!’”

Brian spent time shadowing Herb, but all the time he was combining his photography with 
other work to pay the bills. The varied nature of his work meant something would inevitably 
suffer – he wouldn’t go to an audition if he had work with Herb pencilled in. 

“I just busted in and everyone else was probably like:  
‘Who the f**k is this guy?’”
In 1998, Madonna asked him to direct her stage performance for the MTV music awards with 
Lenny Kravitz and, after the show, Brian approached Guy Oseary – the CEO of Maverick Records. 
He wanted Guy to consider him when thinking about photography for album covers, but the 
response he got was unexpected. “He basically looked at me and said: ‘I don’t know what the f**k 
you’re doing’,” recounts Brian. “He asked: ‘Are you a director? Are you an actor? A photographer? 
A skater? You have so many things going on, how can you concentrate on one thing and excel at 
it? Just because you’re friends with Madonna doesn’t mean I’m going to give you a job. I work 
with some of the biggest photographers in the world, why would I risk it on you?’ 

“On the drive home I was like, ‘What a dick. You’re talking to me like I’m an idiot.’ But in LA you 
sit in traffic, so for a good hour and a half I sat in traffic and I realised that he was right.” 
Eventually he was called in by his acting manager, who told him that if his heart was set on 
photography, he should focus on that. The leap of faith wasn’t an easy one. As an actor and 
occasional model, he was earning good money. His wife had just given birth to their son, Jonah, 
and the family had just bought a new house in Los Angeles.

Suddenly he was a photographer’s assistant. He combined studying how Herb used light with 
the menial tasks associated with a photographer’s studio – “picking up the trash,” as he calls it. “I 
was on assistant money, which I was happy for, but at first I wasn’t even letting Herb pay me 
because I was happy to be on board,” says Brian. “I was his assistant and I know it takes a long 
time to get into that realm. I just busted in and everyone else was probably like: ‘Who the f**k is 
this guy?’

“But I wanted to learn from these guys because they were the best. Herb made it very clear to 
me that if I wasn’t a help to them, then there was nothing he could do for me. So I busted my ass 
to prove to them that I deserved to be there and that I could be a help.” �
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“When people say ‘it’s very Herb Ritts’, I almost get choked up.” BBS
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“The hardest thing in life is to take a chance and to jump off that edge.”
Brian’s first celebrity shoot was with Selma Blair. The pair became friends and, indirectly, 
through Selma’s recommendation, Brian was offered the chance to shoot the band Incubus for 
their album cover. He was paid $5000 for the job, which bought him two months – at the time he 
was asking his friend for waiter shifts in his restaurant, just to help make ends meet. 

“Sometimes it’s hard to figure out what you want to do,” says Brian. “But the hardest thing in 
life is to take a chance and to jump off that edge and say: ‘This is what I want to do.’ You’ve got to 
get up and try to make that happen for you, because no matter what job you want in this world, 
it’s already taken and it’s hard to get it.”

Brian is now 45. It has been 18 years since he moved to LA and started to learn from Herb 
Ritts – a man who, by Brian’s own admission, he owes a lot to. “I hope people see Herb Ritts in 
my work. People will say ‘don’t be like them,’ but I say, by all means, be inspired by people. They 
were inspired by people. How do you come up with something different? Get creative and put 
your twist on it. To me there’s nothing wrong with that. When people say ‘it’s very Herb Ritts’,  
I almost get choked up.” 

“It’s a small world.”
His career today can broadly be separated into two parts. There is the celebrity ‘Hollywood’ side 
to his game – he seems to have photographed every A-lister in show business for magazines 
around the world, and more recently has done the photography for prime-time TV shows such as 
Ray Donovan and Shameless. Then there is his fine art work – a side which allows him to inject 
more of his own personality into each photograph. The commercial photography is undoubtedly 
lucrative, though – he has celebrities coming back for more, and recommending him to friends 
who, in turn, become Brian’s friends. These are good circles to move in if you’re in this industry.

Given all that, it was perhaps inevitable that he would, at some point, run into his old on-
screen lover. It happened a decade after he and Jennifer Aniston appeared on Friends together 
– he was asked to shoot her for a movie she was appearing in. 
“I looked at her in the face and I was like: ‘You don’t remember me.’
“She said: ‘No.’ 
“We made out once, I told her.
“She was like: ‘I doubt that.’
“Then she looked at me and she got it. She was like, ‘Oh my God, no way!’
“We had a great laugh about it and then she used me for a ton of stuff. We have become good 
friends. It’s a small world.” 

“They are the ones that make you who you are.”
The celebrity world is a lucrative one, but also one littered with opportunities to damage your 
career. Brian still says he has to “hustle” to get work, despite his glittering contacts book. He’s 
now competing with the very best photographers in the world so, for him, the celebrity and the 
client, the photographs have to be the best in the world.

His enthusiasm for what he does and his life is almost tangible. This vivacity is partly what has 
helped to get him where he is. “I do love what I do,” he says. “I have this extrovert personality and 
I think it makes people feel comfortable. If I’m going to go and ask you to do all this stuff, you 
don’t want to do it and be an idiot. If I do it too, it might make it a bit easier for you to go, ‘okay’.

“People in my kind of business, with the celebrity world and all the portraits, are the ones that 
make you who you are, I think. You’ve just got to be able to give them something back – but �
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Brian was Jennifer 
Aniston’s love interest 
on the set of Friends, 
and photographed her 
years later.
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let’s face it, it’s who I get to shoot that makes me, that gives me notoriety and gives me other 
jobs. You get those people for a reason. Not everyone is shooting them.” Brian doesn’t take  
his position for granted. “I’m in a really cool group now, so I’m grateful. I enjoy it and they seem to 
enjoy me, so that is big part of what I do. It’s personality – it’s not just talent. It’s not just being 
able to take a photo. I don’t want them to go there and be like, ‘I’m working, this sucks’ – I want 
them to leave my shoot and be like, ‘that was awesome, we should do that again.’”

“You see them starting to get super sexy.”
In just a few years, Brian has gone from “picking up the trash” to a status as one of the hottest 
photographers in Hollywood. It would be easy for him to sit back with a smug grin etched  
across his face, congratulating himself on a job well done. However, he still doesn’t feel like he’s 
made it. It’s that other facet to his work which he now wants to develop – fine art photography. 
For him it’s a simpler, more natural, form of photography, and more akin to the kind of pictures 
he took when he first picked up a camera.

His latest project draws on themes from the other side of his work. Models are presented 
naked, but wearing masks to hide their identity. Some may be celebrities, some may be 
waitresses, and others are friends of his wife. Covering a face with a mask brings out remarkable 
results, Brian has discovered. “It’s really weird to see when somebody covers their face, and 
doesn’t reveal their identity, how open they become and how cool the pictures start becoming 
because of that,” he says. “They aren’t worrying about covering up so much any more – they 
aren’t worried about hiding any parts. They just go with the flow, and then you see them starting 
to get super sexy – you see a side of them that you didn’t know they had.”

The celebrity angle is also something that Brian has enjoyed exploring. “It could be a celebrity 
but you don’t know if it is,” he says. “It can be this voyeuristic thing – she knows that is her  
and I know that is her, and she’s very proud of it, but she doesn’t have to have the press hounding 
her ass saying she’s naked. No matter how beautiful a photo is, if there is somebody that 
‘shouldn’t be naked’, or someone that is famous, then it isn’t as interesting because it’s is more 
about the image of the person, rather than what you’ve created.”

“That excitement makes me feel like a kid again.”
Brian has just started displaying his work in a gallery for the first time, and says his fine art work 
gives him the drive and excitement to keep going in other areas of his career. He gets equally 
excited when selling a couple of photographs at the gallery as he does when he sees his 
photograph spread across a billboard on Sunset Boulevard. “I need that excitement and drive to 
keep me going. I need all the fine art stuff, even though I’m doing the celeb work, because I still 
need to inspire myself and push myself. 

“This is me. This is all stuff I’ve created that people are digging. That excitement makes me 
feel like a kid again. I hope other people see that. People will tell me I’ve made it and I’m like, ‘not 
really. I haven’t made it.’ Am I in great place? Yes, thank God. But have I made it? No, I’m still  
far off.” 

www.bowensmith.com

Kit Bag
Nikon D810 
Nikkor 24-70mm f/2.8 F ED lens 
Nikon 135mm f/2
Profoto lights

When shooting for fun? 
A Sony RX1R
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“It’s really weird to see 
when somebody covers 
their face, and doesn’t 
reveal their identity, how 
open they become and 
how cool the pictures 
start becoming because 
of that.” BBS
Above: From Brian’s latest project Pigs.
Right: From the recent Marc Jacobs campaign. 



First established in Japan nearly thirty years ago, AsukaBook has always 

been synonymous with exceptional quality and innovation at the high-

end of the digital art books market.  Eventually the company launched in 

the US and then finally in the UK in 2009. Since that time the company has 

gone from strength to strength, acquiring a substantial reputation amongst 

professional photographers who appreciate the high quality products 

synonymous with the brand. The two new launches continue the theme, 

and bring with them fresh qualities that a whole new audience is certain to 

warm to.

“We’re really excited about these two new books,” says Andrew Moorcroft 

from Everleaf, the UK and Ireland Distributor for AsukaBook. “They both offer 

something different to the rest of the range, and will give photographers 

yet another exciting product to offer to their clients as they encourage 

them to look more closely at presentation. 

“I think both the Curve and the Vista Layflat Book will carry great appeal 

for the studio photographer, 

not only because they look and 

feel amazing, but because of 

their thicker pages. Quite simply 

you won’t need so many pages 

for them to feel substantial – 

particularly the case with the 

Curve - and this, in turn, will mean 

that less time will be taken up at the design stage.  “They’re also wonderful 

products to be associated with. For a start, everything in the AsukaBook 

range is designed to be picked up and looked at, and rather than be 

stashed away gathering dust in the attic, they will look great on the coffee 

table. They’re robust and beautifully finished, having been assembled by 

hand with meticulous quality control and care. 

They’re also widely endorsed by professional photographers and designers 

as an ‘exceptional quality’ product, so you have the reassurance that some 

of the world’s leading professionals are making the same presentational 

choices that you are.” Along with their good looks, the practicalities 

of AsukaBook products also make them a favourite with professional 

photographers. 

They don’t take an age to arrive after they’ve been designed, with average 

turnaround times of three to four weeks. It’s also possible to order single 

copy production if necessary, and there’s a diversity of products available, 

all at compelling price points.  And that price becomes even more attractive 

if you register with AsukaBook, because you’ll receive a 50% discount 
on your first studio sample book. 
You’ll also be entitled to three further 25% discounts per calendar year on 

AsukaBook products to ensure that you keep your sample books updated. 

It’s an unbeatable package, so why not take a closer look at what 

AsukaBook can offer you and your business today? And don’t forget to 

check out these exciting new products.  

Reinforce your 
Professional Credentials

Two exciting new products are about to be added to the AsukaBook line up, and they’ll join a range 

whose sumptuous hand finished quality and style is designed to reinforce your professional credentials

To register with us today go to www.asukabook.co.uk 

For further information email us at info@asukabook.co.uk  

or contact us on 01992 631 414

The Vista Layflat Book

The Curve Book

ADVERTISEMENT FEATURE
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1. I take photographs:
(   ) daily    (   ) several times a month 
(   ) several times a week  (   ) less often  
(   ) once a week                        (   ) rather seasonal

2. As a photographer I characterise myself as follows:
(multiple answers allowed) 

(   ) I am an all-rounder without a main focus 
(   ) I take pictures mainly of everyday life (friends, family… ) 
(   ) I specialise in a few subjects (nature, fashion… )

(   ) Photography is my favourite activity 
(   ) I am a trained photographer 
(   ) Photography is my main profession 
(   ) I take photos within my profession (graphic design, media production… )

3. My photographic equipment:
a) I regularly use ____ different cameras to take pictures. 
(Please insert a number)

b)                applies fully                      does not apply
I never go out without my camera (   )           (   )            (   )             (   )
I keep my photographic equipment  (   )           (   )            (   )             (   )
in line with state-of-the-art technology
I spend at least as much money on  (   )           (   )            (   )             (   )
photographic accessories as on my camera(s)
I prefer to buy photographic products (   )           (   )            (   )             (   )
of a specific brand
I advise others on the purchase of  (   )           (   )            (   )             (   )
photographic equipment

4. My photos are generated:
                  often    occasionally    rarely     never
- in Micro Four Thirds sensor size           (   )           (   )            (   )             (   )
- in APS-C sensor size           (   )           (   )            (   )             (   )
- in Full Format DSLR sensor size   (   )           (   )            (   )             (   )
- in Digital Medium Format sensor size  (   )           (   )            (   )             (   )
and
- on film    (   )           (   )            (   )             (   )
- in Raw file format   (   )           (   )            (   )             (   )
- in JPEG file format  (   )           (   )            (   )             (   )

5. Per year I create approximately _________ printed photo books.

6. I use the following camera functions:
                  often   occasionally   rarely       never
- M-mode    (   )           (   )            (   )             (   )
- TV-mode   (   )           (   )            (   )             (   )
- AV-mode   (   )           (   )            (   )             (   )
- P-mode    (   )           (   )            (   )             (   )
- Video    (   )           (   )            (   )             (   )
- WiFi /WLAN   (   )           (   )            (   )             (   )

In the search to find out more from 
you, the readers – about your 
photography habits, where you get 
your information from, how you use 
our magazine and what you think of 
it – TIPA has collated this 
questionnaire. Now, get involved! 

TICK AND 

WIN 

Yes, it’s time for the annual TIPA survey – where we take 
a closer look at your photography habits, from gear to 
subject matter. The Technical Image Press Association 
(TIPA), is a worldwide association of 29 photography and 
imaging magazines from 16 countries and is well-known 
for its prestigious TIPA Awards. Not only is the 
information gained from our survey interesting from a 
gear and subject perspective, but we also draw on it to 
help shape our editorial coverage. But you have to be in 
it to win it... and yes, you can win prizes too! The 
following award-winning products are up for grabs – 
with the exception of the OM-D, the bodies-only of the:

Best DSLR Entry Level – Nikon D3300
Best DSLR Advanced – Canon EOS 70D
Best DSLR Professional – Nikon D4S
Best CSC Entry Level – Olympus OM-D E-M10
Best CSC Expert – Fuji X-T1
Best CSC Professional – Sony Alpha 7R

It’ll take you about five minutes to complete for a chance 
to win; you can post or email your completed form. Entry 
to win in the prize draw is free, so what do you have to 
lose? Grab a brew and a pen, and get ticking!

TOP GEAR!
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7. I regularly inform myself about photographic products: 
(multiple answers allowed)

1. in photography magazines  
2. in computer magazines 
3. in multi-topic magazines (digital photo/video/audio)

4. from my specialist retailer 
5. at trade fairs 
6. from company brochures 
7. on the internet
The source of information I trust most is No. _______

8. Professional Photographer appears 13 times a year:
I read _________________ issues per year
This is the first time I have read this magazine   (   )

9. How I obtain Professional Photographer
I am a subscriber    (   )
I buy the magazine from a retailer /newsstand (   )
I read it after someone else has finished with it (   )

10. I pick up an issue of Professional Photographer 
about _______ times to leaf through it or read it.

11. Of any one issue of Professional Photographer, 
I normally read:
all/almost all pages   (   )
about three quarters   (   )
about half    (   )
about a quarter    (   )
only a few pages    (   )

12. I read an issue of Professional Photographer for 
a total of about _____ minutes.

13. Apart from myself, ______ people read any one issue of 
Professional Photographer.

14. I rate Professional Photographer as follows:
important magazine     (   )     (   )     (   )     (   )     (   )     unimportant magazine
inspiring         (   )     (   )     (   )     (   )     (   )     not inspiring
competent        (   )     (   )     (   )     (   )     (   )     incompetent
high utility value        (   )     (   )     (   )     (   )     (   )     low utility value
clear         (   )     (   )     (   )     (   )     (   )     confusing
independent        (   )     (   )     (   )     (   )     (   )     dependent
current         (   )     (   )     (   )     (   )     (   )     not current
entertaining        (   )     (   )     (   )     (   )     (   )     boring
likable         (   )     (   )     (   )     (   )     (   )     dislikable
varied         (   )     (   )     (   )     (   )     (   )     unvaried

15. If Professional Photographer were no longer published I would 
miss the magazine:
very strong    (   )    strong    (   )    less    (   )    not at all

competition

Up for grabs are the  
Sony Alpha 7R, Fuji X-T1, 
Canon EOS 70D, Nikon D4S, 
Olympus OM-D E-M10 and  
the Nikon D3300.
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By mail to:
Professional Photographer
Archant House
Oriel Road
Cheltenham
Gloucestershire
GL50 1BB

By email (scanned pages):  
competitions@professionalphotographer.co.uk

Complete online at: www.presseforschung.de/
professionalphotographer

By fax (three pages) to: 01242 216094

Thank you for taking part. Please send the 
questionnaire to the editorial offices by 1 January 
2015. You can also send it by fax. Please fill in the 
coupon if you want to take part in the competition.
Legal proceedings are barred. Guarantee: The 
coupon will be separated from the questionnaire 
before the results are analysed. This way, your 
answers remain anonymous.

Name ____________________________________

Address ___________________________________

___________________________________________

___________________________________________

Post code __________________________________

16. About these topics I want to read in Professional Photographer:
  very important    important    less important    unimportant
- detailed camera tests      (   )           (   )                  (   )                    (   )
- comparative camera tests (   )           (   )                  (   )                    (   )
- tips for accessories (   )           (   )                  (   )                    (   )
- tests of accessories (   )           (   )                  (   )                    (   )
- market overviews  (   )           (   )                  (   )                    (   )
- techniques of photography:  
tips and tricks  (   )           (   )                  (   )                    (   )
- Photographers / Photo Art (   )           (   )                  (   )                    (   )
- exhibitions  (   )           (   )                  (   )                    (   )
- competitions  (   )           (   )                  (   )                    (   )

17. A digital magazine version of Professional Photographer:
    applies fully                does not apply
- I already use it regularly  (   )           (   )           (   )             (   )
- is generally appealing for me (   )           (   )           (   )             (   )
- I would buy it instead of the printed magazine (   )       (   )       (   )       (   )
- I would additionally subscribe to it, with  
special features at an extra cost (   )           (   )           (   )             (   )

18. In the next 24 months I intend to buy:
Digital SLR Camera                             (   )            Photo/Graphics Software  (   )
Digital Medium Format System                                            Studio Lighting  (   ) 
Camera                                                  (   )                                          Scanner  (   )
Digital Compact System Camera     (   )                                 Photo printer  (   ) 
Digital Compact Camera                    (   )                                             Tripod  (   )
Colour Management System              (   )                                        Projector  (   ) 
Interchangeable lenses                       (   )                                   Accessories  (   ) 
        

19. I read the advertisements and supplements in:  
Professional Photographer
always    (   )    often    (   )    rarely    (   )    never    (   ) 

20. Advertisements in Professional Photographer:
                        applies fully               does not apply
- have informational value for me (   )           (   )           (   )             (   )
- have previously prompted me  
to gather further information  (   )           (   )           (   )             (   )
- have previously prompted me  
to make a purchase  (   )           (   )           (   )             (   )

21. I visit the website www.professionalphotographer.co.uk:
several times a week    (   )    every 2-3 months  (   )
several times a month  (   )  less often  (   )
once a month        (   )  never  (   )

22. In the next two to three years, I will spend time on photography:

TIPA Survey

rather more time   (   )    rather less time    (   )
as much time as I do today   (   )
23. Personal details:
I am male    (   )    female    (   )

I am _________ years old

24. The net monthly salary of all household 
members is:
less than £1200 (   ) 
£1200 to £1599 (   )
£1600 to £1999  (   )  
£2000 to £2599 (   )
£2600 to £3199 (   )
£3200 to £3799 (   )
£3800 to £4399 (   )
£4400 to £5000 (   )
more                          (   )
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PROPELLING IDEAS
Is this eye in the sky idea much like its pie counterpart, or a 

legitimate new area of business? EDMOND TERAKOPIAN 

explores whether dronography is a photographer’s future

’m a photographer from the time where an 
aerial shot meant a dash to the nearest 
airfield, the hire of a helicopter and pilot 
locking a side door in the open position, 

headset on, harnessing oneself in and making sure 
no camera gear went rolling out of the helicopter. 
There was always something very sexy about aerial 
jobs. Nowadays, alongside budgets and expense 
accounts, something else has shrunk; the size of the 
flying machines and, often, cameras too. This is 
definitely the era of the drone.

The new found freedom and cheap (at the lower end) 
equipment means that aerial photography and filming 
is now accessible to many. However, with these new 
found freedoms also come certain responsibilities; 
legal, moral and safety issues. Recently a tourist was 
jailed overnight and fined £310 for flying over Notre 
Dame cathedral in Paris. There have been incidents 
further afield with one tourist being fined £1800 for 
crashing his drone into a hot spring at Yellowstone 
National Park in the States. It pays to learn about 
regulations where you want to fly.

It’s essential for any professional photographer to 
realise that offering photography using drones as a 
service makes it a commercial venture and needs not 
only proper training, but a commercial licence and 
insurance too. The CAA (Civil Aviation Authority  
www.caa.co.uk) is the UK’s aviation regulator and 
should be your first port of call, followed by finding 
training courses. As this technology is still relatively 
new, there’s a lot of uncertainty in the public. The 
media have already started to run panic stories; be they 
the paparazzi using drones in LA, the fear of terrorists 
using them or people getting arrested for flying in 
public places. The better we police the using of drones 
ourselves, ensuring colleagues get proper training and 
certification, the more chance there is of the authorities 
and public not having an exaggerated reaction and 
clamping down on their use.

We spoke to some experts and early pioneers in this 
field to get their thoughts and guidance. 

www.terakopian.com
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The News View

Eddie Mitchell is a news photographer based in Brighton.

I’ve been a news photographer for 15 years and I’ve made some good contacts with the emergency 
services. My working life revolved around hard news and if we got something big, I was tempted to 
jump in the plane myself and get something which someone else hadn’t got. When I first started, 
the fee for a light plane was £250 per hour, which soon shot up to £350. Nowadays it’s hard to get 
a plane with photographic detail. 

I became interested in this up-and-coming new technology as it gave me a different angle on a 
story. It was a good accessory for my tool bag. The actual outlay on the equipment and the  
course struck me as a good investment, but I realised that it was going to take off straight away. It 
was an unknown and unmapped business venture, but I knew that it was a tool that would be  
very handy to use at incidents as well as hard news stories. Times will change, but at the moment 
it’s a tool which few have. With the quality of the new GoPros, you can get some fantastic shots.

We have to have a couple of drones. It’s not worth turning up to a job with just one, in case it’s 
not working. I’ve got two DJI Phantoms and two F550s. The Phantom you can buy in Maplins and 
they’re very good, very reliable; good staying power, with 25 minutes up in the air on a good day. 

With each Phantom, you get the unit and a control unit. You also have to get a screen so you can 
get a downlink from the GoPro. It’s roughly around £1000 for the Phantom and all the bits.  
This lets you see what the camera’s seeing and you can move it up, down and sideways. If you go 
for the next bigger kit, then you need to add roughly another £1000. The bigger the UAV can 
handle faster wind, but the flight time is only about 7-10 minutes and can take a bigger payload. 
Prices can go up to about £50,000 (Skyranger drone); the more you pay, the more you get in terms 
of capability in wind, rain and even snow.

A lot of snappers are thinking of investing in drones, thinking they’re the golden ticket or 
Shangri-La. It’s such new technology and customers sometimes don’t know what to expect. As a 
marketing tool, I’ve even offered a few freebies to several estate agents, but none have taken me 
up the offer! I’ve even I had an estate agent who wanted to come up in the drone with me when 
taking pictures! The trade is in trouble and diversifying or giving a new lease of life to your 
business is good, but even having all the qualifications and insurance in place, it’s hard to persuade 
customers of the advantages. At the moment a lot of potential customers don’t understand what a 
drone can do, but drone now accounts for about 20 per cent of my work. It’s like a specialised lens, 
such as a 500mm – it only comes out on certain jobs. Six months of the year you’re up against 
weather; wind and rain, which means you can’t fly. 

The training I did was with Resource UAS, which was a three-month online web based training, 
learning about the weather, physics and how everything operates – you have to qualify for each 
section. Then you go on the three-day intensive course and you’re tested again. They had good 
teachers and it was good training – well worth the money. At the end, there’s a cooling off period 
of 14 days, and then you do your flight assessment, where they pass or fail you. Each year you’re 
reassessed to renew your CAA permissions.

The biggest consideration is safety. Everything you do has to fall in line with your CAA 
permissions and you need to make sure you’re insured. Unless the people are under my control 
and therefore part of the shoot, I can’t fly closer than 50 metres. I risk assess every job and make 
a decision accordingly. I’ve been asked to do weddings and I just refuse to do them, for safety 
reasons. There’s a video on YouTube with a drone flying into a bride’s face and that has to be every 
drone operator’s nightmare. 

I was recently in Eastbourne for the fire at the pier. I got up to the cordon and got authorisation 
from the fire chief to fly. My concern was that I needed to fly over people and they needed to be 
aware of that. I also needed people to know I was piloting the drone in case there was going to be 
a police or coastguard helicopter in the air. The fire chief was also using it as an eye in the sky. I 
probably went up around 15 times and got some great shots; both video and stills, so all the 
newspapers and TV companies were screaming for my footage, even though they had (further out) 
helicopters. I was at pier height, getting a nice close shot.
www.aerialnews.co.uk 
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Above clockwise: Palace 
Pier, as seen by drone; Eddie 
Mitchell holding a DJI F550; 

Eastbourne Pier fire; 
Brighton as seen by drone.
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The Commercial Eye

Michael Kheng runs a commercial photography  
business in Lincolnshire.

I have been involved in aerial photography for over 18 months now. I started off initially 
with a DJI Phantom with a GoPro, a ‘copter I still love flying, but soon progressed to a DJI 
S800 Evo with a Panasonic GH3 camera.

I have been through the BNUC-S training and hold a CAA Permission for Aerial Work 
(PfAW) for the sub 7kg category and 7-20kg category. I am a director and compliance 
officer of ARPAS UK (Association of Remotely Piloted Aircraft Systems). ARPAS  
is the industry’s voice, representing its communities including both operators  
and constructors.

I originally got into the aerial photography via my consultancy company, Kurnia 
Licensing Consultants, which deals with alcohol and entertainment licensing. My initial 
thought was that I could offer a service to clients to take photographs of their pub, hotel, 
restaurant, whilst visiting the premises for the client to update their website or brochure. 
This soon changed as more ideas came to mind during the initial months. The original 
investment was less than £1000, but once the BNUC-S training, CAA PfAW, S800 Evo 
and all the ancillary kit was added, the investment soon crept up to over £20,000.

So what do I do now? Almost anything that is permitted within the regulations. I have 
teamed up with a cameraman who is a great editor, so we are filming and producing short 
videos. I also do a lot of work for an estate agent who has embraced the technology. One 
particular use of the ‘copter was on a shoot for a cleaning company. They wanted to film 
a couple of their cleaners cleaning a cladded building that was over 100ft high. The only 
way to do this was via the ‘copter.

The main issue to bear in mind is safety. Safety is paramount and must be observed all 
the time. The other issues are the current CAA regulations – no higher than 400ft, no 
further than 500m, not within 150m of an open air assembly of more than 1000 people, 
and not within 50m of a vessel, vehicle, or building not under the control of the pilot. 
There can be exemptions, given a safety case is presented to the CAA, which will result 
in permissions being granted on a case-by-case basis.
www.kurniaap.co.uk
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Above: Michael Kheng, pilot (left) and Simon Weir, 
cameraman (right) test flying the S800 Evo over the 
Lincolnshire Wolds.

Top: Running Shadows a still captured by Michael 
Kheng and Simon Weir whilst filming the Mablethorpe 
Marathon in October 2014.



100

dronography

The Globetrotter

Amos Chapple is a press turned travel photographer, now based in 
St Petersburg, Russia. Originally from New Zealand, Chapple has 
worked for UNESCO, photographing their various sites, which 
gave him a real taste for being on the road.  

I wanted to go to places where people didn’t have a visual idea of what the place looked like; so if I 
was going to Germany, people knew what to expect; if I was going to Cuba, people knew what to 
expect. But if I was going to Uzbekistan, this was in 2007-2008, no one knew what to expect 
visually, so it was really exciting. The thing was, I was young and working alone in places like that 
and it was really difficult. If I did a good job, it was because I was really pushing myself out on  
a limb. My work goes through Getty, Zuma and Rex Features. Turning freelance has been a 
decade-long adventure and I’m now a travel photographer.

It’s funny because you can spend weeks trudging around a place and get a few sales, or you 
spend 20 minutes and get a drone up in the air and it goes crazy all across the internet! I’d 
occasionally photographed from helicopters when I was working for the newspapers. Like a lot of 
people, I was waiting for a solution. All these little companies would spring up and shut down  
with these products and finally DJI came out with this thing (Phantom). The reviews were reliable 
and the product was astonishing. It was so rugged. They waited to release the Phantom when it 
was really ready. The camera I use is a Panasonic Lumix GM1, as I don’t like the fisheye look of  
the GoPros.

It’s given me the ability to make something from nothing. No one cares about you, the 
photographer, but they care about what you are seeing and what you can bring to them. To do that 
as the man on the ground, you sometimes have to go well outside the average person’s comfort 
zone to get it; you really have to go to great lengths to get something worthwhile. With the drone, 
I’m in Paris and taking a photograph and it’s getting in the newspaper. 

How can I get a picture that a newspaper’s going to run from a city that’s a complete 
photographic cliche? Suddenly you can do it with a drone. No one else is doing this stuff with 
travel photography, so I’m waiting for people to start doing it better than me!

I work in the middle of nowhere generally, so safety isn’t as much of an issue. In a city it’s 
harder. These things do crash sometimes. Anything that sounds like a giant mosquito is not a 
pleasant thing to have hanging above you! Photography, often, is a beautiful thing, but not 
necessarily a beautiful process and drone photography takes that idea to the next level! It’s not 
pleasant in any way, to see or to hear, or to have near you. In cities, it’s stressful for me as I’m 
putting other people in danger by taking it up. So I’ll only photograph in cities, pretty much, only 
the morning. My beat is often countries where people don’t go to, so I’m not really worried about 
flying a drone in Kurdistan as long as I don’t put people in danger.

Architecture is people designing buildings, in miniature, on tables. If you’re looking at a building 
from the ground, it’s like getting on your knees and peering along the line of the table at the scale 
model of the building. That’s not their most evocative angle at all. So when you get above the 
ground and you’re close to the building, that’s the angle where you see the eloquence of the 
design. I was at this Bahá’í Temple in New Delhi, called the Lotus Temple, photographing it from 
above at dawn, when it’s deserted. You really feel that you’re presenting this architect’s work in a 
way that they would be happy with. It couldn’t be done any better. What was really thrilling, in a 
child like way, was the thought that you’re photographing the Taj Mahal, that’s stood there for 
around 300 hundred years, and you’re photographing it in a way that I’m 95 per cent sure it has 
never been photographed before. You’re 40 metres off the ground and 80 metres away from the 
structure – a helicopter can’t do that, and a pole can’t do that. It’s like I’m reaching back into 
history in some way and these people will be happy with the 20 minutes work I’ve just done. I’m 
presenting their work in the best possible way. 

www.facebook.com/amoschapplephotography A
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Above clockwise: Amos flying a drone; Clouds swirl 
through the pillars of Sagrat Cor Church, high on a 
hill above Barcelona – 20 minutes later a 
thunderstorm hit the city; The Lotus Temple, dotted 
with pigeons at sunrise. Designed by an Iranian exile, 
the building serves as the centre of the Bahá’í faith  
in Delhi.
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orting out your tax return can be a thankless task. 
The main thing to do is to make sure your declaration 
is accurate, of course. But nearly as important as 
that is knowing what you can and can’t claim for, and 
making sure you don’t miss out on the various 

allowances available to photographers. First things first, though 
– proper record-keeping is a must.

UP-TO-DATE RECORDS
“All businesses are required to keep accurate records for tax 
purposes,” says Jo Nockels, of TaxAssist Accountants. “Good 
bookkeeping practices also benefit your business by helping you 
manage and control your finances, plan for future growth and 
ensure that your accounts are completed more efficiently.”

Complete your tax return in good time and that will have the 
knock-on effect of helping you calculate your tax bill early, and give 
you more time to find the money you need to meet your liabilities.

Simply stuffing them into a shoebox and hoping you’ll be able to 
unravel everything in a year’s time could lead to a shambles. And 
the taxman can fine you if it deems your records to be inadequate.

IS YOUR HOME YOUR OFFICE?
How much you can claim depends on how much you use your home. 
“If there is only minor use – for example, if you just write up the 
business records at home – you may put through a reasonable 
estimate,” says Jo. “Without question, HM Revenue & Customs will 
usually accept £4 a week, but you could put through a larger 
amount provided that it is based on what you actually spend.”

If, however, your home is somewhere you do some or all of your 
work, the tax allowances are obviously greater. The easiest way to 
claim for this is to add up the number of rooms you have in your 
home and then divide your household bills – such as your utility bills 
and council tax – by that number. You can then enter that as a cost 
on your tax return, as well as the proportion of your internet and 
phone costs. Be careful, though, says Jo: “When part of the house is 
being used for the business, it must be the sole use of that space in 
order to qualify for a deduction. If part of the home used for 
business purposes is simultaneously used for some other non-
business purposes, no deduction is available.”

CLAIMING FOR YOUR EQUIPMENT
Mark Curtis, a partner at chartered accountants Larking Gowen, 
says: “When it comes to the purchase of photographic equipment, 
the value will directly reduce your taxable profits. However, timing 
is everything and making the purchase on the last day of your 

accounts year as opposed to the first day of the next will bring 
forward tax relief by 365 days.”

Make sure you claim properly. As a rule of thumb, the costs of 
your cameras and other equipment you use for your job should be 
claimed as “capital allowances”, rather than business expenses. Not 
sure how to categorise your claim? Consult an accountant. Also 
bear in mind that you might need to adjust your claim according to 
any private use. “For example, you may wish to claim only 90 per 
cent of the allowance on a new laptop if your children sometimes 
use it to do their homework,” says Jo. Repairs should also be 
tax-deductible. But if the work constitutes a complete overhaul or a 
major improvement to a piece of equipment, it should be treated as 
a new purchase and will fall under the capital-allowance rules.

YOUR CAR
You can legitimately claim back some of your motoring costs. Add 
up your total running costs and then adjust the figure according to 
what proportion of your driving is for business. Or record your 
business mileage over the year and then claim back 45p a mile for 
the first 10,000 miles, and 25p a mile for anything above that.

WHAT ELSE CAN YOU CLAIM?
Your advertising costs should be tax-deductible, as is the hiring of a 
photographic studio. Props and software are also legitimate 
expenses, although you might need to check with your accountant 
whether they should be claimed as capital allowances.

Jo Nockels says the issue of setting up a website for your 
business is where things get more complicated. “Generally 
speaking, the cost of setting up a website is capital in nature and 
attracts tax relief via the capital-allowance regime,” she explains. 
“But ongoing maintenance and web updates are deemed to be 
revenue in nature and may therefore be deducted from profits like 
any other business expense.”

DON’T FORGET YOUR PREVIOUS EXPENDITURE
If you are a new business, you can include start-up expenses from 
as far back as seven years ago. But as with your ongoing expenses, 
proper record-keeping is essential. Clive Lewis, of the Institute of 
Chartered Accountants in England and Wales (ICAEW), says: “It is 
important that all start-up expenses are recorded and VAT receipts 
maintained so that the expenses can be treated and proven as valid 
start-up expenses incurred wholly and exclusively for the purposes 
of the trade.” These expenses include advertising, marketing and 
promotion, the cost of raising finance, fixtures and equipment, 
travel, and professional fees. “The golden rule is that all expenses 
must be incurred ‘wholly and exclusively’ for business purposes.” 

WHAT NEXT?
If you are unsure of anything when it comes to your tax return, basic 
advice can be reasonably priced, and it will quickly pay for itself if 
you can increase your deductibles or avoid complications. Don’t 
have an accountant? Start with www.unbiased.co.uk 

personal finance

Tax Return = More Money
Does reducing your tax bill seem 
a pie in the sky ambition? Are 
you wondering what can you 

claim for? ADAM AIKEN answers
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analyse 
this!

For most businesses, their website is the 
crux of their marketing activity – BRODIE 
MCINTOSH shows you how to know if 

you’re engaging visitors from the start

nderstanding what is 
important to you and your 
website is vital in 
understanding its success. 

With an average site conversion rate of 3 
per cent, you should be aiming for three 
users (if not more!) in every hundred who 
visit your site to be completing an activity 
you deem to be valuable. ‘Hard’ activities 
or conversions, as they are more 
commonly known, are thought of as 
downloading a brochure or filling out a 
contact form. Soft conversions are 
considered as being actions such as 
playing a video or viewing a certain page 
for over five minutes. 

But how do you know how users are 
interacting with it? Google Analytics is the 
answer: firstly, it’s free and, secondly, it’s 
incredibly powerful. Offering up-to-the 
minute, accurate statistics for your site and 
its performance, it allows you to analyse 
user behaviour meaning you can make 
educated and informed decisions on how to 
improve your website.

Installing Analytics
Simply visit the Google Analytics website 
and sign up. Once you have an account, you 
need to add your ‘property’. In this case, this 
will be your website.  

Add the tracking code to 
your site 
This can get a little technical as it depends 
on your CMS (Content Management 
System) as to where you will add the code. 
Some systems have a box for the code, and 
some will need you to add it to the HTML of 
each page you want to track (all of them!).

Filter out your IP address
Unless you tell Google Analytics otherwise, 
it will track all of your own activity on your 
site. You probably visit your own site 
regularly and this is the type of user 
behaviour that will skew your results. To 
filter it out, create a customer filter and 
enter your IP address – which can be found 
by simple googling ‘my IP address’. 

marketing
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Set Up Goals 
Setting up goals is like creating a check list of actions you wish users to complete on 
your site. Like previously mentioned, this could be downloading an item such as  
a brochure, or if you have an e-commerce site, completing a transaction. Every time a 
user completes a goal, a conversion is logged – allowing you to view statistics such 
as the conversion rate of the website, and even how much your site is earning if you 
choose to add a monetary value to your conversions. 

There are two ways of setting up goals – through a template or from scratch, 
known as Custom goals. A template does just what it says on the tin – although 
templates won’t be an option for you if you haven’t selected an industry at the set-up 
stage. Custom goals are a little more fun; there are four types available, all to allow 
you to track specific user actions. 

DESTINATION GOALS – You would set up a destination goal for when you want to 
know how many users reach a specific page. You would use this for something  
like contact forms – every time a user fills out a contact form they are usually sent to 
a ‘Thank You’ page. Track how many users land on this page and you’ll know how 
many have completed a contact form! 
DURATION GOALS – This type of goal is primarily useful for tracking when a user 
stays on one page for a stated length of time i.e. ten minutes. This would be a desired 
goal if you have a brochure site, where users will be engaging deeply with 
information or imagery on one page. 
‘PAGES PER VISIT’ GOALS – This type of goal allows you to track how many pages 
a user visits during one session on your site. You may want to count a conversion 
every time a user views more than ten pages – which ultimately would show their 
engagement and interest. 
EVENT GOALS – Event tracking allows you to decide what the event is, and 
generally it will be an action on your site. For example, you may have a video on your 
home page and you want to know how many people play it. You would set up  
the event to track how many people click ‘play’ – and ta da, you can count this as a 
conversion and know just how useful that video is! 

Navigating your way around Analytics
Analytics can be overwhelming. With huge amounts of information on offer, you will 
find you’re not sure where to turn first. To ease the strain a little, here are three 
pages you should give your attention to, which will give you simple and easy to digest 
information. Before we start, it’s worth mentioning the date range, which can be 
accessed in the top right corner. Make sure if you choose to analyse data, you do so 
with the date range in mind!

Audience overview 
This is the first page you will land on when you log in to Analytics. It’s a great way of 
seeing some top level statistics for the whole site, such as visits (known as sessions), 
page views, average session duration and bounce rate (defined as a percentage of 
users who land on your website and leave without interacting further). Another 
interesting metric on this page is the ‘% of new sessions’. This figure allows you to 
understand how many users who land on your site are new and how many are 
returning. Although this metric comes with a warning – Analytics tracks this 
information with cookies that are placed on a user’s browser. These generally last 
three months unless a user clears them sooner. 

Channels 
Understanding how many site visitors you 
get, as explained above, is important. But to 
really understand how your website is 
working, you need to know what type of 
traffic is working the best. Luckily, Google 
Analytics provides this information at the 
click of a button using the ‘Channels’ section  
of the reporting (which can be found under 
‘Acquisition’). In this report you will see your 
visitors split into various sources from 
which they arrived at your site, how 
engaged they are and the conversion rate 
for each traffic source. By understanding 
this, you will know what is working best and 
where to focus your efforts on acquiring 
new or fixing existing traffic. 

Device Overview
Find this by clicking Audience > Mobile > 
Overview. This page allows you to see a 
breakdown of what devices users are 
viewing your website on. SEO experts rarely 
suggest using a mobile website anymore,  
so it is important your main website looks 
good on the wide range of devices people 
are using. To ensure this, a responsive 
website is a must. This type of design shifts 
itself to fit the desired screen size 
automatically when the website is loaded. 

You will most likely find that users 
viewing your un-responsive website on a 
mobile or tablet will be much more likely to 
bounce off your site. Not only is this bad 
news because you are losing potential 
customers, but it will also increase your 
overall site bounce rate. Your bounce rate  
is a factor which Google considers when  
it ranks you in the search results. The  
higher your bounce rate, the lower you  
may appear. 

Any questions? Find me on twitter:  
@Intergage or @brodietosh
www.intergage.co.uk

In next month’s issue, I’ll be discussing 
social media advertising and how best to 
utilise it. 
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t’s Christmassssss! Well, it may be, by the time you read this. I am, of course, 
writing this in October with one eye firmly focused on mince pies, wine and  
other over-indulgences.

Whether you are a festive fun maker or a seasonal Grinch, this time of the year really 
should be a time of looking at where your business is doing well, where it is struggling and 
where you can make it more streamlined. This article marks my third year anniversary writing 
this column. I’ve been proud of it, and am always grateful for the feedback and comments  
I receive on Twitter and via email. So thanks to you, the readers of this column, and to that end  
I want to focus on slightly less business, high-brow stuff. 

In this festive season, I want to be a little more philosophical and talk generally about some of 
the more wide ranging decisions and events of this year that have helped me, or at least changed 
me, in some way. I was originally tasked with writing an “ongoing business column aimed at 
helping, advising and inspiring photographers who have their own small business”. My remit to 
myself, throughout this period, has been to offer anecdotal advice. Not preaching or lecturing but 
simply relaying elements of my business practices that have worked for me. Occasionally, I’ve 
also relayed stories where things haven’t gone right and I hope they have been useful too to a 
certain degree. So, this happened to me:

“Daddy. Daddy. DADDDYYYYY. Put that down… look, I built a rocket.” Boom. It came along like 
a bolt of lightning. I knew it was going to come, of course – it was inevitable. My three-year-old 
boy had built a rocket out of Lego and was desperate to show it to me. Me. His dad. His daddy. 
His safe keeper and the custodian of all his embryonic emotions and feelings on the life around 
him. Boom.

The ‘that’, of course, was my phone. Some totally irrelevant Facebook post, probably, or 
possibly it was an out-of-hours email, or maybe I was Instagramming a picture of him, alone. I 
may even have been playing chess with someone from the other side of the world. But one thing 
is for sure… I shouldn’t have been doing it, whatever it was. Boom. 

Immediately I’ve gone from being a proud dad, to a bad dad. That’s the way I saw it and, of 
course, it’s not true – I’m not a bad dad (at least I hope not), but this event certainly clarified a 
few things in my mind. I think something that affects us all, to a lesser or greater extent, is our 

1440  
= 1 day
KEVIN MULLINS meanders around the issue of 
procrastination, and you know what? There are 
1440 minutes in a day… and that’s not a lot
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interaction with technology – most notably social media. When you wake up in the morning, 
what is the first thing you do? Is it reach for your phone or your tablet? If that is switch the 
alarm off, then great. For me, I used to check my emails, then check Facebook, then Twitter… 
then Instagram.

I wrote a while back about time management and on days when I’m up against it in terms of 
workload, I tend to be the least reactive to working. When I was in university I lived with six 
other lads in the house. The oven was never cleaned – until it came time to revise for our exams. 
Then, and only then, did we decide we needed to clean the oven. The reason being it was 
“something” to do, other than revise. Social media had become my new oven and I would sit at 
my desk with a to-do list as long as my arm, writing on Facebook such gems as: “Got a to-do list 
as long as my arm.” The answer, of course, was to ditch Facebook and other ‘oven cleaning 
paradigms’ when necessary. 

The greatest barrier to doing something is simply starting it. Once a task is commenced, you 
have a far greater chance of getting on with it and finishing it. To that end, I’ll often unplug the 
internet when I’m in the office for large chunks of the day. The world does carry on spinning 
when you aren’t logged on to Facebook. People who urgently need to speak to you will phone, 
rather than email and you know what? You’ll get a lot more done.

Remember there are only 1440 minutes in a day. That’s not a lot. If you are anything like I was 
you would be spending an unhealthy amount of those minutes on places like social media. I’m 
very guilty of over burdening myself with my business. Despite my best efforts, I’ll often find 
myself grinding my teeth trying to sleep thinking about work. Then, when insomnia hits, I would 
probably reach for the tablet and start checking email, Facebook etc. (see above).

I’m a big fan of fiction, especially British crime novels. Typically I listen to these on audio book 
in the car during the journeys to and from weddings. This is a good use of technology, of course, 
but around a year ago I was given a copy of The Blackhouse by Peter May. I placed it on my �

Kevin Mullins used to spend an “unhealthy amount” of those 1440 minutes social media. But times have changed...
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bedside table and there it sat for a few weeks when one night, the 
impossible happened! Our home internet provider was down and I 
couldn’t check Facebook or emails. Surely the world would end. It 
didn’t, and I reached for the book. Fast forward three weeks and I’d 
read the other two books in The Lewis Man trilogy and my love of 
tactile books had been resumed. Not only have I devoured all of the 
Peter May books (Entry Island being a special favourite), but I’ve taken 
to reading almost every night again from photo books, biographies and 
even my old passion, Agatha Christie. I usually slumber far more 
peacefully after reading a novel than after having my blood pressure 
raised in some Facebook group.

Back in August I was on holiday with my family and my deadline for this very column was 
upon me. I was ill, tired and, frankly, out of ideas. So my wife stepped into the breach. Some of 
you may remember the article which was penned by her and was titled: The Diary of a 
Photographer’s Widow.

You can find it and read it on the PP website, and it was an article that I got a lot of great 
feedback from. However, the reason I’m bringing it up here is because it really opened my eyes 
to the way that Gemma saw my business, my position in the industry and, to a certain extent, 
how she saw me. 

When I read the article I could empathise a little with what she has to deal on a day-to-day 
basis with my business. Of course, it’s a symbiotic relationship, but actually having her sit down 
and write about my business made me very aware and more conscious of how her role in my life 
is impacted by my business. 

If you have a wife, husband, partner or even parent that you live with – try it. Take this 
challenge: Get them to write 1500 words about you and your business. See what they come up 
with and whether it raises any questions or addresses any issues that you thought may have 
existed. It’s quite therapeutic, kind of. And to bring it right back down to Earth, the reality of the 
matter is it is the end of another year. It’s another 30 odd weddings shot and it is time to 
revaluate the business. This does happen each year and each year I try and figure out what’s 
working well, what’s not and what needs to be changed. From the personal elements, the points 
about technology above are definitely relevant but you can’t ignore it completely.

The industry (at least the wedding industry) is changing. We have the beloved ‘selfie sticks’ 
now that protrude from the aisle at every opportunity and technology is leaping forward at a 
rate of knots, whilst at the same time becoming cheaper and cheaper. I’ve seen some amazing 
stills pulled from 4k video footage and if you believe the rumour mills, we’ll be shooting 4k 
footage on our phones within two years. If all the guests at a wedding have 4k video, with the 
ability to pull stills, what will become of the professional wedding photographer? It’s something 
to ponder and worry about or ignore, depending on your opinion.

For me, I’m going to be upping my game to compete with the more and more amazing 
photographers that are appearing on an almost daily basis. People like Neale James are 
constantly evolving their offerings, whilst I’m still ‘just’ shooting stills. Over the festive period 
and the new year I’ll be looking at all the different ways I can move my business forward.

I’ll be at the SWPP convention in January presenting several Masterclasses and Superclasses 
and it would be great to see some of you there. For myself, however, when I’m not presenting I’ll 
be busy attending workshops from some of the photographers who are moving things forward 
in the industry at the convention and hopefully, in a couple of months, I’ll be writing about just 
that on these very pages. 

www.kevinmullinsphotography.co.uk
@kevin_mullins
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Younger  
Construction

Victoria Dovey catches up with CONNIE  
ZHOU – a landmark of architecture  
photography in the making, aged just 27
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oogle is one of the most colossal 
corporations anyone could name, 
but for Connie Zhou size is not 
something to find intimidating.  
“I like photographing things that 

are larger than life,” she says. “Things that  
I can, strangely, fit into the sight of my camera.” 
Connie made a name for herself shooting tall 
skyscrapers and huge structures like the 
Bullring Mall in Birmingham and NYC’s World 
Trade Centre, but her biggest break came from 
a giant of another form. Google would be giving 
one lucky candidate the chance to see inside its 
data centres, and Connie clutched the key.

The resulting images set the internet alight. 
Connie’s clean and polished work, combined with 
the childish whimsy of the zany buildings, felt like 
someone had set Stanley Kubrick loose in Willy 
Wonka’s chocolate factory. Her eye for leading 
lines became literally highlighted by rainbows of 
pipelines and wires running throughout the 
warehouses and congregations of servers glowing 
in uniform rows. With the surface of the Earth 
available to view at the click of a button, we’re accustomed to Google photographing us, but it’s 
a rarity for anyone to turn the camera on them. The enormous data centres in locations around 
the globe are the price we pay for cloud technology; huge prison-like structures housing 
countless cells of information. Being the first person from the general public to be allowed 
inside, it was Connie’s job to show the world Where the Internet Lives – the title of her 
unprecedented project.

“I wouldn’t trade the experience for anything. I’m so grateful to have worked with them,” she 
shares, with a sense of modesty that never falters throughout the interview. “I was 24 at the 
time – it was a big moment in my career.” You read that right: 24. So how does one receive such 
a big break at such a young age? “I was in New York for most of my life. I went to an arts high 
school in the city, LaGuardia, and attended Parsons The New School for Design, majoring in 
photography.” It makes sense that Connie grew up in a city, especially one like New York – home 
to some of the most iconic 20th century architecture in the world. “New York is a great place to 

G
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live and grow up. I was always 
interested in shooting urbanscapes, 
exploring abandoned buildings and 
locations while I was in high school. It 
wasn’t until much later that I realised  
I was mainly interested in capturing the 
structures of buildings and 
architecture.” After worrying over 
failing one of her classes, Connie now 
considers professor and world-
renowned photographer Arlene Collins, 
at Parsons, a mentor. Her parents are 
cited as huge influences on her budding 
creativity too, as her father – a Fashion 
Institute of Technology graduate and 
graphic designer – would fill the 
childhood home with art. “He can 
literally create something beautiful  
out of anything,” she tells me. “It’s 
insane!” When I ask if they continue to 
be an inspiration now she is an adult, 
Connie replies without hesitation: “Of 
course – everyday.”

In terms of professional idols, Connie 
has a couple: “Gursky has always been 
an inspiration; I am constantly 
astonished by his work. I think he is one 
of the reasons why I’m so obsessed 
with large-scale structures and 
symmetry. Robert Polidori’s work is 
also definitely something I aspire to 
emulate.” Perhaps the most impactful 
influence on her career, however, would 
come after graduation, with an 
apprenticeship under architecture 

photographer Michael Weber, whose work helped define and establish some of the world’s most 
recognisable hotels. “Getting the real-world experience through work with Michael was 
definitely valuable in starting my career,” Connie comments. “It exposed me to the industry 
first-hand, and taught me a lot about lighting interiors, as well as the ins and outs of the 
business.” A valuable resource indeed, with Connie just a few short years away from landing 
Google as a client: “Going into it without knowing what the data centres looked like was both 
exciting and intriguing,” she explains. “I did a bit of research while writing my proposal and had a 
good idea of what a server floor would look like; I knew I could do a good job photographing it.” 
Connie’s confidence was not without merit. Before Google, her clients ranged from architects 
and corporations to editorial and creative agencies. When it came to pitch for the keys to the 
castle, she already had the skills to impress. “I like to create a proposal explaining in detail my 
vision for the project,” she tells us. “It’s important to me that my clients know that I’m 100 per 
cent dedicated to their project, so offering ideas that are specific to their needs can also help.

Left clockwise: Google Data Center, 
Hamina, Finland; China’s National  
Swim Center, Olympics, Beijing, China; 
Harpa, Iceland.

� 
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“The most important aspect of having a 
successful business is maintaining good 
communication with your clients,” Connie 
continues. “I think the most overwhelming thing 
about my career is the business side of things. I’m 
a photographer and, thankfully, shooting and 
seeing things in a different light comes naturally 
to me. But starting out I learned very quickly that 
photographers also have to be good business 
people. In photography, as with any business, 
having a great network of contacts is key. 
Naturally, the most difficult part of the industry is 
getting your foot in the door. The importance of 
networking can’t be stressed enough.” Connie’s 
passion for architecture is evident in her work 
alone, but her organisational skills seem to be one 
of the most important building blocks in 
establishing herself. “Jump-starting your career 
can wholly depend on knowing the right people,” 
she shares. “I always keep my clients and all my 
contacts updated with new work, every time  
I travel somewhere. In this day and age, the 
internet and a social media presence are 
important to anyone’s career. Maintaining a strong 
presence can expose you to an infinite number  
of clients.” 

The old-fashioned ways of networking seem to 
be giving way to social media a little more each 
day – a well-timed tweet can now count for more 
than a schmooze over lunch. It’s not just in 
aspects of business that Connie is forward-
thinking. “I don’t change my gear drastically, 
however I do update it every couple of years. The 
biggest investment for me has been my Profoto 
lighting system.” Gear isn’t a pressing element for 
Connie, but when it comes to the buildings in front of her lens, to styles of architecture, she 
certainly has a preference. “I definitely appreciate conservative and classic architecture,  
but there is something about futuristic buildings that I love; just the oddity of them is interesting 
to me.” Her favourite city reflects this. The dense neo-landscape of Hong Kong, picked by  
Connie because “it’s just such a modern city; everything is so easy there.” 

“There will always be a conflict between the old and the new,” she tells us, “I enjoy the clash. 
But to be honest, my dream is to photograph a structure in complete isolation with nothing 
around it. I guess something that is larger than life; probably something that looks like it’s made 
for space.” Her portfolio as a whole reveals this attitude. Connie’s favourite building, the 
National Centre for the Performing Arts in Beijing, looks like it has just arrived from Mars, and 
the famous Jin Mao Tower in Connie’s birthplace of Shanghai appears to be sending a  
message to the stars. Her favourite architects? “Frank Gehry for inspiring me to photograph 
architecture; every time I look at his work it makes me feel like I’m photographing architecture 
for the first time. Also Santiago Calatrava, for his beautiful structures that constantly put  
me in awe – always making me feel like I’m photographing something from the future.”

That word crops up again – ‘future’. It seems Connie is consumed by it, by the need to look 
forward, and to err on the side of modernity. “I can only hope that, through my work, I am 

Above clockwise: World Trade Center, New 
York, USA; Florida Polytechnic University, 
USA; Atocha Train Station, Madrid, Spain; 
Caixaforum Museum Madrid, Spain; Florida 
Polytechnic University, USA; Blue Lagoon, 
Iceland.
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constantly pushing myself and the boundaries of industry convention,” she says, and pushing 
herself is something she practices. “Shooting exteriors is more challenging because the 
weather is unpredictable. But I love looking at a structure or a building 
and waiting for the right light to catch to get the perfect shot.” Lately 
she’s been branching out, with a view to exploring multimedia and 
video, recognising the importance of it in today’s industry. A recent trip 
to Iceland saw her try her hand at landscape too. “Iceland is an 
amazing place!” Connie exclaims. “It’s so beautiful and otherworldly 
there – shooting came easily, even though I wasn’t shooting 
architecture. At the end of the day I’m still a photographer, regardless 
of what I’m shooting: architecture, people, or landscapes.”

Of the three, the most challenging for Connie initially was people. 
“Shooting the portraits for Google was very rewarding because I loved 
working with the staff there… but in almost all of my images, I work very hard avoiding people. 
In fact, I spend hours taking them out of my shots!” The crisp, clean images with grand 
structures in sparse settings, characteristic of her work, don’t work well with bustling bodies. 
From a visual standpoint, a figure would be a blot – an unsightly speck to remove. “Famous 

I always keep my clients 
and all my contacts updated 

with new work, every time I travel 
somewhere... the internet and a 
social media presence are 
important to anyone’s career. 

“
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buildings or structures are always crowded with people and, in some cases, are under-going 
construction,” Connie continues. “A lot it has to do with playing the waiting game but, in some 
cases, there are just too many people. That’s when I work my magic in post. When I’m shooting,  
I always know what I need to capture for post in the back of my mind. I do my own retouching, 
so I know what I need.” 

It seems that now, however, even people are on the table. “There is a lot more I want to 
accomplish as a photographer. I have been working on including people in my architectural 
shots; it’s definitely a different style. I started shooting a bit of lifestyle, and having people in 
them is essential.” Perhaps gaining representation has given Connie more freedom to 
manoeuvre? “After Google, I felt it was time to look for representation, which led me to Michael 
Ash,” she replies. “Agents are vital to the industry because they create great exposure for 
photographers. More importantly, they allow the photographers to do what they do best while 
the agency deals with the business end.”

After such a big success, especially so early on in a career, it seems a photographer can travel 
down one of two paths. The achievement can become unsurpassable, and loom over work for 
the rest of your life. But for someone like Connie, who’s more than used to dealing with all 
things big and monumental, it can carve out the way to new opportunities, perhaps even larger 
than before. Recently, Connie has been shooting the new Polytechnic University of Calatrava in 
Florida. “I’m planning a trip to the coastline of the Northwest next,” Connie shares. “Of course 
I’ve also put together a list of architectural gems along the way. I’m also working on a personal 
project on airplane graveyards. I’m not worried about my Google work overshadowing the rest 
of my work,” she assures. “I’m very proud of the amount of exposure it got. Ultimately, it gave 
exposure to all my work. I think I have Google to thank for that.” It’s hard to disagree, but it may 
also have something to do with Connie’s tremendous determination, and her ability to look to 
the future. Gursky and Polidori, her photography heroes, didn’t become well-established until 
they were into their thirties. At 27, Connie Zhou is off to a running start. 

www.conniezhou.com 
instagram.com/connyay 

Kit Bag
Canon 5D Mark II   I   Lenses: 
16-35mm, 24-70mm and 50mm   
I   I like to use my Acute Profoto 
1200 pack with a regular  
head or a ring flash when I’m 
shooting interiors. 

Favourite  
bit of kit? 

16-35mm lens – it’s 
so wide! It captures 

everything I need.

Above: Aqua, Chicago, USA.
Right: TWA Terminal, New York, USA.
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The gear market’s in motion
If you were tantalised by the possibilities of 4k, 
then the announcement of RED Digital Cinema’s 6k 
RED DRAGON sensor will come as welcome news 
– it’s set to blur the line between still and motion 
cameras even further

igh-end video camera manufacturers are churning the market’s 
waters with innovative products that may change the way 
photographers capture images – the tide is turning in some fields 
already, with magazines featuring motion stills on their pages, and 

covers, even. This interest in the stills market has propelled a few names into 
our inboxes, with a fresh market of video manufacturers pitching to this 
emerging market – RED, ARRI and Blackmagic among them.

RED DRAGON’s 19 megapixels, in contrast to 4k’s eight megapixel stills, has been 
newly launched. Motion and, more specifically, the ability to take still from motion, 
has been lurking on the horizon for many years, but suddenly we’re inclined to sit up 
and listen – alongside its megapixels, it features a new colour science, and higher 
dynamic range, and is already in the studios of numerous high-end pros. 

At Cologne’s Photokina, PP took the opportunity to see American digital cinema 
camera company RED’s offerings first hand, witnessing their cameras’ stills 
capabilities. The fashion show was staged with the RED’s EPIC DRAGON, with its 6k 
sensor, capturing 100 frames per second at 19 megapixels, centre stage. It can fit 
easily into a back pack, weighs 1.8kg (a Canon 5D Mark II weighs approx. 1.1kg, with 
a lens) and can rival many DSLRs on the market in image quality, and they’re keen 
to communicate as much.

They had a workflow set up, with live editing using the RED software to ‘grab’ and 
process the stills, before an Epson knocked-out wide format prints. A professional 
might be able to tell the difference, but the fact remained that many couldn’t.  

It has catapulted above the Nikon D800E and Sony A7R in performance scores on 
DxO mark. It is also offering more tactical options for photographers. The newly 
reworked REDCINE-X PRO provides Raw workflow and now features frame tagging, 
so shooters can mark and access specific frames while shooting. Also new within 
this version of REDCINE-X PRO is ADD. (Advanced Dragon Debayer), a new 
algorithm for DRAGON that carefully analyses every pixel to create the best  
frame possible.

So what’s the hold up? If you’re not shooting natural light, setting up is going to 
cost you a substantial amount. These cameras lack strobe triggers, and continuous 
lighting is a more expensive game. Secondly, you lose the ‘definitive moment’ and 
have to sift through the 100fps results. 

When they’ve cracked synching flash heads, we may see more still turning their 
attentions to these image-making machines, although the bulk of professionals are 
unlikely to be trading in their DSLRs just yet – the prices sit closer to high-end 
medium-format cameras at $27,500 (approx. £17,000) for the RED DRAGON ‘brain’. 
But the innovative role these companies are making is exciting, and narrowing the 
bridge between the two markets, with companies including Panasonic, Sony and 
Samsung inching closer to them in the opposite direction, with affordable high-
definition video CSCs. Things are certainly in motion… 

www.red.com

H

RED EPIC 
DRAGON’S  
6k ‘brain’ costs 
approx. £17,000.
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BEAUTIFUL

In search of a high-end option to offer within a bespoke lifestyle 

package, Adam Scorey checks out the 30 x 30 multi-aperture frame, 

created by One Vision Imaging

BIG IS
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or lifestyle and wedding photographers 
alike, offering a tactile product in 
addition to providing the commissioned 
images in digital format is both good 
practice, and complementary to a top 

end service. With lifestyle photography particularly, 
offering a way to display images, rather than hiding 
them away on a memory stick, adds value to a 
bespoke package and your brand. This framing 
option from One Vision Imaging showcases the top 
four images from a shoot, enhancing them rather 
than merely presenting them, creating a high quality 
piece of wall art for your client. 

When looking through the One Vision website,  
I had to find something that did these images justice, 
but that was also simple enough to let the images 
be the star of the show. The stars this time were 
Craig Fleming’s beautiful editorial fashion portraits 
from the October Pentax 645Z review. With 
51-megapixel images of that quality, how best to 
show them? My eye fell on a stylish black frame but 
with multiple apertures. I wanted one large image 
and then a few others, (in this case three), in a 
supporting role. I wanted it big too. After all, these 
are decent sized files. 

Okay, OVI can frame and mount up to 48 x 36 
inches, but I didn’t need anything quite that size.  
I opted for a 30 x 30in frame, a little over 1¼ inches 
wide, in Confetti Black – a satin-like frame with a 
very contemporary feel. I then went for a bright 
white top mount with a black under mount to set the 
images off. The main image was 18.7 x 25 inches – 
so, huge – with the rest being 7 x 8 inches, running 
down the right of the main. About a week later, the 
frame turned up wrapped in thick card and about a 
kilometre of bubble wrap! 

Stupidly, I am always surprised at just how big the 
frames are when they arrive. It seemed massive, 
confirming that I didn’t need the larger size. It was 
also millimetre perfect. No gaps in the frame joins, 
equidistant mounting edges and razor-sharp bevel 
cuts. Printing quality was OVI’s usual professional 
faultless standard – it really is an amazing show 
piece for the images and I can’t wait to get it on the 
wall so that I can start enjoying the images Craig 
has shot, which really is the whole point – to 
celebrate beautiful pictures. And the cost? All in, 
including delivery, £143.46.   

www.onevisionimaging.com
www.craigfleming.net

F
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F
ollowing years of exceptional quality and service to the 

hobbyist and professional photography market, and just in 

time for you to add another cheeky request to your list 

before sending it to the North Pole, White Wall has 

introduced its bold and beautiful acrylic blocks. Mounted under 

25mm of acrylic glass, photo prints on premium Kodak Pro Endura 

high-end paper gain an enormous sense of depth. The glossy surface 

ensures brilliant colours whilst the polished, crystal clear edges 

create a mirror effect. The result is a piece of art in itself – a fitting 

finish for your best photos, as opposed to remaining hidden in the 

depths of a hard drive, collecting digital dust.

The block stands securely by itself, without any additional supports 

or stands, and your treasured memories of a family holiday or life 

event are protected under the mount with an adhesive film that 

precludes even the smallest creases or bubbles from forming. What’s 

more, White Wall guarantee the colours will hold for 75 years as the 

white/opaque back protects the photo from damage caused by light. 

In portrait, landscape, or square format, the acrylic block is a 

welcome addition to any collection of home accessories in all five of 

its offered sizes. Prices start from £16.95 with gift vouchers also 

available.

Looking for a picture perfect Christmas 
present or an innovative way to display your 
work? Stand out from the crowd with White 
Wall’s carefully crafted acrylic photo blocks 

  Picture 
Perfect 

To find out more about White Wall and its products, visit uk.whitewall.com 

advertisement feature
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YOU’VE  
CREATED A  
MONSTER...

Award-winning wedding photographer 
ROSS HARVEY puts the Nikon D750 to 
the test to see if it holds a candle to his 

beloved D3S

WHAT THIS REVIEW ISN’T: A pixel peeping and statistical 
comparisons between various cameras.

WHAT THIS REVIEW IS: A real world account in a 
professional environment from a gear lover with high standards. 
It’s not intended to be a catch-all review, it’s specifically tailored 
for my own needs and shooting style. Every shot (except dance 

floor) is ambient/available light. No flash whatsoever.

The D750 had no problem finding contrast in testing environments. 
The below shot was taken in darker conditions than the results 

suggest – that’s the power of a top sensor paired with  
top autofocus.

� 
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I’ve been using two Nikon D3Ss for the last few 
years. I adore this camera, and have often touted 
it as the perfect choice for wedding photography. 
It’s arguably the best mix of megapixels in terms 
of print ability and online/offline storage, 
impeccable AF, low second-hand prices and the 
greatest high ISO ability (in the context of 
dynamic range) of any serious, professional 
action camera. 

While weddings aren’t as fast as sport, I move 
quickly and shoot quickly. If you consider that ‘poor technique’, consider this: I don’t 
want a camera that can’t keep up with me. I want a camera that is transparent; a 
seamless element of my thought and action process. The D3S has been a faithful 
servant in this regard, where many others have failed.

D3S upgrade path
With each body nearing the 300K shutter mark, it’s time to find replacements.  
The logical choice is the D4S. It’s incredibly capable, but do I need that outstanding 
buffer? Not really. The D610 and Df, as good as they are, have less powerful  
AF systems. While perfect for some, I’m both spoiled by and used to Nikon’s best. 
The D810 has the 51-point AF system, but at 36 megapixels and 5fps, it  
doesn’t have the speed – however, it’s a revelation for studio, landscape and  
portrait photographers.

Enter the Nikon D750. An upgraded D610 sensor with low light ability that 
exceeds the D810, the latest and greatest Nikon 51-point AF system that focuses at 
-3EV, dual card slots of the same format (SD), 6.5fps, only 2.5 shy of the D3S, and 
24 pixels of the mega variety. At launch, in the UK, the D3S was £3500 new. The 
D4S is £4800. The D750 is £1800.

Nikon 35mm f/1.8G (FX)
To not make it any easier on the D750, I paired it with the new 35mm f/1.8 from 
Nikon. A smaller, cheaper and lighter version of its older brother – my workhorse 
lens for the last four years – the Nikon 35mm f/1.4G. It’s a perfect fit for the D750.
So that’s a D750 and 35mm f/1.8 combo (£2265) versus the D3S and 35mm f/1.4 
(£4980 at purchase). A tough ask.

The D750 and the new 35mm f/1.8 lens came with to a wedding and was used 
alongside the D3S and, most importantly, used in the way I would use a D3S: 
quickly and without compromise. If it could keep up, it was going to be a very 
special camera at that price point and size.

Nikon D750 autofocus
Autofocus, along with sensor technology, is at the core of professional camera 
performance. For the way I shoot (often wide open at f/1.4), manual focus is not fast 
enough. Missed autofocus is a missed moment. A camera that nails focus boosts 
your confidence, and confidence and creativity are intrinsically linked. I manually 
select the AF point and employ continuous focus (AF-C). I don’t need the camera to 
determine the focus point – my composition and eye does that. All the camera 
needs to do is nail the object I’m focusing on.

After running it through its paces, I’m glad to report that the AF on the D750 is 
outstanding – my creative freedom of movement was unimpeded, and both centre 
and outer AF points performed admirably. I pushed the camera and expected to see 
missed focus shots, but nearly every time the D750 surprised me with absolutely 
spot-on focus. It is better than I had hoped, and I had high hopes.

gear 

Before the D750 was released, one of my 
concerns was the buffer. I’d read reports that the 
D610 was not suited for fast action. Coming from 
a D3S (built for sport), it was a potential deal 
breaker. I’m (extremely) glad to report that the 
buffer is ample. For the confetti shots I was able 
to burst two to four shots every second, or 
sooner, without issue. It did fill up and slow down 
at the end, but by then it was over. I took 30 shots 
in total, and 24 had completely nailed AF, three 
were out (the very first three, which could have 
been my own doing) and the last three were 
slightly off, yet easily recoverable with minimal 
sharpening. Very impressive. I was using the 
excellent 24mm f/1.4G Nikon lens.

I have since tested the SanDisk Extreme Pro 
95MB/s SD card and it’s even better. Even when 
the buffer is full, the D750 shoots at around 4fps, 
and the buffer clears itself much faster.  

While the AF point spread doesn’t cover the 
frame as fully as the D3S, I didn’t find it a 
problem. Any extreme compositions could be 
executed by locking focus (AE/AF-L button) and 
recomposing slightly; something I’ve always done 
anyway. It occurred to me that if I overlaid the 
12MP resolution of the D3S through the D750 
viewfinder, the D750 AF points would essentially 
cover that imaginary D3S frame. In the ‘worst’ 
case scenario (in other words, needing AF on a 
subject in the corner of the frame) I could use an 
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nikon D750

outer point, then crop the image and still have higher resolution than the D3S. 
While entirely unscientific, it made me grin at least.

Low light autofocus
This is next level low-light autofocus. I performed many tests in a darkened room, 
focusing on objects in conditions that would stop every other camera I’ve tested. 
Time after time, the D750 exceeded my expectations. 

Low light capability 
Having been spoiled by the D3S, which had incredible dynamic range at high ISOs, 
my hopes were high. However I wasn’t expecting magic, but that’s what I found. 
Even with the ‘cheaper’ lens – the new Nikon 35mm f/1.8G – it was outstanding. The 
above photograph is straight out of camera, wide open (f/1.8) and ISO 9000. All I did 
was desaturate the blue channel to remove a blue tint caused by the window. 
Incredible! It made the dark church look like a brightly lit room with ease. Notice the 
quality of dynamic range, even at ISO 9000. The 100 per cent crop (inset) shows 
the quality of the noise. No chroma noise, no patches and no banding, uniform and 
consistent – quality stuff, guys and girls. Remember that’s SOOC without any noise 
reduction whatsoever.

How about on the dance floor, where things get hectic? I often pair the D3S with 
the Nikon 24-70mm f/2.8G (which has fairy dust in its AF engine), using the AF 
assist on the SB-910 speedlight. Again, the D750 with the tiny 35/1.8G performed 
admirably (pictured right). I don’t think it missed a single shot all evening.

Raw manipulation 
The degree in which a Raw file is editable has a profound effect on post production 
abilities. The higher the dynamic range in an image, the more you can do. This is 
why higher dynamic range at higher ISOs is so important – you maintain the ability 
to manipulate the image to your liking. Below are a few SOOC and ‘pushed’ 
examples of how D750 files can be edited to a normal degree. Note the 

After running  
it through its paces, 

I’m glad to report  
that the AF on the 

D750 is outstanding

“

� 
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quality and depth of detail, contrast and colour in 
the pushed images. 

Above is a 100 per cent crop of the pushed 
shadow area. Again, note the high quality colour 
and noise. Wide open, f/1.8, on the 35mm f/1.8.

Battery and card storage
With Raw recording set to 12-bit Lossless 
Compressed and a 64GB card (Lexar x600, 
90MB/sec), the readout displayed 1.5K shots. I 
actually took 2.3K, and the shot counter still 
displayed 200 remaining. You only need four 
64GB cards to shoot 5000 images per wedding 
with 1:1 Raw backup. I used two batteries 
shooting that 2.3K figure, with only a fifth of the 
second battery being used. I’d been playing with 
menus and Wi-Fi the night before, too. 

The User Mode (U1 and U2 on the dial) profiles 
are perfect. On the D3S I had custom ‘shooting 
banks’ (i.e. profiles) set up for switching between 
AP and manual (used for dance floor and off 
camera flash) – you could select them through 
the camera menu. I prefer it on the D750 – using 
the dial, it’s much quicker. To save settings to U1 
or U2, choose the mode you wish to use on the 
main dial (M, A, S etc.) and set the camera up as 
intended. Then simply press the Menu button, go 
to Setup Menu (the spanner icon) and select 
‘Save user settings’. You then choose U1 or U2.  
It even saves the AF point selection! Remember 
to reset it to the centre point when saving  
user modes.

With regards to the shutter maximum of 
1/4000, it’s negligible to me as the D3S was ISO 
200 and 1/8000sec (with the D750 base ISO of 
100, it’s identical). In direct harsh sunlight the 
lowest aperture you’ll get is f/2.8, but I’m usually 
in documentary mode in bright sun. If you need 
f/1.4 for direct sun portraits, you can always pop 
an ND filter on the lens. The low light and AF 
increase is game changing. It’s exciting times for 
both Nikon and Canon users, as competition 
supercharges technological evolution.

The good
• Tiny and featherlight, compared  
to the D3S
• Perfect ergonomic fit and  
grip for my hands
• Incredible AF in all light
• Incredible dynamic range
• D3S level high ISO ability
• Wide exposure compensation  
range: +/- 5 stops
• Balances well with 24, 35 and  
85mm f/1.4G primes
• Fast shooting, great buffer  
with the right card
• Fast Live View
• Excellent user mode profiles
• Highly customisable
• Built-in Wi-Fi
• 2.5K shots on a 64GB card
• Good battery life (similar to D3S)

The could-be better
• Live View: Double exposures don’t 
work – infinitely easier with live 
overlay, please add this Nikon!
• Live View: Exposure Preview should 
be on by default (shows real-time 
exposure)
• Live View: Button hold + D-Pad for 
much bigger focus area control/
movement
• Need an option to disable the LCD 
activating when changing ISO
• Quiet mode. It’s not quiet!
• AF point spread
• 1/4000 shutter

gear 
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Verdict
I’ve found my new wedding camera. My high hopes were exceeded, and 
that was using a £460 lens. The next wedding I’ll be back on the f/1.4G 
primes and 24-70mm for the dance floor, and I’ll use two D750s 
throughout. My two trusty D3Ss will come along as backup (never thought 
I’d hear myself say that). To create a camera so small with such an 
incredible sensor and autofocus system that not only offers great dynamic 
range and quality at higher ISOs, but also focuses in darker conditions, will 
be absolutely invaluable to countless photographers. I do a lot of travelling 
for photography, so having lighter and smaller gear is always welcomed. 
To have that with essentially zero drawbacks is a fantastic achievement. 
The saving in size and weight, while maintaining – and in some contexts 
even exceeding – the D3S performance, is nothing short of amazing. When 
you carry two cameras with you all day these ergonomic benefits can not  
be understated. 

Nikon, you’ve created a monster. Throughout this review all I could think 
was ‘Return of the Jedi’. This camera is an absolute gem. There is simply 
nothing on the market that can match the combination of the Nikon D750 
price, size, weight and performance.

The 35mm f/1.8G is a mini miracle: Crazy fast AF, essentially weightless, 
small form factor and great image quality. Nice bokeh, too. Will it replace 
my 35mm f/1.4G? No. The f/1.4G has better contrast and colours in 
harsher lighting conditions (especially wide open), but that’s to be expected 
since it’s over twice the price and weight. Will I keep it? Oh yes. 

www.nikon.co.uk
www.rossharvey.com
@RossHarvey

Extreme sensor test:  
Five stop under exposure 
While not a real world example, I took a five stop under 
exposure at ISO 100. The same gear and settings as 
before, the Nikon 35mm f/1.8G using 12-bit Lossless 
Compressed Raw recording. This is the same image, 
imported into Lightroom with the exposure pushed +5 
stops. Mind boggling detail recovery! The depth of 
detail in the dark shadow areas seems to defy logic 
– they are essentially black in the original image. 

Above: I use the outer AF points all day, their performance is very 
important for my style of shooting. This shot was taken 
successfully using the outer focus points.

nikon D750





133

art photography

whipping up a storm
Daisy McCorgray talks to BERNDNAUT SMILDE, a Dutch visual artist 

with his head in the clouds and his feet in Europe’s architectural wonders

meteorological icon in art, from the nimbus 
shaped topiary of Japanese gardens to the 
golden age of Dutch painting, the cloud continues 
to captivate and inspire – an ever present but 

impermanent motif. 
Today, the clouds of history continue to engage our attention, 

the cloud-filled landscapes of early 19th century masters Turner 
and Constable, are both paid homage with major exhibitions this 
year by the Tate Britain and V&A respectively. However, there is 
one Dutch artist causing a storm (excuse the pun) this year by 
creating the unexpected; an indoor cloud, hovering serenely over 
the polished floors of well-known gallery spaces. With the help of 
a fog machine he carefully adjusts the temperature and humidity 
of a space to produce ‘real’ clouds long enough for their uncanny 
presence to be captured on camera.

I caught up with Berndnaut Smilde to find out the process 
behind bringing the outside, in.

Daisy McCorgray: Why did you choose to create a cloud?
Berndnaut Smilde: I wanted to see if I could exhibit a rain cloud. I 
imagined walking in an empty museum hall where there was 
nothing to see except for a cloud hovering in the corner of the 
room. Initially, I wanted to create an image of ultimate 
disappointment as a counterbalance to what we would expect to 
find in a classic museum hall.

DM: How long does the cloud last?
BS: It exists for only a few seconds and then it falls apart again.

DM: How did you discover the creation process? 
BS: I started working with smoke because of the visual 
resemblance to clouds. By trying and testing different techniques  
I got the hang of it. I can control the space but the clouds are 
different every time – this makes every take an experiment until  
I get the right shot.

Nimbus Dumont, 2014.
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Nimbus II, 2012.

Nimbus Visual, 2013.

Nimbus Minerva, 2012.
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DM: Would you describe the work as photography 
predominantly, or something else? 
BS: Yes, a photograph is for me the best way to capture and 
present the work. I am not so much interested in the process of 
making. The work is really about the idea of a cloud inside a 
space and what people project on to it. This is best represented 
by an image. 

DM: How would you describe your style?
BS: I see the clouds as temporary sculptures, made of almost 
nothing, balancing on the edge of materiality, an image of 
prospect in an empty (exhibition) space. You can see them as a 
sign of misfortune or an element from a classical painting. 
There is something ungraspable about clouds: it might explain 
why people have been projecting so many meanings and myths 
on to clouds for centuries.

DM: The project has been a popular one – what is it about 
the Nimbus series that people engage with?
BS: Maybe there is something universal and timeless about the 
works which is perhaps why so many different viewers have 
engaged with them.

DM: You have said that your work deals with deconstruction 
and construction – why are these important themes within 
your work?
BS: An in-between state appeals to me as it doesn’t have a 
function yet, and is therefore open for interpretation. There is 
not yet a finished outcome we can relate to. Transition shows 
traces of history and a future vision.

DM: What draws you to create your work within internal 
spaces as opposed to outdoors?
BS: I was curious to find out what it would be like to encounter 
a cloud within an internal space. It is an image of the  
seemingly impossible. Placing a natural phenomenon in an 
unnatural context can appear threatening in itself, as an 
unknown message. 

DM: What inspires you?
BS: I often work reacting to the architecture or history of a 
given location. A lot of my work centres on aspects of duality, 
the landscape and one’s position as a viewer. I am also 
interested in how we perceive ‘the ideal’ and give meaning  
to this.

                         art photography

� 

Portland Place, London, 2014.   

Nimbus Sankt Peter, 2014.

Nimbus Platform 57, 2012.
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DM: With the first installations, before any one had seen the 
project, was it tough to get permission from the venues to 
create a cloud inside?
BS: On the contrary. People have been quite open and helpful to 
the idea of testing a cloud in their space.

DM: Do you think the popularity of Photoshop undermines 
works such as this? With many people their first reaction could 
be that the clouds are Photoshopped…
BS: No, I don’t think so. For me it is really important that the cloud 
was created and photographed in a specific building. The 
photograph functions as a document of something that took place 
in that specific location. If I had Photoshopped the cloud inside the 
space, it would be a totally different thing. Also I don’t think you 
would be able to catch the light in the same way.

DM: How important is lighting to achieve these images?
BS: There is always additional light. Most of the time it is fixed 
but we also moved along with the cloud with handheld lights, 
doing whatever means are necessary. The atmosphere is  
very important. 

art photography

DM: What’s your sound track of choice when working?
BS: I often forget to listen to music when I am working.

DM: What are you working on at the moment?
BS: I am currently working on pillars printed with landscapes for 
an upcoming show. I am also preparing for some future  
projects abroad.

DM: What was the concept behind Iconoclouds? 
BS: Last year Harper’s Bazaar asked me to do a project with four 
of the biggest designers for its September issue. We worked with 
Karl Lagerfeld, Donatella Versace, Alber Elbaz and Dolce & 
Gabbana. It was a successful experiment and a challenge to 
incorporate another iconic character into the work. I was curious 
to see if the work could function as a portrait.

DM: Is there somewhere you want to create a cloud installation 
that you haven’t yet attempted?
BS: In Tate Modern’s Turbine Hall. 

www.berndnaut.nl

Berndnaut Smilde is internationally represented by Ronchini Gallery, London. 
www.ronchinigallery.com

Nimbus Green Room, 2013.
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gone but not forgotten
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LIFE 
on the 
EDGE

Craig Fleming reflects on the 

impact the late BOB CARLOS 

CLARKE had on him in an 

interview with his widow 

Lindsey Carlos Clarke and, 

long-time friend and agent, 

Ghislain Pascal

t was the mid eighties when I first became aware of the work of Bob 
Carlos Clarke. Up until then, my only real interests were Airfix kits and 
Star Wars figures. It came in a copy of Amateur Photographer, 
and I was at that age when I was beginning to think that maybe there 
was more to girls than just targets for worm throwing practice – a 

dangerous time indeed.
It’s many years later, but there are still things to wonder. What exactly was Bob 

Carlos Clarke like, I ask. “Wild, mad, dangerous, exciting. The most exciting man I’ve 
ever met, really… ” his wife Lindsey tells me. “Very much on the edge – a risk taker, 
staggeringly rude and unpleasant if he wanted to be, wonderfully charming if he 
wanted to be… mercurial, magical… you know, all of the creative qualities. And very 
eccentric, because he’d had such an unusual upbringing, so I used to say to  
people that he was like a cross between a Victorian schoolteacher and a, sort of, 
delinquent fifteen year old.”

Born in Cork, Ireland in 1950, Bob Carlos Clarke came to England over 25 years 
later and made a mark in photography that, despite his suicide in 2006, aged just 55, 
still stands today. Notoriously controlling and volatile, he’s been described as a time  
bomb in both life and death. It seems appropriate to measure time this way, before 

Dita Doll.
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Infanta Electronica.
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and after his death, for a man who bounced from one extreme to the other on a seemingly daily basis. Perhaps the 
one thing larger than his personality was his art, with which his standards were exceptionally high. His work 
encompassed high-profile advertising clients, photojournalism, celebrity portraiture and fine art; all of which were 
laced with hints of darkness – a lurking shadow that has, on occasion, been attributed to his bleak childhood 
experiences at boarding school. Eight years after his death, it’s still receiving recognition, with acquisitions by the 
National Portrait Gallery and the National Media Museum, to name a few. But it’s perhaps his most well-known 
works of erotic mysticism which continue to dominate public opinion. Friend and agent for over 20 years, Ghislain 
Pascal first met Bob in 1996 when he photographed one of his clients. Bob quickly became Ghislain’s photographer 
of choice. He left the celebrity agent world in 2006, after Bob’s death, to concentrate solely on his work and legacy. 
“Everybody gets so confused about Bob that they can only think of him in one way,” Ghislain begins, “and that’s just 
sex and rubber, which is so one dimensional. He was so much more complex than that.” It’s a point the Bob Carlos 
Clarke Foundation hope to rectify, if plans for a film get the required funding.

“The film we’re currently trying to raise funds for will be a short, inspired by the life of Bob, made by two female 
directors called Bert and Bertie,” Ghislain explains. “It’s very much a creative piece of work; it’s not a documentary, 
it’s not  talking heads – it will feature the work of Bob. It will be a standalone creative work of art featuring his 
images, his story and maybe some of his words. There’s no time limit to the film, we’re in no great rush, but it’s 
something I’m keen to put together, hopefully, in the next two years or so.”

Conversation soon turns to his work, including the best-selling image, ‘Adult females attack without provocation’. 
“The key is not to flood the market, it’s to just gently let it happen 
organically,” Ghislain explains. “Occasionally we release an 
image, but we tend to let the market dictate itself.” He goes on to 
tell me that his personal favourite is ‘Cry Baby’, as well as all the 
Marco Pierre White photographs taken for the now famous book, 
White Heat.

White Heat featured a then relatively unknown Marco Pierre 
White and revolutionised the way many people not only 
photographed chefs, but the way they saw them. Essentially, the 
appropriately named book became the catalyst for the celebrity 
chef phenomenon we see today. White Heat came out 25 years 
ago, and to commemorate that, a new version is to be re-
published next year featuring many images that were edited out 
of the original book. “All the chefs that were inspired by that book 
now have Michelin stars, and they’ve all written a piece in the 
book,” Lindsey adds.

“Marco said to Bob, ‘You must do this book’ and he replied, ‘I 
can’t do it I’m not a food photographer,’” Lindsey continues. “Then 
he went into the kitchens one night with that amazing PolaPan 
film that develops instantly (terribly fragile, but rather amazing), 
and he came back and said, ‘Wow, it’s amazing – it’s terrifying, it’s 
not what I expected at all. I know how to shoot this book. It was 
like a war zone – everyone’s so peaceful in the restaurant, and 
then there’s all this screaming in the kitchen.’ Many chefs came 
to us after that book and asked Bob to shoot their books, but he 
just said, ‘Look I’m really sorry, I can’t do it again. It was Marco,  

gone but not forgotten / bob carlos clarke
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Marco Pierre White 
from White Heat.
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gone but not forgotten / bob carlos clarke

he was the rock and roll chef’.” It’s hard to imagine many photographers turning down those lucrative offers today, 
but Bob wasn’t a normal photographer – certainly not in the commercial sense, anyway. To me, he operated very 
much like an artist; a perfectionist in the studio, as well as in the dark room. Lindsey tells me they could often hear 
him late into the night, screaming because he couldn’t get a print just as he wanted it.

I know this feature is a Gone but not Forgotten piece, but I don’t feel like Bob Carlos Clarke has gone anywhere. 
His work continues to inspire many photographers the world over and, through Lindsey, Ghislain and the work of 
The Little Black Gallery and the Foundation, it sounds like we’re going to see plenty more from the man over the 
coming years. The existing archive, Ghislain says, isn’t where it ends: “Oh it’s just the tip of the iceberg. We haven’t 
even got that far… we’re eight years after his death and we haven’t even opened up the boxes to see what else is 
there. We’ve only just got to grips with everything he left with us. Obviously we can’t create any more silver gelatins, 
because Bob was one of the great printers, but in terms of his giclee prints, we use the same printer that he used 
when he was alive so the continuity’s there. It was really important for us that everything is as Bob would have 
wanted it. We’re not just banging out any old shit to make a few quid.”

Bob Carlos Clarke wasn’t just another photographer. He was the last of the mavericks, yes, but he was so much 
more than that. His reputation came solely from the photographs he took and printed. This was pre-social 
networking in the days when you really needed talent instead of just a camera and an ego. It’s exciting to think that 
there’s still lots more work that we’ve yet to see from him and it’s good to know that his archive is in safe hands.  
I still remember the day when I read about his death in The Guardian and the sense of utter loss that overcame me; 
odd, considering I didn’t know him and I’d never met him – I only knew ‘of him’. Despite always being a fan of his 
images, I didn’t truly realise just how influential he was to me until he’d gone, and it’s something I still feel today. 
Photography should be like rock and roll – it needs a Carlos Clarke like music needs a Bowie, but the final word has 
to come from Lindsey: “There was never a dull moment,” she says. “It was life on the edge, I can assure you.” 

The Estate of Bob Carlos Clarke is represented exclusively by The Little Black Gallery London.  
www.thelittleblackgallery.com

Donate
To make a film of 

Bob’s life, £80,000 must 
be raised. To donate, 

email info@
thelittleblackgallery.com 

or telephone 
0207 349 9332

Cry Baby.
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CLASSIFIED
PRINTERS CANVAS PRINTERS

100% Cotton Canvas, Solid Pine Wood Frame, Completely  
Hand Made, High Quality Print, 200 year UV Guarantee.

Visit www.canvasbay.co.uk to upload your photo. 
You can then customise your order and we will 

have your canvas ready to collect within 24 hours,  
or we can have it posted to you for only £4.

Tel: 01656 856020 | canvasbay@gmail.com

YOUR PHOTO ON CANVASYOUR PHOTO ON CANVAS

                         FRAME DEPTH SIZES

Size Dimensions ” 20mm 45mm

A4 12 x 8 £9,00 £10,00

A3 10 x 15 £13,00 £14,00

A2 20 x 16 £16,00 £17,00

A1 20 x 30 £21,00 £22,00

A0 30 x 40 £30,00 £31,00

 40 x 60 £50,00 £55,00 O
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QuotePHOTO20to receive an exclusive 
20% discount

Remotely adjust camcorders, 
SLR cameras and other devices 
from up to 300m. Switch between 
4 memory settings and choose 
the speed at which you switch. 
Infrared shutter key, replaces the 
shutter butter on your camera.

Wondlan Wireless 
Follow Focus

£499.99

IT IS NOT POSSIBLE 
HERE TO SHOW THE 

COMPLETE RANGE OF 
PRODUCTS WE HAVE 
AVAILABLE  PLEASE 
CONTACT US ON THE 
NUMBER BELOW OR 

SEE OUR WEBSITE

XTreme Tether Combines Multiple Products and Features

Picture Bag

� Remote wireless camera triggering 
� Wireless monitoring of your cameras view finder (live wireless video stream of your cameras video finder) 
� Wireless upload of pictures from camera automatically to your device (MAC,iPad etc), while you shoot
� Wireless viewing of files/folders on the card in camera
� Wireless upload of any file (images or movie) from card in camera to your device (iPad, MAC etc)
� Wireless delete files from card in camera
� Wireless motorized panning and tilting of your DSLR camera
� Wireless intervalometer for timelapse, HDR, image stacking
� Wireless changing of camera setting (ISO, white balance, flash settings, drive mode, shutter speed, aperture etc)
   And much, much more.... 

�  High quality canvas camera bag 
fashionable design,waterproof.

� Front & inner pockets for all of your gear
� Durable,waterproof canvas
� Special design camera bag 
� Picture may vary from that shown 

£189.99

£49.99

£44.99
ONLY

SIRUI T-005 tripods 
have a compact 
size - only 30cm 

when folded, making 
them 20-30% smaller 

than other similar 
style tripods. There’s 
always room for one 

of these wonders  
in your bag.

£93.00
FROM

SIRUI P-S Series 
Photo/Video Monopods 

have a patented 360° 
panning hand grip that 
produces smooth, pro-

level panning effects.

£170.00
FROM

SIRUI Carbon Fibre 
Gimbal Head is ideal 
for using large, heavy 

camera and lens 
combinations.

£490.00

SIRUI lens rails are 
specifically designed  
to stabilize the camera  
with long lenses.

£85.00

UKphotodistro Limited are an authorized 
retail outlet and have all SIRUI products 
available to them for immediate delivery

PHOTOGRAPHIC DEALERS



CLASSIFIED

T
O

 A
D

V
E
R

T
IS

E
C
A

L
L
 C

A
V

 R
H

Y
S
-J

O
N

E
S
 O

N
 0

12
4
2 

26
4
77

8

STUDIO HIRE

PRINTERS

CARTERSMOUNTS.CO.UK

Project List can be found on:
uk.linkedin.com/pub/david-carter/34/b99/20a

Web: www.cartersmounts.co.uk
EM: info@cartersmounts.co.uk

T: 015395 32815

Specialist Folder and Strut Makers

FRAMING

PRESENTATION PORTFOLIOS

PRINTERS
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next 
month
Professional 

Photographer of 
the Year 2014 

winners’ images 
revealed

Styling Your 
Shoot

We go behind the scenes  
with interiors photographer 

Alys Tomlinson. 

Gone But Not 
Forgotten

We look back at the work of 
controversial French fashion 
photographer Guy Bourdin, 
whose work is currently on 
show at Somerset House.
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